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V  FOUNDED  IN  1884  ISSUED  EVERY  SATURDAY 


Linage  Losses  Due  to  Lack 
Of  Organized  Sale  of  Medium 

Effort  Has  Been  for  Specific  Newspapers  Rather 
Than  All  .  .  .  .  J.  Walter  Thompson  Executive 
Says  Story  Is  Basic  and  Powerful 

THIS  ARTICLE,  another  in  our  series  oT  interviews  with  important  advertising 
agency  executives  on  the  subject  of  newspaper  space  buying,  is  by  Mr. 
George  C.  Dibert,  director  of  media  with  J.  Walter  Thompson  Company,  New 
York,  as  told  to  Robert  U.  Brown. 

Mr.  Dibert,  35  years  old,  has  been  with  J.  Walter  Thompson  for  six  years 
and  has  been  in  the  media  departments  of  several  agencies  for  15  years.  He 
started  in  the  media  department  of  Young  &  Rubicam  in  1923,  leaving  there 
after  four  years  to  take  charge  of  media  for  Lambert  &  Feasley,  Inc.  From 
there  he  went  to  J.  Walter  Thompson. 


IN  1929,  newspapers  carried  $260,000,- 
gOO  of  national  business,  or  48.8'Jf 
of  ill  money  spent  by  national  adver- 
Mn  that  year.  In  1937,  the  last  year 
for  which  complete  figures  for  all 
nedia  are  available,  they  ran  $198,- 
gOtjIlOO  of  business  or  39.4''/{  of  the 

These  percentages  are  based  on  the 
totals  for  newspapers,  magazines,  out¬ 
door  and  radio  time.  Radio  talent  and 
coals  of  producing  copy  for  the  other 
(tydi*  are  not  included  because  it  is 
diicult  to  estimate  them  accurately. 
Newspapers  have  suffered  not  only 
i  k»  of  $62,000,000  of  national  busi- 
ooa  but  what  is  more  alarming  they 
biTe  received  steadily  decreasing  pro- 
jortions  of  total  national  expenditures. 
When  the  1938  figures  are  available, 
iliis  trend  away  from  newspapers  will 
iare  been  continued  through  that 
rear.  These  cU’e  the  cold  facts  of  the 
ataation  and  as  unpleasant  as  they 
m,  there  is  no  point  in  ignoring  them 
ihereas  there  may  be  an  advantage 
n  trying  to  understand  WHY. 

Many  Contributing  Factors 
There  are  many  factors  contributing 
rilh  varying  degrees  of  importance  to 
kii  present  status  of  the  medium. 

Over  a  long  period  of  time  groups 
odmdividuals  representing  both  ad- 
wtiaers  and  agencies  have  asked  for 
maideration  of  some  of  the  factors 
l>at  have,  in  their  opinions,  affected 
I#  medium  adversely — to  name  three 
nportant  ones,  the  steadily  increas- 
igmilline  rates,  forced  combinations, 
•tkularly  those  that  involved  costly 
Mkation  and  were  forced  nation- 
Jly  but  not  locally,  and  the  ever-wid- 
dng  differential  between  local  and 
latxna]  rates. 

Of  these  three,  possibly  the  most 
®P«tant  one  is  the  last,  namely,  the 
^-national  differential.  It  has 
*®ed  reasonable  to  agencies  and 
'**^*rtiser.s  that  some  differential  be- 
the  two  rate  structures  should 
^  but  it  is  hard  to  comprehend 
tremendous  variations  that  exist 
■.id  the  complete  lack  of  standardiza- 
^  in  the  establishment  of  rate 
®'*dures.  Where  the  differential  is 
■'’duly  high,  they  feel  that  the  na- 
^  advertiser  is  asked  to  pay  a 
’^portionate  share  of  the  adver- 
■‘‘o*  revenue  of  that  paper  and  this 
■wually  borne  out  by  the  fact  that 
Paper’s  national  rate  is  consider- 
^higher  than  the  national  rate  of 
papers  of  comparable  size  in 
'^®P*rable  cities. 

Tfc«i*  arc  Minor  Points 
t  has  been  discouraging  to  see  not 
y  no  improvement  on  these  points. 
I  *piually  each  year  the  conditions 
the  national  advertising  have 
^  somewhat  less  desirable  from 
of  view  than  they  were  the 
*^ore.  This  has  not  helped  the 
^  of  newspapers  and  yet,  in  my 


opinion,  all  combined  they  are  a 
minor  contributing  cau.se  of  news¬ 
papers’  lo.sses. 

I  do  not  mean  that  the  points  men¬ 
tioned  above  should  not  receive  seri¬ 
ous  and  sympathetic  consideration  at 
the  hands  of  publishers  with  a  view 
to  bettering  national  advertising  con- 


George  C.  Dibert 


ditions  wherever  feasible,  but  I  do 
mean  that  failure  to  do  these  things 
has  not  of  and  by  itself  forced  national 
advertising  out  of  the  medium. 

Losses  of  national  advertising  lin¬ 
age  in  newspapers,  in  niy  opinion,  are 
almost  entirely  due  to  lack  of  com¬ 
petitive  selling  of  the  medium  itself 
and  not  to  a  lessening  of  the  basic 
advertising  value  of  the  medium  in 
relation  to  other  media. 

Competitive  Selling  Is  Bad 

Practically  all  of  the  selling  done 
in  connection  with  newspapers  is  with 
reference  to  specific  newspapers  rather 
than  the  medium.  As  a  matter  of  fact, 
the  constant  struggle  for  some  share 
of  an  advertiser’s  appropriation  with¬ 
in  a  given  market  frequently  results 
in  such  competitive  selling  through 
the  presentation  of  claims  and  coun¬ 
terclaims  as  to  have  a  negative  effect 
on  newspaper  advertising  in  general. 

This  condition  is  a  very  natural  one 
under  the  present  set-up.  The  spe¬ 
cial  representatives  of  various  pub¬ 
lishers  receive  compensation  for  ad¬ 
vertising  schedules  which  they  are 
successful  in  selling  into  the  papers 


they  represent.  If  they  failed  to  ex¬ 
ert  every  effort  in  this  direction,  they 
would  not  hold  their  papers  very  long. 
Most  of  the  representatives  that  I 
know  recognize  this  need  for  basic 
selling  of  newspai>ers  as  a  medium 
very  thoroughly.  They  also  recognize 
that  there  is  little  that  they  as  indi¬ 
vidual  representatives  of  one  or  sev- 
j  eral  newspapers  can  do  about  it. 

I  There  is  obviously  a  crying  need  for 
an  efficient  and  effective  sales  organi¬ 
zation  whose  primary  job  would  be 
j  to  sell  newspaper  advertising. 

Bureau  It  Evidence  of  Intereif 
The  establishment  of  the  Bureau  of 
Advertising  of  the  ANPA  indicates 
that  the  publishers  have  been  con¬ 
scious  of  a  need  along  these  lines  and 
the  increased  activity  of  the  past  year 
on  the  part  of  this  organization  is 
evidence  of  more  intense  interest  on 
the  part  of  the  publishers  than  has 
been  exhibited  in  the  past. 

Newspaper  publishers  might  well 
examine  carefully  the  way  the  out¬ 
door  industry  met  this  identical  prob¬ 
lem  in  1931.  Plant  operators  were 
faced  with  continuously  diminishing 
volume  and  a  continuously  diminish¬ 
ing  percentage  of  all  advertising  dol¬ 
lars  spent. 

The  leading  plant  operators  repre¬ 
senting  over  65%  of  the  outdoor  in¬ 
dustry  agreed  that  there  was  no  bright 
future  in  competing  with  each  other 
for  less  and  less  business.  They  rec¬ 
ognized  that  their  basic  problem  was 
to  give  the  medium  good  selling  sup¬ 
port.  They  formed  an  organization 
for  that  purpose — Outdoor  Advertis¬ 
ing,  Inc.  Its  record  since  its  inception 
speaks  for  itself.  For  example, 
O.  A.  I.  has  recently  completed  a 
market  analysis  involving  new  prin¬ 
ciples,  hailed  by  many  as  the  finest 
yet  produced.  It  is  being  adapted  by 
many  national  advertisers  as  the  basis 
of  their  own  sales  analysis  and  con¬ 
trol.  This  organization  does  not  dis¬ 
cuss  outdoor  advertising  in  terms  of 
individual  plants,  but  in  terms  of  the 
basic  inherent  advantages  of  outdoor 
advertising  itself,  and  the  application 
of  the  medium  to  the  national  market. 

79%  Increase  in  Outdoor 
In  1937,  national  advertisers  in¬ 
vested  79%  more  money  in  outdoor 
advertising  than  they  did  in  1931. 
Accurate  figures  for  1938  are  not  yet 
available.  When  newspaper  publish¬ 


ers  find  some  approach  to  this  basic 
problem  of  selling  the  medium  they 
may  certainly  look  hopefully  into  the 
future. 

A  publisher  who  normally  carries 
38%  of  all  of  the  national  advertising 
that  nms  in  his  city,  who  increases 
that  percentage  through  hard  aggres¬ 
sive  competitive  selling  on  the  part  of 
his  representative  to  45%,  can  find  no 
real  satisfaction  if  in  the  meantime 
the  volume  of  advertising  in  his  city 
has  gone  off  25%.  In  the  absence  of 
this  basic  medium  selling  policy,  it  is 
a  tribute  to  the  inherent  strength  of 
newspaper  advertising  that  volume 
has  not  fallen  off  even  more  sharply. 
There  Ls  no  force  at  work  to  hold  and 
develop  present  accounts.  They  are 
free  to  go  unrestrained  into  other 
media — and  strong  selling  forces  are 
attracting  them  there  constantly. 

Newspaper  Story  Is  Powerful 

Newspaper  publi.shers  at  the  pres¬ 
ent  time  perhaps  depend  too  much  on 
the  composite  judgment  of  the  adver¬ 
tiser  and  agency  to  use  the  newspaper 
medium  to  the  fullest  extent  that  they 
profitably  can.  To  expect  advertisers 
and  agencies  to  use  the  medium  up  tc 
its  maximum  potential  voluntarily  is, 
by  experience,  to  expect  too  much. 

That  Nhe  publishers  as  individuals 
strongly  believe  in  selling  as  a  means 
of  getting  business  is  evidenced  by  the 
fact  that  they  all  have  as  strong  repre¬ 
sentation  as  they  can  afford  or  secure. 
That  advertisers  believe  in  selling  is 
self-evident. 

The  story  to  be  told  for  newspapers 
as  a  medium  is  basic  and  powerful. 

Total  retail  sales  in  the  United  States 
in  1937  were  40,000,000,000.  And  news¬ 
papers  that  year  carried  439,000,000  of 
local  advertising.  That  newspapers 
played  the  major  part  in  that  great 
transaction  of  business  between  the 
American  people  and  the  retail  mer¬ 
chants  is  incontrovertable.  And  na¬ 
tionally  advertised  products  are 
bought  by  the  same  people  from  the 
same  dealers. 

Failure  to  present  newspapers  as  a 
national  medium  in  the  past  is  partly 
responsible  for  the  inadequate  use  of 
the  medium  by  many  advertisers. 
About  80%  of  the  national  schedules 
on  individual  products  are  5,000  lines 
or  less.  This  means  an  advertising  in¬ 
vestment  of  less  than  one  cent  per 
reader  per  year  in  some  of  the  papers 
in  the  larger  cities  and  from  two  to 
three  cents  per  reader  per  year  in  the 
average  paper  of  50,000  circulation. 

Lew  Cost  Factor 

An  organization  presenting  the 
medium  as  a  whole  to  agencies  and 
advertisers  might  dramatize  one  of 
its  great  assets— the  low  cost  factor — 
and  show  that,  when  reduced  to  a  per 
reader  basis,  even  schedules  of  from 
50,000  to  100,000  lines  result  in  rela¬ 
tively  small  advertising  investments. 
Unquestionably  the  past  inadequate 
use  of  the  medium  has  resulted  in 
many  cases  with  the  advertiser  be¬ 
coming  dissatisfied  with  the  medium. 
Failure  to  see  evidence  of  large  sales 
increases  resulting  from  his  advertis¬ 
ing  investments  of  two  or  three  cents 
per  reader  per  year  has  been  charged 
up  to  a  weakness  on  the  part  of  the 
medium  rather  than  to  the  fact  that 
the  medium  was  not  properly  used. 
Many  of  these  advertisers  could  im- 
doubtedly  be  won  back  simply  by 
pointing  out  the  facts  regarding  ex¬ 
penditures  and  results. 

Finally,  it  seems  to  me  that  news- 
{Continued  on  page  32) 


EDITOR  <S  PUBLISH 


Bureau  Opens  Drive  for 
Funds  for  Selling  Effort 


Three-Year  Plan  to  Build  Up  Budget  to 
$400,000  Annually  for  Sales  and 
Research  Campaign 


THE  Bureau  of  Advertising  of  the  that  a  “substantial  amount”  was  sub- 
American  Newspaper  Publishers  scribed  on  the  spot. 


Association  inauguraetd 


Enthusiasm  of  those  present  was 


build  up  its  budget  to  $400,000  per  reflected  in  the  length  of  the  meeting 
year  on  a  three-year  plan  Monday  which  lasted  from  seven  until  after 


night  at  a  dinner  meeting  at  the  Union  midnight. 
League  Club,  New  York.  The  money  w  y  < 
is  to  be  used  in  a  sustained  selling  L,  ' 

drive  for  newspapers.  tj  p 

Enthusiastic  response  and  unani-  •Dy  l  O 
mous  approval  were  voiced  by  the  A.  L. 


A.  L.  Shuman  Honored 
By  Fort  Worth  Club 


L.  Shuman,  vice-president  of 


35  publishers  of  the  larger  eastern  Carter  Publications,  Inc.,  publishers 
and  southern  newspapers  who  were  of  the  Fort  Worth  Star-Telegram. 


present.  This  was  backed  up  by 
several  voluntary  contributions. 
Those  not  subscribing  some  sum  at 
the  moment  signified  their  desire  to 
do  so  and  pledged  recommendation  of 
such  to  their  own  business  associates. 

This  was  the  first  of  a  series  of 
dinner  meetings  to  be  held  through¬ 
out  the  country  for  the  purpose  of 
explaining  the  proposed  promotion 
drive  of  the  Bureau  to  the  pub¬ 
lishers. 

More  Operating  Funds  Needed 

Edwin  S.  Friendly,  business  man¬ 
ager  of  the  New  York  Sun  and  chair¬ 
man  of  the  Committee  in  Charge  of 


veteran  civic 
worker  and 
world  traveler, 
Feb.  8  was 
named  by  the 
Fort  Worth  Ex¬ 
change  Club  as 
“Fort  Worth’s 


EDITOR  &  PUBUSHER 
CALENDAR 

Feb.  17-18 — National  Confer¬ 
ence  of  Business  Paper  Editors, 
meeting,  Washington,  D.  C. 

F'eh.  20-21 — Western  Division 
of  SNPA  Mechanical  Confer¬ 
ence  (formerly  Texas  -  Okla- 
h  o  m  a  Conference)  meeting, 
Skirvin  Hotel,  Oklahoma  City. 

Feb.  20-21— Want  Ad  Clinic, 
annual  meeting.  Crystal  Room. 
Hotel  Sherman.  Chicago. 

Feb.  2 1  -22  —  Inland  Daily 
Press  Assn.,  annual  meeting. 
Hotel  Sherman,  Chicago. 

F'eb.  22-25 — Georgia  Press 
Institute,  Henry  W.  Grady 
School  of  Journalism.  Uni¬ 
versity  of  Georgia.  Athens.  12th 
annual  session. 

F'eb.  24-25-26  —  California 
Newspaper  Publishers  Assn., 
annual  Death  Valley  tour. 

F'eb.  27-28 — Advertising  Bu¬ 
reau  of  the  New  York  State 
Dailies,  meeting.  Onondaga 
Hotel,  Syracuse. 


Herald  Tribune  Names 
Forrest  Asst.  Editor 


Ogden  Reid,  president  of  New  York 
Tribune,  Inc.,  publishers  of  the 
New  York  Herald  Tribune  and  the 
, - paper’s  Euro- 


A.  L.  Shuman 


Fort  Worth  Ex!  6-CENT  verdict 

change  Club  as  A  six-cent  verdict  was  awarded  to 
“Fort  Worth's  David  Paris,  former  New  York  as- 
Most  Distin-  semblyman,  against  the  New  York 
guished  Citizen  Times,  Feb.  11.  by  New  York  Supreme 
for  1938,”  the  Court  Justice  William  T.  Collins,  who 
h  i  g  h  e  s  t  civic  in  an  extended  opinion  upheld  a  libel 
honor  the  city  action  against  the  daily  but  ruled  that 
can  bestow.  He  Paris  had  failed  to  prove  damages, 
will  be  guest  of  hi  sustaining  the  complaint  Justice 
honor  at  the  Collins  stated  that  an  article  in  the 


the  Bureau,  told  Editor  &  Publisher  club’s  annual  Golden  Deeds  banquet.  July  2,  1935,  issue  of  the  Times,  which 


Wednesday  that  this  program  was  tentatively  set  for  March  31. 


depicted  the  plaintiff  as  having  been 
disbarred  as  an  attorney,  was  libelous. 


evolved  by  a  committee  of  three  Civic  Service  Cited  disbarred  as  an  attorney,  was  libelous, 

which  he  appointed  following  the  last  In  selecting  Mr.  Shuman,  the  club's  si^'ce  Paris  had  not  been  disbarred 
meeting  of  the  Committee  in  Charge  committee  •  cited  his  long  service  in  “Ut  merely  suspended  for  a  short 
last  fall  in  Chicago.  At  that  time  the  many  lines  of  civic  enterprise,  par-  period  from  practice  in  the  Federal 
necessity  for  obtaining  more  oper-  ticularly  in  the  Community  Chest.  Court  and  the  distinction  was  “sub¬ 


necessity  for  obtaining  more  oper¬ 


ating  funds  for  the  Bureau  was  Boy  Scout  Council,  Rotary  Club,  Mos-  stantial. 


lah  Temple  Shrine  and  in  St.  An- 


Friendly  appointed  Frank  drew's  Episcopal  Church.  Shuman 


Tripp,  general  manager  of  the  Gan-  joined  the  Fort  Worth  Star,  predeces- 


PRESS  STATION  TO  NBC 

Radio  station  KVOA,  of  Tucson. 


nett  Newspapers,  chairman  of  the  sor  of  the  Star-Telegram,  in  1907  as  Arizona,  became  a  member  of  the 


new  committee,  supported  by  Col.  circulation  manager.  In  1909,  when  NBC  network  Feb.  5  as  a  unit  of  the 


eeneral  business  manager  of  the  tor  until  his  retirement  in  1932  on  ac-  owned  by  the  KTAR-  Bfoadcasting 

o  __  .  fTti_  _  :ii  1 _ iaL  _ _ -i  ai_' 


Scripps-Howard  Newspapers.  The  count  of  ill  health 


Co.,  of  Phoenix,  operators  of  the  NBC- 


dinner-meeting  plan  and  presenta-  He  still  retains  his  holdings  and  is  serveW  station  KTAR.  Both  are" owned 


tion  were  formed  by  them  after  sev-  a  vice-president  and  director  of  the  by  the  Arizona  Publishing  Co.,  pub¬ 


eral  meetings,  and  invitations  to  the  corporations. 


Usher  of  the  Arizona  Republic  and 


first  meeting  were  by  letter  bearing 
all  three  signatures. 

Presentation  of  the  sales  plan  in  de- 


He  was  one  of  the  organizers  and  Phoenix  Gazette.  R.  B.  (Bud)  Wil- 


a  member  of  the  first  board  of  direc-  hams,  for  more  than  a  year  general 


taU  was  made  by  Wilder  Brecken-  Club,  organized  in  February,  1909.  elected  president  of  the  ABC. 


ridge,  new  sales  manager  of  the  Bu-  He  is  a  past  president  of  the  club,  and 


reau.  Mr.  Friendly,  who  presided,  in  1935  was  made  an  honorary  life 
turned  the  meeting  over  to  Mr.  Tripp,  member.  He  has  been  active  in  na- 


James  G.  Stahlman,  president  of  the  tional  advertising  circles  and  is  a  H.  McIntyre,  Secretary  to  President 
ANPA.  spoke  in  support  of  the  idea,  past  president  of  the  Midwest  News-  Roosevelt,  is  seriously  ill  at  the  Naval 
and  William  A.  Thomson,  director  of  paper  Advertising  Managers  Associa-  Hospital.  Before  joining  the  White 
the  Bureau,  also  explained  what  was  tion  and  of  the  Newspaper  Advertis-  House  Secretariat,  he  was  a  Washing- 
to  be  done  with  the  new  funds.  ing  Executives  Association.  ton  newspaperman. 


to  be  done  with  the  new  funds. 

Mambership  Now  680 

Membership  in  the  Bureau  has 
been  increased  in  the  last  14  months 
from  340  to  680  newspapers.  This 
was  accomplished  in  an  expansion 
drive  and  it  was  explained  that  the 
money  derived  from  these  new  mem¬ 
berships  was  used  to  set  up  the  frame¬ 
work  of  a  modern  research  and  pro¬ 
motion  department  to  serve  as  an  am¬ 
munition  factory  and  for  the  forma¬ 
tion  of  a  new  sales  department  to 
use  this  ammunition. 

The  presentation  to  the  publishers 
showed  the  type  of  promotion  and 
research  and  the  number  of  sales¬ 
men  who  are  needed  for  an  efficient 
job  of  newspaper  selling.  The  spear¬ 
head  of  this  attack  is  to  be  the  two 
new  departments  just  mentioned. 

Mr.  Friendly  stated  the  publishers 
expressed  “unanimous  approval  and 
unanimous  desire  that  the  Bureau 
must  have  the  money.”  He  added 
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Wilbur  S.  Forrest 


pean  edition  b 
Paris,  this  week 
announced  tha: 
Wilbur  S.  For¬ 
rest,  his  execu- 
t  i  V  e  assistan; 
since  1931 
henceforth  ak. 
will  carry  the 
title  of  assistar.' 
editor  of  the  pa¬ 
per.  No  change 
in  Mr.  Forrests 
duties  is  con¬ 
templated.  the 


publisher  said. 

Mr.  Forrest,  a  veteran  newspapt; 
man  who  has  covered  many  wideh 
known  stories,  now  is  at  the  Reid 
shooting  preserve,  Flyway,  at  Mun- 
den,  Va.,  on  a  hunting  trip  with  Mr 
Reid.  He  observed  his  52nd  birthday 
Feb.  13.  Author  in  1934  of  the  suc¬ 
cessful  “Behind  the  Front  Page.”  a 
book  of  his  newspaper  experiences 
he  has  seen  much  in  many  lands.  In¬ 
troduced  to  newspaper  work  in  1905 
on  the  old  Peoria  (Ill.)  Journal.  no» 
the  Journal-Transcript,  he  subse¬ 
quently  worked  for  the  United  Press 
both  as  domestic  bureau  manage: 
and  as  European  war  corresponden: 

For  the  Herald  Tribune,  which  he 
joined  in  1918  as  war  corresponded 
attached  to  the  American  General 
Staff,  he  covered  the  Allied  occupa¬ 
tion  of  the  Rhine  zone,  was  made  cor¬ 
respondent  in  Mexico,  shifted  to  Haiti 
and  made  correspondent  for  France 
After  that  he  became  a  sp>ecial  write: 
covering  Washington  and  Japan  and 
China  for  his  paper.  Perhaps  he  is 
best  known  for  his  scoop  in  inter¬ 
viewing  Col.  Charles  Lindbergh  aftei 
the  flier  had  landed  in  France.  Mar¬ 
ried.  he  is  the  father  of  three  chil¬ 
dren.  He  lives  in  Manhasset.  L.  1. 


Julius  Ochs  Adler,  vice-president  and  the  Star-Telegram  was  issued,  he  be-  newly-formed  Arizona  Group  of  NBC. 
general  manager  of  the  New  York  came  advertising  manager,  serving  in  KVOA  is  owned  by  the  Arizona 
Times  and  William  G.  Chandler,  that  capacity  and  as  advertising  direc-  Broadcasting  Co.,  which  in  .■  turn  is 


tors  of  the  Forth  Worth  Advertising  manager  of  the  Tucson  ^station,  was 


McIntyre  ill 

Washington,  D.  C.,  Feb.  16 — Marvin 
H.  McIntyre,  Secretary  to  President 


FTC  AD  ORDER 

Washington,  D.  C.,  Feb.  13 — Grant¬ 
ing  of  advertising  allowances  and 
discounts  on  purchases  from  drug 
manufacturers  and  jobbers,  is  ordered 
discontinued  in  a  decree  issued  by 
the  Federal  Trade  Commission  against 
the  Miami  Drug  Corp.,  of  Miami. 
Fla.,  which  had  been  charged  with 
violating  the  Robinson-Patman  Act 
The  issue  involved  inducements  in 
the  form  of  advertising  allowance 
and  discounts  on  purchases  made  by 
the  company.  The  preferences  in¬ 
cluded  payment,  by  sellers,  for  ad¬ 
vertising  space  in  the  Miami  Afagc- 
zine.  published  by  the  respondent 
company,  at  prices  greater  than  the 
real  value  of  the  space,  according  tn 
findings  of  the  FTC. 


WOODY ARD  NAMED 

Woodyard  Associates,  Inc.,  of  21' 
Park  Avenue,  New  York,  co-opera¬ 
tive  group  of  2,113  publishers 
weekly  newspapers,  has  been  nan.c' 
national  advertising  representative  lot 
the  weekly  newspaper  members  o 
the  California  Newspaper  Publi.'n'- 
Association,  the  New  York  organira 
tion  announced  Feb.  16.  Some 
California  weeklies  are  already 
bers  of  the  Woodyard  group. 


D.  KELLEY  NAMED  G.M. 

Dana  Wingate  Kelley,  for  ‘ 
year  and  a  half  treasurer  ond  bu^ 
ness  manager  of  the  Medford  (Ma^ 
Evening  Mercury,  has  been  . 
general  manager.  Mr.  Kelley 
been  with  the  daily  for  the  la® 
years. 
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Dailies  to  Fight  Control 
Of  Carrier  Hours  by  U.  S. 


the  Act  and  further  that  the  sale  and 
delivery  of  newspapers  by  minors, 
whose  chief  business  is  attending 
school,  is  valuable  training  for  the 
youth  of  America,  not  injurious  to 
health,  not  injurious  to  school  work 
but  extremely  beneficial  to  the  gen¬ 
eral  well-being  of  those  so  engaged.” 


Wage  Act  Does  Not  and  Cannot  Be  Applied"  j.,  '  r»  i 

Newsmen  Rely  on 

To  Newspaper  Boys,  Hanson  Tells  Children's  Contacts  for 
Bureau  at  Washington  Hearing  Pope  Death  Story 


WASHINGTON,  Feb.  16 — Notice  was  served  today  upon  the  good  therefrom  any  oppressive  child 
Children’s  Bureau  that  the  newspaper  publishing  industry  has  been  employed.' 

will  contest  any  attempt  based  on  the  Wage-Hour  law  to  regu-  "Establishment”  Not  Defined 
late  employment  of  minors  in  the  delivery  and  sale  of  news-  -The  words  ‘oppressive  child  labor’ 
naoers.  defined  in  the  statute.  Section  3 

Fair  Labor  Standards  Act  of  it  might  be  well  at  the  outset  for  me  (D,  but  the  words  ‘establishment’  and 
1938  “does  not  and  cannot  be  applied  to  state  that  it  is  the  view  of  these  ‘hi  oi’  about  which,’  as  used  in  Sec- 
10  carriers,”  warned  Elisha  Hanson,  associations  that  Section  12  (a)  of  the  fion  12  (a),  are  not  so  defined, 
counsel  for  ANPA  and  regional  pub-  Fair  Labor  Standards  Act  of  1938  does  "Newspaper  publishers  are  not  con- 
idier  groups.  He  asked  and  was  al-  not  and  cannot  be  applied  to  the  de-  cerned  with  the  application  of  Section 
iowed  three  weeks  within  which  to  livery  and  sale  of  newspapers  by  12  (a)  to  minors  who  are  employed 

submit  a  brief  which,  he  said,  will  con-  minors.  Therefore,  in  making  my  ap-  in  and  about  their  establishments,  be- 

tain  “thousands  of  exhibits”  and  re-  pearance  before  you  in  behalf  of  the  cause  so  far  as  I  have  been  able  to 
view  the  carrier  situation  nationally,  respective  associations  heretofoie  ascertain  there  are  no  such  minors 
Howard  Stodghill  of  the  Hearst  News-  mentioned.  I  am  doing  so  with  full  under  14  years  of  age  and  relatively 

papers  chairman  of  the  ANPA  Sub-  reservation  of  all  their  rights  under  few  between  the  ages  of  14  and  16. 

committee  on  Newsboy  Problems  un-  the  Constitution  and  the  laws  of  the  Any  regulation  which  the  Chief  of  the 
der  the  Wage-Hour  act,  also  was  United  States  and  do  not  concede  the  Children’s  Bureau  promulgates  di- 
present,  as  was  William  L.  Daley,  jurisdiction  of  the  Children’s  Bureau  rected  to  the  employment  of  minors  in 
legislative  counsel  for  the  small  news-  to  regulate  the  employment  of  minors  and  aBout  an  establishment  produc- 
paper  and  magazine  group.  in  the  sale  and  delivery  of  newspapers,  ing  goods  for  shipment  in  commerce 

St  Louis  Group  Represontud  “Section  3  (1)  of  the  Act  which  will  be  wholly  satisfactory  to  the  pub- 

■  .  1  f  r  thf  m  authorizes  the  Chief  of  the  Children’s  lishers,  if  the  definition  of  the  words 

.Munro  Roberts,  counse  o  '  Bureau  to  provide  by  regulation  or  ‘in  and  about  an  establishment’  is  a 

Louis  Co-operative  o  esa  e  by  order  the  pieriods  in  which  minors  reasonable  one  and  is  not  so  distorted 

dealers  Association,  ®  „  between  the  ages  of  14  and  16  years  as  to  include  something  entirely  dif- 

sons  challenge  of  t  e  i  re  employed  in  oecupa-  ferent. 

rew  authority  ®  premises.  tions  other  than  manufacturing  and  "Because  of  the  interest  in  this  sub- 


Fair  Labor  Standards  Act  of  1938  does  "Newspaper  publishers  are  not  con- 
not  and  cannot  be  applied  to  the  de-  cerned  with  the  application  of  Section 
livery  and  sale  of  newspapers  by  12  (a)  to  minors  who  are  employed 


legislative  counsel  for  the  small  news¬ 
paper  and  magazine  group. 

St.  Louis  Group  Reprcscntud 
.Munro  Roberts,  counsel  for  the  St. 
Louis  Co-operative  Wholesale  News¬ 
dealers  Association,  seconded  Han¬ 
son’s  challenge  of  the  Children’s  Bu¬ 
reau  authority  in  the  premises. 

The  American  Federation  of  Labor 


of  age  may  be  employed  in  occupa-  ferent. 

tions  other  than  manufacturing  and  "Because  of  the  interest  in  this  sub¬ 
mining  in  such  a  manner  as  not  to  ject,  however,  I  desire  to  ask  the 
interfere  with  their  schooling,  their  privilege  of  making  a  further  sub- 


f  T  ♦fiol  Cretan-  *»»'**ms  duv.ii  a  iiiaiiiivri  cid  iiui  ivi  jtrui,  iiuwevvri,  i  lU  dDJv  uie 

and  the  Congress  o  n  us  interfere  with  their  schooling,  their  privilege  of  making  a  further  sub- 

izations  asked  amen  men  o  health  and  their  general  well-being  is  mission  of  our  views  in  the  form  of 

posed  rule  ^  ^  ®  „  „„„„  limited  by  the  precise  provisions  of  a  brief.  In  this  brief  I  shall  deal  not 

pa^rs  by  children  e  ‘  Section  12  (a)  which  make  it  illegal  only  with  the  law  but  I  shall  also 

of  14  and  16  years,  excep  ®  ^  for  a  producer,  manufacturer  or  dealer  present  facts  to  the  Chief  of  the  Chil- 

hoursof  7  a.rn.  an  P  -cistant  to  deliver  for  shipment  in  dren’s  Bureau  in  connection  with  the 

twough  Frank  F.  en  on,  a  ■  ,  ,  commerce  any  goods  ‘produced  in  an  sale  and  delivery  of  newspapers  which 

Resident  William  Green.  ®  ^  •  establishment  situated  in  the  United  I  think  conclusively  will  demonstrate 

that  employment  o  sc  oo  c  i  States  in  or  about  which  within  30  that  the  power  to  regulate  such  sale 

school  days  be  prohibite  .  prior  to  the  removal  of  such  and  delivery  is  not  embraced  within 

The  proposed  rule  would  permit 

children  between  14  and  16  to  make  ^ 

organized  movement  to  restrict  news-  rwP^ 
qiiisite  for  children  and  15  L  ^ 

alleged  to  early  morning  and  li 

d  the  staLments  were  not  attributed - - - - - - 

to  any  recognized  authority,  asked  ^QMEN  GET  NEWS  AWARDS  AT  FIRST  PAGE  BALL 

permission  to  submit  an  official  state-  . .  ^  ii-  n  d  u  i-  •  •  c  u  m  i  c  *  d 

ment  which,  he  said,  will  show  that  newspaper  women  s  prues  Feb  10  at  Front  Page 

tu  .  ,  .  •  1  r  Ball  in  Waldort-Astoria,  New  York.  Lett  to  right:  Jane  Dixon,  North  American  News- 

here  is  a  lower  incidence  of  accident  Alliance;  Janet  Owen,  New  York  Herald  Tribune;  Edith  M.  Barber.  New  York 

juvenile  delinquency  anmng  Kathleen  McLaughlin,  New  York  Times,  all  prize  winners;  Mrs.  Roosevelt,  and 

ooysthan  among  non-newsboys.  Ihe  Lundy.  New  York  Daily  News,  club  president, 

report  will  be  compiled  from  St.  Louis 

police  files,  he  said.  MRS.  FRANKLIN  D.  ROOSEVELT  best  general  column,  particularly  for 

Mr.  Han.son’s  statement  follows:  nresented  nrizes  to  four  newsnaner  her  snorts  column  writing;  Miss  Jane 


I « 


WOMEN  GET  NEWS  AWARDS  AT  FIRST  PAGE  BALL 

Mrs.  Fra.sklin  D.  Roosevelt  presenting  newspaper  women's  prizes  Feb.  10  at  Front  Page 
Ball  in  Waldorf-Astoria,  New  York.  Left  to  right:  Jane  Dixon,  North  American  News¬ 
paper  Alliance;  Janet  Owen,  New  York  Herald  Tribune;  Edith  M.  Barber,  New  York 
Sun;  Kathleen  McLaughlin,  New  York  Times,  all  prize  winners;  Mrs.  Roosevelt,  and 
Miriam  Lundy,  New  York  Daily  News,  club  president. 

MRS.  FRANKLIN  D.  ROOSEVELT  best  general  column,  particularly  for 


Mr.  Han.son’s  statement  follows:  presented  prizes  to  four  newspaper  her  sports  column  writing;  Miss  Jane 

‘I  appiear  here  today  as  attorney  for  women  for  professional  achievement  Dixon.  North  American  Newspaper 
American  Newspaper  Publishers  Feb.  10  at  the  Front  Page  Ball.  17th  Alliance,  for  the  best  news  features; 
New  England  Daily  Newspaper  annual  party  of  the  New  York  News-  and  Kathleen  McLaughlin,  New  York 
Del-Mar-Va  Ass’n,  Southern  paper  Women’s  Club,  held  at  the  Star-  Tivien,  for  the  best  spot  news  re- 
•fewspaper  Publi.shers  Ass  n.  Inland  light  Roof  of  the  Waldorf-Astoria  porting. 

Daily  F^ess  Ass’n.  Pacific  Northwest  Hotel.  Miriam  Lundy,  New  York  Daily 

Newspaper  Ass’n,  California  Newspa-  Prize  winners  were  Edith  M.  Bar-  News,  club  president,  introduced  Mrs. 

Publishers  Ass’n,  Pennsylvania  ber.  New  York  Sun,  who  received  a  Roosevelt  and  assisted  her  in  inter- 
Newspaper  Publishers  Ass’n,  New  $100  prize  for  outstanding  work  in  a  viewing  the  prize  winners  on  a  radio 
‘ork  State  Publishers  Ass’n,  New  Jer-  special  woman’s  field,  particularly  for  broadcast.  More  than  200  entries 
*y  Press  Ass’n.  Virginia  Press  Ass’n  her  food  columns;  Miss  Janet  Owen,  from  New  York  women  writers,  col- 
and  Ohio  Newspaper  Ass’n.  I  think  Neie  York  Herald  Tribune,  for  the  umnists  and  reporters  were  received. 


When  Pope  Pius  XI  sank  into  an¬ 
other  coma  last  week,  newspapermen 
in  Rome  began  checking  their  con¬ 
tacts,  built  up  during  the  Pope’s  long 
siege  of  illness,  and  again  made  ready 
to  dispatch  the  sad  news.  This  time, 
however,  there  was  no  rally  in  the 
Pontiff’s  condition  and  when  as  dawn 
was  breaking  Friday  the  great  bell  of 
St.  Peter’s  tolled  the  news  of  the 
Pope’s  death,  newspapermen  were  al¬ 
ready  at  their  telephones. 

It  was  not  a  story  which  demanded 
immediate  planning  and  ingenuity 
of  the  newsmen.  It  was  one  for 
which  coverage  had  been  planned 
as  long  as  five  years  ago.  Because  of 
its  tremendous  effect  upon  Catholicism 
specifically  and  the  world  in  general, 
the  story  was  one  which  put  to  a  su¬ 
preme  test  the  authenticity  of  con¬ 
tacts.  Informants  proved  reliable, 
there  were  no  slip-ups  and  the  story 
got  away  to  a  clean  start.  It  proved 
the  modernization  of  news  coverage 
methods  over  those  of  17  years  ago 
when  Pope  Benedict  XV  died. 

Showed  Organization  of  Bureaus 

The  story  also  proved  the  organiza¬ 
tion  in  foreign  bureaus  of  wire  ser¬ 
vices.  In  two  instances,  the  chiefs  of 
Rome  bureaus  were  on  vacation.  They 
were  Stewart  Brown,  of  the  United 
Press,  and  Frank  Gervasi,  of  Interna¬ 
tional  News  Service.  However,  Ger¬ 
vasi  was  in  New  York  and  handled 
the  story  from  there. 

In  the  absence  of  Gervasi.  Cecil 
Brown,  his  assistant,  wrote  the  lead 
and  followed  the  plans  established  by 
Gervasi  during  the  last  four  years.  A 
contact  had  been  made  with  some¬ 
one  within  the  Vatican  (just  who  this 
Iverson  was  would  not  be  revealed) 
who  telephoned  the  story  to  Rome. 

Reynolds  Packard,  who  was  in 
charge  of  U.P.’s  Rome  bureau  in  the 
absence  of  Stewart  Brown,  wrote  the 
lead  story  from  information  tele¬ 
phoned  out  of  the  Vatican  by  an  as¬ 
sociate  U.P.  reporter,  Aldo  Forte,  who 
spent  Friday  night  within  the  Papal 
city.  Forte  wrote  a  human  interest 
story  on  his  experience  on  the  inside. 

Covering  for  the  AP  were  Edward 
Kenedy,  Richard  G.  Massock,  George 
Jordan  and  Charles  H.  Guptill. 

Pictures  Radioed 

The  photo  services.  Associated  Press, 
International  News  Photos.  Acme 
Newspictures  and  Wide  World,  carried 
about  14  pictures  each.  Pictures  were 
taken  by  staff  men  in  Rome,  by  Felici, 
who  has  rights  to  make  photographs 
in  the  Vatican,  and  by  Italian  photo¬ 
graphic  agencies.  They  were  tele¬ 
phoned  to  London  and  then  radioed  to 
America. 

Last  minute  bookings  upon  the 
Italian  liner  Rex  which  sailed  Feb.  11 
were  made  by  Michael  Williams.  New 
York  Times:  William  B.  McGurn, 
New  York  Herald  Tribune:  Gervasi  of 
INS;  James  Morgan.  Boston  Globe; 
Morris  De  Haven  Tracey,  Boston 
Herald  and  Traveller  and  John  Griffin, 
Boston  Post.  Roy  W.  Howard,  editor  of 
the  New  York  World-Telegram  also 
was  aboard,  but  he  had  booked  pas¬ 
sage  sometime  before.  He  said  that 
he  was  going  abroad  to  study  condi¬ 
tions  in  turbulent  Europe. 


EDITOR  &  PUBLISH  EH 


R.B.Strassburger  Demands 
Accounting  by  N.  Y.  Post 


petitioner,  with  an  accountant  or  ac¬ 
countants,  attorney  or  attorneys,  to 
have  access  to  all  the  books,  docu¬ 
ments  and  papers  of  said  New  York 
Post,  Inc.,  with  the  opportunity  to 
make  abstracts  and  copies  therefrom. 


Asserts  Legal  Rights  as  Heavy  Stockholder  and 
Director  Were  Refused,  But  Stern  Denies 
It  .  .  .  $1,500,000  Deficit  Alleged 


RALPH  BEAVER  STRASSBURGER. 

publisher  of  the  Norristown  (Pa.) 
Times-Herald,  last  week  filed  in  New 
York  County  Supreme  Court  a  peti¬ 
tion  asking  that  the  New  York  Post, 
of  which  he  is  a  large  stockholder 
and  a  director,  show  cause  why  he 
should  not  be  permitted  to  examine 
its  books  with  an  accountant. 

The  Norristown  publisher,  a  mil¬ 
lionaire  sportsman  and  for  many 
years  a  friend  of  J.  David  Stern,  the 
Post’s  publisher,  asserted  in  a  formal 
statement  to  Editor  &  Publisher  Feb. 
15  that  he  had  been  refused  his  “abso¬ 
lute  legal  rights”  as  a  stockholder  and 
board  member.  Mr.  Stern,  in  a  state¬ 
ment  Feb.  16,  answering  Mr.  Strass- 
burger,  denied  this. 


February,  1939,  petitioner  personally 
requested  the  President  of  said  cor¬ 
poration  (Mr.  Stern at  its  principal 
office,  to  be  permitted  to  examine  the 
books  of  the  Corporation  with  a  cer¬ 
tified  public  accountant  but  sueh  re¬ 
quest  was  refused. 

Atkt  Court  Order 


to  the  end  that  he  may  be  able  to 
perform  his  duties  as  a  director  there¬ 
of,  and  to  protect  the  interests  of  the 
stockholders,  and  for  such  other  and 
further  relief  as  the  court  may  deem 
just  and  proper.” 

Mr.  Strassburger  amplified  his  legal 
action,  filed  by  Gifford.  Woody,  Car¬ 
ter  &  Hays,  New  York  law  firm,  in  the 
following  statement  issued  to  Editor 
&  Publisher: 

Doesn't  Seek  Control 


“Ninth:  That  by  reason  of  such  re¬ 
fusal  petitioner  has  been  prevented 
from  performing  his  duties  and  obli¬ 
gations  to  the  stockholders  as  a  direc¬ 
tor  of  said  corporation,  and  petitioner 
has  no  adequate  remedy  at  law. 

“Wherefore,  your  petitioner  prays 
for  an  order  directed  to  New  York 
Post,  Inc.,  its  directors,  officers,  agents, 
employes,  requiring  them  to  permit 


“As  a  director  and  large  investor  in 
the  Philadelphia  Record  Co.  which  is 
the  owner  of  the  controlling  common 
stock  of  the  New  York  Post,  1  want  to 
bring  out  several  points  relative  to 
the  filing  of  the  mandamus  so  that  it 
is  impossible  for  anyone  to  claim  that 
this  is  a  ‘strike’  suit  or  a  process  in¬ 
stituted  to  ultimately  gain  control  of 
either  the  Record  or  the  Post  for  my 
own  personal  aggrandizement. 


ferences  lasting  over  six  weeks  tha; 
I  have  taken  this  step.  The  New  York 
Post  is  a  valuable  property  and  no 
doubt  if  it  is  properly  administrated 
it  can  resume  its  prominent  place  in 
the  journalistic  field  of  America  whid. 
it  has  held  since  its  foundation  c 
1801.  I  was  never  informed  of  th 
purchase  of  the  New  York  Post  by  tho 
Philadelphia  Record.  Although  mv 
financial  interest  in  the  Record  re- 
quired  this,  I  first  read  of  it  in  the 
newspapers.  I  then  immediatelv 
stated  my  opposition  to  its  acquisitior. 
and  instructed  my  attorneys  in  Pete- 
sylvania  to  take  proper  steps  to  pre- 
vent  the  transfer  of  any  funds  front 
the  Philadelphia  Record  to  the  New 
York  Post. 


“It  is  only  after  negotiations  with 
Mr.  Stem  and  other  officials  of  both 
companies  as  well  as  numerous  con- 


Stqtus  to  It  Aired  in  Court 

The  petition,  scheduled  for  hearing 
Friday,  Feb.  17,  was  to  throw  into 
court  for  airing  the  Post’s  financial 
status,  a  subject  of  newspaper  discus¬ 
sion  since  Mr.  Stem  last  September 
arranged  a  loan  plan  with  his  em¬ 
ployes  to  assist  the  paper  through  a 
difficult  period.  At  that  time  $2,000,- 
000  new  capital  was  obtained.  Early 
this  month,  it  was  learned,  Mr.  Stern 
recently  approached  the  various  em¬ 
ployes’  unions  for  approval  of  an  ad¬ 
ditional  loan  of  15  per  cent  of  their 
salaries,  but  the  Newspaper  Guild,  of 
which  Mr.  Stern  in  former  years  was 
the  chief  publisher-advocate,  and  all 
other  unions  at  the  Post  rejected  his 
plan. 

In  Philadelphia,  where  the  Record 
is  published  by  Mr.  Stem,  Mr.  Strass¬ 
burger  has  filed  a  similar  suit  against 
the  Record  in  Common  Pleas  Court 
No.  2.  Papers  of  the  mandamus  ac¬ 
tion  there  were  not  available  as  Judge 
James  Gordon  granted  a  request  that 
the  bill  of  equity  be  impounded.  Mr. 
Strassburger  is  a  stockholder  of  the 
Record  Co. 


Auto  Crash  Photo  Wins 
Picture  Contest  Prize 


FIRST  PRIZE  in  Editor  &  Publisher’s  Fourth  Annual  News 
Picture  Contest  was  awarded  this  week  to  a  picture  titled 
“Death  On  Fifth  Avenue,”  taken  by  Ray  Howard,  New  York 
Journal^ American  cameraman.  The  graphic  photograph  shows 
the  driver  in  a  smashed  automobile  sitting  at  the  wheel  of  his 
car  while  on  the  pavement  lies  the  body  of  one  of  his  two 
women  companions,  both  of  whom  were  killed. 


In  the  New  York  action  Mr.  Strass¬ 
burger  asserted  that:  “According  to 
the  (Post’s)  balance  sheet  as  of  Dec. 
31,  1938,  there  were  outstanding  the 
following  shares  of  stock  of  said  Cor¬ 
poration,  to  wit: 

“80,532  shares  of  common  stock 
having  a  par  value  of  $1  each; 

“7,500  shares  of  5%  non  cumulative 
preferred  stock  having  a  par  value  of 
$100  each,  and 

“26,766  shares  of  first  preferred  6*^ 
cumulative  stock  having  a  par  value 
of  $100  each. 

$1,500,000  Deficit,  He  Says 

“Third:  That  the  Corporation  has 
been  losing  money  for  some  time  and 
according  to  the  balance  sheet  as  of 
Dec.  31,  1938.  it  had  a  deficit  of  $1.- 
522,062.34.” 

Describing  the  extent  of  his  interest 
in  the  Post,  Mr.  Strassburger  said  he 
owns  and  holds  1,000  shares  of  first 
preferred  6%  cumulative  stock,  was 
elected  a  director  Jan.  12,  1938,  and 
“that  as  such  director  it  is  petitioner’s 
duty  to  be  informed  as  to  the  affairs 
of  said  corporation.”  The  petition 
continues: 

“Seventh:  That  heretofore,  on 

numerous  occasions,  petitioner  has 
sought  to  be  permitted  to  examine  the 
books  and  records  of  the  corporation 
but  has  been  denied  this  right. 

“Eighth:  That  on  the  8th  day  of 


Second  prize  went  to  Howard  Jones 
for  a  shot  titled  “No  Pictures”  taken 
at  the  risk  of  his  life.  The  photo 
shows  an  irate  bail  bondsman  firing  a 
revolver  point  blank  at  the  photogra¬ 
pher  who  sought  the  bondsman’s  pic¬ 
ture  after  a  court  hearing.  At  the 
time  the  picture  was  taken  Jones  was 
on  the  staff  of  the  Knoxville  (Tenn.) 
Journal.  He  is  now  with  Acme  News- 
pictures,  Washington,  D.  C. 

Syicide  Leap  Third  Prize 

Third  prize  went  to  a  remarkable 
picture  of  the  suicide  leap  of  John 
Warde  from  a  ledge  of  the  Gotham 
Hotel,  New  York.  Taken  by  Charles 
Haacker  of  Acme  Newspictures,  it 
shows  Warde’s  body  just  after  it 
bounced  off  the  marquee  and  before 
it  had  struck  the  pavement. 

Fourth  prize  was  won  by  Ralph 
Morgan,  free  lance  photographer  for 
his  picture  “Thomas  Egged  Out,” 
showing  Norman  Thomas  being  struck 
by  an  egg  when  he  attempted  to  make 
a  speech  in  Jersey  City.  This  picture 
won  first  prize  at  the  recent  exhibi¬ 
tion  of  the  New  York  Press  Photogra¬ 
phers  Association. 

Fifth  prize  went  to  a  spectacular 
New  York  waterfront  fire  picture 
titled  “Conflagration,”  taken  by 
Charles  Corte,  Acme  Newspictures. 
New  York. 


“Montana  Train  Wreck,”  Harry 
Poague,  Minneapolis  Journal. 

“Schoolboy  Rowe  Leaves  Major 
Leagues,”  Rolland  R.  Ran.som.  De¬ 
troit  News. 


“Hurricane’s  Wake,”  Samuel  Schul- 
man.  International  News  Photos. 

“Novena,”  Edward  Farber,  Milwau¬ 
kee  Journal. 

“Schmeling  Collapsing  Under  Bar¬ 
rage,”  Jack  Frank.  New  York  Herald 
Tribune. 


II 


Ten  honorable  mentions  were 
awarded  by  the  judges  as  follows,  all 
pictures  being  deemed  of  equal  merit 
without  respect  to  their  listing  here: 

“Head  Over  Heels,”  Hal  Jensen, 
photographer,  Los  Angeles  Examiner. 

“Valentine,”  Harry  Saltzman,  pho¬ 
tographer,  Philadelphia  Record. 

“In  A  Lighter  Mood,”  John  S. 
Thompson,  Acme  Newspictures,  Wash¬ 
ington,  D.  C. 

“Goal!”,  Carl  Thusgaard,  Acme 
Newspictures,  New  York. 


“From  time  to  time,  Mr.  Stern  gave 
me  verbal  reports  of  the  operations  d 
the  Post  and  in  the  latter  part  of 
1936  or  early  in  1937  Mr.  Stem  ap¬ 
proached  me  and  told  me  that  they 
were  doing  very  well  and  were  only 
losing  a  certain  small  sum  monthly 
and  he  told  me  he  needed  some  finan¬ 
cial  aid  and  asked  me  to  assist  him  ir. 
building  up  the  newspaper,  and  I 
subscribed  to  $100,000  of  the  New 
York  Post  6%  cumulative  preferred 
stock.  This  I  did  with  great  reluct¬ 
ance.  The  stock  was  paid  for  in  caid 
and  finally  delivered  in  December 
1937.  Due  to  my  absence  abroad.  I 
did  not  see  Mr.  Stem  again  unti 
March,  1938,  when  he  said  that  he  had 
some  new  financing  to  do  and  he 
asked  whether  I  would  subscribe  to  • 
further  $50,000  of  the  same  stock.  1 
did  this. 


Science  Picture  Chosen 

“Sulfanilimide  —  Discovered,”  Fre¬ 
mont  Davis,  Science  Service.  Wash¬ 
ington,  D.  C). 

Judges  of  the  contest  were,  Richard 
F.  Crandell,  gravure  editor.  New  York 
Herald  Tribune;  R.  H.  McCaw,  night 
managing  editor.  New  York  Times; 
Paul  Schoenstein,  city  editor.  New 
York  Journal- American:  James  Ker- 
ney.  editor,  Trenton  (N.  J.)  State  Ga¬ 
zette  and  Times;  Arthur  T.  Robb,  edi¬ 
tor,  Editor  &  Publisher.  W.  J.  White, 
Jr.,  picture  editor  of  the  New  York 
Daily  News,  who  had  consented  to 
serve  as  a  judge,  was  prevented  by 
illness.  Harry  B.  Nason,  managing 
editor  of  the  Neio  York  Post  who  also 
had  consented  to  serve,  was  unable  to 
be  present  at  the  judging  because  of 
press  of  other  duties.  In  their  ab¬ 
sence,  the  judges  selected  Arthur  T. 
Robb,  editor  of  Editor  &  Publisher  to 
serve  as  the  fifth  man  on  the  board. 

Seven  hundred  and  fifty-two  news 
photographs  were  submitted  in  the 
contest,  the  largest  number  ever  re¬ 
ceived  in  the  four  years  the  competi¬ 
tion  has  been  conducted  by  Editor  & 
Publisher. 

Next  week’s  issue  will  carry  all  of 
the  prize-winning  and  honorable 
mention  photographs,  as  well  as  pic¬ 
tures  and  biographies  of  the  winning 
cameramen. 


Returut  from  Europe 

“I  was  delayed  in  my  return  from 
Europe  owing  to  the  war  crisis  and 
did  not  reach  New  York  till  the  latte: 
part  of  November  when  I  asked  both 
Mr.  Stem  and  Dr.  Harr  (Dr.  Luthe: 
A.  Harr,  treasurer,  New  York  Posti 
for  certain  figures  and  certain  fact5 
As  a  director,  I  then  requested  per¬ 
mission  to  take  in  a  Certified  Public 
Accountant  of  my  selection  whose  in¬ 
tegrity  and  qualifications  could  not 
be  questioned  to  examine  the  book.- 
I  was  refused  on  the  basis  that  they 
the  management,  would  only  accept 
an  accountant  from  specified  firm.- 
and  reserved  the  right  to  reject  any 
one  I  might  select. 

“When  a  director  and  a  large  stock¬ 
holder  encounters  a  refusal  of  his  ab¬ 
solute  legal  rights  and  is  forced  to  gc 
into  Court  with  a  mandamus  causini 
publicity  to  a  matter  which  should  not 
be  before  the  public,  what  chance 
a  small  stockholder!” 

Mr.  Stern’s  answer  to  this  statemer.: 
follows: 


Stern  Replies 

“I  am  surprised  at  the  statement  b- 
sued  by  my  old  friend,  Ralph  Strass¬ 
burger,  which  has  so  little  basis  r 
fact,  and  is  so  obviously  designed  ’ 
injure  the  newspaper  properties  r 
which  he  is  not  only  an  investor,  bu' 
also  a  director  with  a  spiecial  fiduciar. 
obligation  to  his  fellow  stockholders. 

“’Mr.  Strassburger  has  never  bet" 
denied  examination  of  the  books  of  th 
company,  or  the  right  to  be  repre¬ 
sented  in  .such  examination  by  cer¬ 
tified  public  accountants. 

“Wednesday,  Feb.  8,  1939,  he  carr.t 
to  my  office  at  the  Post  with  a  tk>' 
whom  he  introduced  as  an  accountan-. 
and  asked  that  this  man  be  allowes 
forthwith  to  examine  the  records  o* 
the  company.  I  told  Mr.  Strassburge- 
that  this  was  a  matter  which  shoujs 
be  passed  on  by  the  board  of  director: 
of  which  he  is  a  member.  I  promi^ 
to  bring  up  the  subject  at  the  meetir- 
scheduled  for  the  next  aftemoor. 
Thursday,  Feb.  9.  Mr.  Strassburgt- 
agreed  that  was  the  fair  and  propf- 
way  to  handle  his  request  Howevf 
before  the  board  convened  on  Thuis- 
(Continued  on  page  28) 
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175,000  Carrier  Boys  May  Be 
Ousted  by  Wage  Act,  ICMA  Says 

Official  Survey  Shows  70  Per  Cent  of  Dailies 
Have  Discharged  Those  Under  Minimum  Age 
....  Loss  to  Them  $855,000  Weekly,  Says  Estes 
By  GEORGE  A.  BRANDENBURG 

an  accurate  cross-section  of  car-  Sixty-two  per  cent  of  newspapers  upstanding  and  ambitious  boys  under 
rier  boy  relations  with  U.  S.  daily  surveyed  offer  educational  trips  and  14  years  of  age  have  thrown  or  are  in 
newspapers  is  contained  in  the  official  conduct  sales  training  schools  for  the  course  of  pitching  upon  the  New 
survey  recently  completed  by  the  In-  carriers;  81%  encourage  and  help  boys  Deal  altar  more  than  $855,000  a  week 
lemational  Circulation  Managers  As-  to  start  bank  accounts;  26%  award  —money  they  have  been  earning  for 
sociation,  covering  227  papers  from  college  scholarships;  and  93%  promote  themselves  and  tueir  families.  Be- 
coast  to  coast,  and  released  this  week  carriers  to  fulltime  positions  in  the  cause  the  Children’s  Bureau  in  Wash- 
by  C.  W,  Sta’ab,  Cincinnati  Enquirer,  newspaper  organization.  ington  placed  a  14-year  age  limit  up- 

chairman  of  the  ICMA  general  in-  Asked  to  comment  on  results  of  newspaper  carriers  these  young- 
formation  committee.  the  survey,  Mr.  Staab  told  Editor  L 

60%  Arc  Between  14  and  16  Publisher: 

On  the  basis  of  returns,  there  are  a  “The  facts  prove  that  morning  pa-  ^ 

toUl  of  92,409  carriers  among  the  2^  pers  are  operating  within  the  5  a  m.  Vo^th^boV^' parente'*and  ~socTety,* 
papers  represented  in  the  survey.  Of  limit;  that  carriers  are  well  paid  for  Washington  bureau,  in  a  most  mis- 
this  number,  approximately  60  v/  are  working  only  one  hour  or  so  each  day;  -  ... 

between  14  and  16  years  of  age;  4%  and  that  newspapers  feel  a  keen  sense 
are  under  14;  28%  are  over  16;  and  of  responsibility  for  carriers’  welfare 
7%  are  over  21  years  old.  and  promotion.  The  terriffic  economic 

According  to  the  answers  received,  already  resulted  to 

17»496  carriers  have  lost  or  will  lose  whose  boys  have  been  deprived 

their  routes  under  the  14-year  ruling  routes  is  noteworthy.  Fifty-four 
by  the  Children’s  Bureau.  Multiply-  carriers  are  now 

ing  this  figure  by  ten  to  obtain  an  tween  14  and  16  years  of  age  and  their 
approximate  figure  for  U.  S.  daily  eaniings  are  needed  to  help  their 
papers  as  a  whole,  it  is  estimated  that  families  and  themselves. 

174,960  boys  have  already^  or  even-  Mr.  Staab  explained  that  supple- 
tually  will  lose  their  routes  under  the  menting  the  ICMA  survey  data  on 
14-year  minimum  age  ruling.  carrier  boys’  relations,  the  committee 

Salient  facts  of  survey  indicate  88%  has  gathered  from  circulation  man-  _ _  ^  ^ . .  _ 

of  newspapers  use  “Little  Merchant”  agers  thousands  of  ^  letters  received  council  to  represent  all  newspaper 
plan;  18%  office  collect  system;  10%  f*'o*p  parents  of  callers,  business  and  associations  in  the  U.  S.  was  advocated 
exclusive  men  carriers;  and  7%  com-  professional  men,  health  officers,  phy-  resolutions  adopted  by  the  Hoosier 
bination  men  carriers.  Seventy  per  sicians,  school  teachers  and  principals,  state  Press  Association  at  its  an- 
cent  of  the  newspapers  replying  con-  These  letters,  he  said,  furnish  ade-  nual  meeting  in  Indianapolis. 

quate  proof  that  a  newspaper  route  is 
healthful,  profitable,  educational  and 
reasonable  for  boys  of  14  years  of  age 
and  over. 


sters  are  stopped  from  buying  school 
clothes,  providing  fimds  to  help  them 
through  school  and  laying  up  college 
money.  Not  satisfied  with  this  load 


guided  manner,  even  if  sincere  in 
their  efforts,  are  seeking  now  to  levy 
an  even  more  disastrous  toll  upon 
boys  between  14  and  16  years  of  age 
by  the  infliction  of  still  more  severe 
restrictions  of  fixing  a  ridiculously  late 
hour  for  .starting  their  morning  de¬ 
liveries  of  six  o’clock  and  after.” 


National  Council  of 
Press  Assns.  Urged 

Formation  of  a  general  national 


sider  their  carriers  independent  con¬ 
tractors;  6%  do  not;  and  some  21% 
are  undecided  on  this  point. 

Seventy  per  cent  of  those  partic¬ 
ipating  in  the  study  have  eliminated 
carriers  under  14  years  of  age;  30% 


Ettas  Hitt  Bureau  Ruling 

Jack  Estes,  Dallas  News,  ICMA 


have  not,  of  which  83%  will  even-  president,  commented  on  the  survey 
tually,  judging  from  replies  received,  this  week  as  follows: 


Average  Earnings  $4.93  Weekly 


“This  week  and  next  week  all 


The  study  is  broken  down  into  five 
circulation  classifications:  newspapers 


George  Washington,  whose  youth  was 
founded  upon  rugged  and  industrious 
ideals  of  boyhood  work  and  service 
to  themselves  and  to  their  fellowmen. 
It  is  a  far  cry  from  their  day  to  the 
present  Children’s  Bureau,  which 
knows  not  or  does  not  take  into  con¬ 
sideration  strong  arms  and  legs,  boy- 
Average  carrier  weekly  earnings  for  ^ood  ambitions  and  well-earned  pen- 
*  ^oups  is  $4.93.  Average  carrier  present  and  future. 


of  less  than  25,000;  25,000  to  50,000; 
50,000  to  75,000;  75,000  to  100,000;  over 
100,000.  Mr.  Staab’s  committee  un¬ 
dertook  the  survey  so  that  ICMA 
members  would  have  a  clearer  pic¬ 
ture  of  the  newspaper  boy  .set-up 
throughout  the  U.  S. 


Work  of  schools  of  journalism  in 
Indiana  was  commended  and  the 
a.ssociation  pledged  itself  to  co-operate 
in  their  activities. 

“We  must  open  an  offensive  that 
will  hammer  continually  for  the 
rights  of  the  profe.ssion,”  Wray  E. 
Fleming,  president,  asserted  in  his 
annual  address.  I’ll  match  the  integ¬ 
rity  of  the  average  editor  and  pub¬ 
lisher  against  any  of  the  critics  who 
prate  about  the  deterioration  of  the 
press,”  he  a.s.serted.  “‘Charges  of  a 
“controlled  pre.ss’  originate  largely 
from  intere.sts  who  want  to  control 
the  press  for  themselves.  If  the  critics 
want  a  fight,  they  can  have  it.  The 
newspapers  are  willing  lor  public 
opinion  to  serve  as  referee." 

More  than  150  daily  and  weekly 


earnings  per  week  for  newspapers  of 
less  than  25,000  circulation  is  $4.08; 
25.000  to  50,000,  $4.80;  50,000  to  75.000, 
*5.69;  75,000  to  100.000,  $4.93:  over 
100,000,  $5.17. 

Another  significant  feature  of  the 


newspapers  in  Indiana  were  repre- 
"Approximately  175,000  fine  bodies,  sented. 


UTAH  PAPERS  GET  FIRST  MOBILE  PRESS  PERMIT 

WASHINGTON,  D.  C.  Feb.  15— The  Telegram  Publishing  Company  of  Salt 
Lake  City,  Utah,  is  the  first  newspaper  company  to  be  licensed  to  operate 
S'lrvey  which  tends  to  prove  that  ^  mobile  press  broadcast  station.  The  FCC  described  the  grant  as  one  “to  be 
jWier  boys  are  not  exploited  and  used  in  the  speedy  gathering  of  news  from  areas  not  otherwi.se  provided  with 
eir  hours  of  activity  are  cmnpara-  usual  communication  facilities.”  Mobile  press  broadca.st  assignments  on  the 
vey  short,  is  the  average  delivery  airwaves  are  now  available  in  all  communities.  They  are  to  be  used  with 
5' 10*"^  papers  ^  portable  sets  designed  to  be  carried  by  reporters  into  areas  where  there  either 

®  >  evening  starting  time  is  ordinary  means  of  communication  or  the  customary  media  have  been 

deli  J'"-  elapsed  time  for  ^  destroyed  by  storm  or  otherwise 

QeUvering  all  papers  daily  is  one  hour  j  j 


five  minutes;  for  Sunday  delivery, 
one  hour  and  17  minutes. 

Oee-Third  Aid  Family  Budget* 
J'rom  the  standpoint  of  earning 
Ppwer,  it  is  shown  that  33%  of  all  ear¬ 
ners  help  pay  their  families  living 
o*penses;  47%  pay  their  own  ex 


BURKHOLDER  NEW  EDITOR.  INDIANAPOLIS  TIMES 

RALPH  BURKHOLDER,  asociate  editor,  Indianapolis  Times,  Feb.  14  was 
named  editor  of  the  Scripps-Howard  paper.  Since  last  &ptember  Mr. 
Burkholder  has  been  in  active  editorial  charge  of  the  Times,  relieving  Ludwell 
Denny  for  special  publishing  responsibilities  now  completed.  Mr. 
Denny  is  returning  to  the  Washington  office  to  resume  his  work  as  an 
ponses;  61%  clothe"  themselves  while  observer  and  writer  for  the  Times  and  other  Scripps-Howard  newspapers. 
Swng  to  school;  and  53%  have  bank  Mr.  Burkholder  was  formerly  editor  of  the  Akron  Times-Press  and  editorial 
accounts.  writer  of  the  Cleveland  Press,  both  Scripps-Howard  pafjers. 


W,  O.  Dapping  (left),  editor,  Auburn 
(N.  Y.)  Cifiien,  and  president  of  New 
York  State  AP  Editors,  chatting  with  Robe't 
McLean,  AP  president,  at  Albany  meeting 
Feb.  13. 

AP  Editors  Hear 
McLean  on 
Foreign  Coverage 

N.  Y.  State  Group  Told 
Service  No  Longer  Depends 
On  Agencies  Abroad 

Robert  McLean,  Associated  Pre.ss 
president  and  publisher  of  the  Phila¬ 
delphia  Evening  Bulletin,  believes  the 
development  of  AP  foreign  coverage 
one  of  the  most  significant  aspects  of 
modern  news  gathering,  he  told  New 
York  State  AP  members  who  met  in 
Albany  Feb.  13. 

The  AP  now  depends  upon  its  own 
correspondents  for  foreign  news,  Mc¬ 
Lean  said,  “rather  than  on  foreign 
news  agencies.” 

“In  the  old  days  Americans  were 
forced  to  depend  on  the  foreign  con¬ 
trolled  press  for  news  from  other 
countries,”  he  added. 

McLean  spnike  at  a  dinner  session 
attended  by  40  editors.  Previously, 
surveys  of  various  activities  were 
made  by  Fritz  S.  Updike,  city  editor 
of  the  Rome  (N.  Y.)  Sentinel,  who 
discussed  pictures,  and  M.  V.  At¬ 
wood  of  Rochester,  associate  editor  ol 
the  Gannett  newspapers,  who  spoke 
on  ‘“the  general  news  report.” 

A  survey  of  the  state  news  report, 
made  by  Harry  F.  London,  managing 
editor,  Watertown  Times,  who  was 
absent,  was  read  to  the  repre^nta- 
tives  of  the  76  New  York  AP  member 
papers. 

The  AP  meeting  followed  a  lunch¬ 
eon  .session  of  the  New  York  State 
Society  of  Editors,  which  was  ad- 
dre.s.sed  by  Arthur  Robb,  editor  of 
Editor  &  Publisher,  on  the  subject. 
“Newspaper  Integrity.”  Harold  W. 
Sanford,  editor  of  the  Rochester 
Democrat  &  Chronicle,  presided.  Both 
meetings  were  held  in  the  TenEyck 
Hotel. 

NEW  TENNESSEE  DAILY 

The  Clarksville  (Tenn.)  Daily  Star. 
owned  and  publLshed  by  W.  W 
Barksdale,  Jr.,  made  its  appearance  in 
the  afternoon  field  Feb.  16.  The 
paper,  established  as  a  weekly  in  1890. 
has  been  published  .semi-weekly  since 
1935.  Mr.  Barksdale  also  publishes 
the  Todd  County  Times,  a  weekly  of 
Guthrie,  Kentucky-Tennessee. 

ASKS  INVESTIGATION 

Investigation  of  newspaper  owner¬ 
ship  of  radio  stations  and  the  economic 
effect  of  broadcasting  upon  newspapers 
was  urged  upon  the  Federal  Com¬ 
munications  Commission  by  a  commit¬ 
tee  of  three  of  its  members  recently. 
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Uses  Editorial 
Idea  in 

Classified  Ads 

Toledo  Lumberman  Built 
Cash-and-Carry  Business 
With  Unique  Ads 

A  Tok-do  business  man  who  has 
l>uilt  a  larpe  and  profitable  enterprise 
through  a  unique  form  of  newspaper 
advertising  recently  celebrated  the 
sixth  anniversary  of  the  institution  of 
his  unusuaJ  methods — and  his  faith 
in  them  is  stronger  than  ever. 

In  1932  J.  W.  Cunningham  had  a 
moderately  successful  lumber  business 
in  Toledo — established  four  years  be¬ 
fore — and  he  also  had  an  idea.  City 
and  nation  were  in  the  depths  of  the 
depression.  Customers  couldn't  pay 
their  bills  So  Mr.  Cunningham  de¬ 
cided' to  start  a  cash-and-carry  busi¬ 
ness,  based  on  the  principles  of  one 
price  for  all  buyers  and  only  the 
highest  grades  of  lumber. 

Then  the  lumber  man  decided  to 
try  an  editorial  “paragraph”  style  on 
the  classified  page. 

Uses  Daily  Quips 

Since  Nov.  1.  1932.  readers  of  the 
Toledo  Blade  have  looked  at  the  top 
of  a  colunin  on  the  last  classified  page 
and  have  chuckled,  laughed,  cursed, 
and  bought  lumber — depending  on 
which  way  the  day’s  quip  rubbed  them. 

Headed  'Cunningham  Says,”  and  set 
in  10- point,  indented  type,  the  daily 
“message"  may  run  anywhere  from  a 
half  dozer,  lines  to  a  whole  column. 
There  is-  always  a  brief  advertising 
message  a:  the  bottom.  Here  is  a 
typical  one.  used  Nov.  11: 

“It’s  feared  that  reducing  speed 
limits  below  25  miles  would  create  a 
new  hazard  of  pedestrians  crashing 
into  us  from  the  rear.  No — we  do  not 
sell  the  sub-standard  '4-inch  plaster 
board  We  carry  only  the  regular  3;^- 
inch  'White  Rock  brand.  Remember — 
this  is  50*'^^  more  board  than  you  get 
when  you  buy  quarter-inch.  Priced 
VFRY  reasonably.” 

Then  follow  four  lines  of  agate  type 
giving  the  lumber  yard's  location. 

Often  Quoted 

Mr.  Cunningham  has  built  up  a 
following  of  thousands  of  readers.  His 
"column"  is  as  popular  and  widely 
quoted  as  those  of  many  of  the  noted 
syndicatc'd  columnists  whose  writings 
appear  in  the  Blade. 

Interviewed  by  an  Editor  &  Pub¬ 
lisher  correspondent  recently,  the 
lumber  dealer  explained  his  philosophy 
of  business  and  advertising. 

“To  build  a  business  is  largely  to 
build  a  personality  that  people  will 
have  a  confidence  in,"  he  said.  “I  insist 
on  being  a  citizen  before  being  a  busi¬ 
ness  man.  If  people  have  confidence 
in  a  business  they  are  more  favorably 
di.sposed  toward  it  when  they  want  to 
buy.  More  than  once  I  have  sacrificed 
sales  when  some  proposition  was 
offered  to  me  which  I  felt  would  de¬ 
stroy  the  fieople’s  confidence.” 

Mr.  Cunningham  started  his  cash- 
and-carry  busine.ss  and  his  unique 
form  of  advertising  at  the  bottom  of 
the  depression.  Asked  to  comment  on 
the  direct  effect  of  the  “editorial”  ads, 
he  would  only  say  that  the  business 
has  increased  every  year  since  1932. 
He  hcisn’t  much  use  for  the  majority 
of  the  present-day  advertisiflg. 

“Too  much  of  it  is  based  on  fear,” 
he  said.  "The  advertiser  tries  to  scare 
the  prospect  into  buying,  telling  him, 


he’ll  get  this  or  that  disea.se  if  he 
doesn’t  eat  a  certain  kind  of  break¬ 
fast  food  or  use  a  particular  brand  of 
toothpaste,  or  that  his  house  will  fall 
down  because  of  those  terrible  termite.s 
if  he  doesn't  use  a  certain  kind  of 
materials.  Hooey!  There's  more  bally¬ 
hoo  in  advertising  now  than  evei'  be¬ 
fore,  and  I  get  a  kick  out  of  poking  fun 
at  it  in  my  own  column  now  and 
then.” 

Campaigns  and  Accounts 

NATIONAL  BISCUIT'S  1939  news¬ 
paper  advertising  in  the  Pacific 
Coast  region  will  include  copy  on  be¬ 
half  of  Shredded  Wheat.  Honey  Maid 
Graham  Crackers  and  Snow  Flake 
Crackers,  according  to  San  Francisco 
offices  of  Botsford,  Constantine  & 
Gardner.  The  graham  cracker  cam¬ 
paign  will  be  released  shortly  after 
Easter  to  a  list  already  selected. 
Shredded  Wheat  copy  is  breaking  late 
this  month. 

Advertising  of  the  Matson  Naviga¬ 
tion  Co.  in  England  has  been  placed 
with  Bowman,  Deute,  Cummings, 
Inc.,  San  Francisco.  The  agency  now 
handles  the  company's  entire  adver¬ 
tising  activities. 

Paths  Radio  &  Television  Corpora¬ 
tion,  Chicago,  manufacturers  of  inter¬ 
office  communication  and  electrical 
apparatus,  has  appointed  W.  K.  Coch¬ 
rane,  Chicago  agency.  The  firm  is  in¬ 
troducing  “Pathe  My.stic  Tuner,"  a 
wireless  remote  control  tuner.  Maga¬ 
zines  and  newspapere  will  be  used. 

Mason  Warner  Co.,  Chicago,  is  pre¬ 
paring  a  list  of  newspapers  on  “Kool- 
Aid”  for  Perkins  Products  Co.,  Chi¬ 
cago. 

Maxon,  Inc.,  Chicago,  is  using  news¬ 
papers  in  Chicago  and  nearby  cities 
on  “Sofwash,'’  a  product  of  SoF  Prod¬ 
ucts  Co.,  Joliet,  111. 

Renewal  contracts  on  Ford  dealer 
advertising  are  being  released  by  Mc- 
Cann-Erickson.  Inc..  Chicago. 

Mitchell-Faust  Co.,  Chicago,  is  is¬ 
suing  orders  to  a  list  of  newspapers 
on  K.  Taylor  Distilling  Co..  Frank¬ 
fort.  Ky. 

McConnell  Elastman  &  Co.,  Ltd.. 
■Vancouver,  B.  C.,  are  now  releasing 
a  new  series  of  advertisements  with 
Coast  Brewerif^s.  Ltd..  Vancouver,  to 
daily  and  weekly  newspapers  through¬ 
out  the  province. 

Estey  Organ  Corp.,  Brattleboro.  Vt.. 
manufacturers  of  reed  and  pipe  organs, 
has  retained  Harold  Cabot  &  Co..  Inc.. 
Boston,  as  advertising  counsel.  Allen 
C.  Gottschaldt  is  account  executive. 

The  Controlled  Companies  of  the 
American  District  Telegraph  Com¬ 
pany,  which  operates  the  nation-wide 
A.  D.  T.  System  of  electric  protection 
services  has  appointed  W.  I.  Tracy. 
Inc.,  New  York. 

Advertising  of  the  Goebel  Brewing 
Co.,  wili  be  handled  by  Brooke,  Smith 
&•  French,  Inc.,  of  Detroit  and  New 
York,  effective  March  1. 

John  F.  Trommer.  Inc.,  resumes 
newspaper  adverti.sing  this  week  with 
600-line  insertions  in  leading  metro¬ 
politan  dailies.  Plans  for  spring  ad¬ 
vertising  are  based  on  the  largest  ap¬ 
propriation  in  the  history  of  the  com¬ 
pany,  according  to  Joseph  B  Mil- 
gram.  advertising  manager.  Cam¬ 
paigns  on  both  TVommer’s  Malt  Beer 
and  White  Label  Malt  Beer,  two  types 
of  beer  produced  by  the  brewery,  will 
appear  simultaneously  in  New  York 
City.  The  Malt  Beer  campaign  will  be 
released  progressively  in  about  100 
cities  along  the  eastern  .seaboard. 


N.  Y.  Ad  Club  Starts 
Speakers  Bureau 

A  campaign  of  public  education  in 
the  economics  of  adverti.sing  has  been 
initiated  by  the  Advertising  Club  of 
New  York  through  its  Special  Ac¬ 
tivities  Committee  of  which  Sam  G. 
Wingfield  is  general  chairman.  As 
the  first  step,  a  Speakers  Bureau,  to 
be  recruited  from  prominent  mem¬ 
bers  of  the  club  who  are  experienced 
as  speakers,  is  being  organized.  Other 
groups  which  will  supply  speakers 
for  the  bureau  are  the  Alumni  Asso¬ 
ciation  of  the  Advertising  and  Selling 
Course,  and  the  Association  of  Ad¬ 
vertising  Men. 

The  bureau  is  an  activity  of  the 
Club's  Public  Relations  Committee, 
of  which  Earle  Pearson,  general 
manager.  Advertising  Federation  of 
America,  is  chairman.  Outlining  the 
purpose  of  the  bureau,  Mr.  Pearson 
stated,  “The  general  public  is  be¬ 
coming  more  interested  in  advertis¬ 
ing's  function  in  our  American  sys¬ 
tem  of  competitive  enterprise.  Con¬ 
sumer  groups  and  business  men  also 
are  discussing  advertising.  It  is  only 
logical,  therefore,  that  where  these 
discussions  are  taking  place,  the 
spokesmen  for  advertising  be  re¬ 
cruited  from  the  ranks  of  those  who 
are  directing  advertising  appropria¬ 
tions  and  are  responsible  for  the 
results,  together  with  those  who  rep- 
lesent  the  media.” 

The  club’s  public  relations  pro¬ 
gram  will  include  also  the  distribu¬ 
tion  of  motion  pictures  to  groups  out¬ 
side  the  advertising  field,  as  well  as 
a  series  of  radio  broadcasts. 

URGES  TRUST  ADS 

Newspaper  advertising  should  con¬ 
stitute  the  backbone  of  a  trust  in¬ 
stitution  advertising  program,  it  was 
stated  in  New  "York  Tuesday  by 
Towner  Phelan,  assistant  vice-pres¬ 
ident,  St.  Louis  Union  Trust  Co.,  St. 
Louis,  before  the  conference  of  the 
Trust  Division  of  the  American 
Bankers  Assn,  at  the  Waldorf-As¬ 
toria.  Mr.  Phelan  said,  “Newspaper 
advertising  will  reach  the  entire  pub¬ 
lic;  it  will  tend  to  build  and  maintain 
the  background  of  public  confidence 
which  is  the  foundation  of  trust  busi¬ 
ness;  it  will  contribute  to  favorable 
public  opinion,  which  is  our  only 
protection  against  adverse  legisla¬ 
tion;  it  will  inform  the  public  about 
trust  service  and  will  do  much  to  dis¬ 
pel  ignorance,  remove  prejudice,  cor¬ 
rect  misinformation  and  educate  the 
public  to  the  advantages  of  trust  ser¬ 
vice." 

■ 

40%  AD  INCREASE 

Kasko  Distillers  will  increase  its 
Pittsburgh  newspaper  advertising  by 
40%  this  year,  it  was  announced  by 
Pi'esident  Samuel  Kasser  at  a  recent 
sales  meeting.  The  decision  is  a  re¬ 
sult  of  a  35%  sales  gain  in  1938  over 
1937,  attributed  to  the  effectiveness 
of  newspaper  advertising. 

UFE  INSTITUTE  AGENCY 

The  J.  Walter  Thompson  Co.  has 
been  named  agency  for  the  Institute 
of  Life  Insurance,  formed  recently 
New  York  at  a  meeting  of  a  group 
representing  76  legal  reserve  life  in¬ 
surance  companies  located  in  all  parts 
of  the  U.  S.  and  Canada. 

AD  WOMEN'S  DANCE 

The  Advertising  Women  of  New 
York,  Inc.,  will  hold  their  27th  annual 
dinner-dance  March  17  at  the  Hotel 
Biltmore,  New  Yoik. 


Among  Advertising  Folk 

JAMES  N.  BLACK,  assistant  for  the 
last  10  years  to  C.  L.  Frederick,  vice- 
president  in  charge  of  sales  and  ad¬ 
vertising  for  the  Parker  Pen  Co.. 
Janesville,  Wis.,  has  been  appointed 
general  sales  manager,  a  newly  created 
position.  Black  joined  the  Janesville 
firm  in  1928  after  seven  years'  service 
as  assistant  sales  manager  of  Adams 
and  Westlake  Co.,  Chicago. 

Ralph  R.  Whitaker,  Jr.,  has  been 
named  assistant  to  the  advertising  di¬ 
rector  of  all  Street  &  Smith  magazines 
succeeding  William  W.  Smith,  who 
resigned  to  become  assistant  advertis¬ 
ing  manager  of  Newsweek. 

Lansing  Moore  has  joined  Holden, 
Graham  &  Clark.  Inc.,  Detroit,  as  ac¬ 
count  executive  and  executive  as¬ 
sistant  to  Parker  Holden,  president. 
He  was  formerly  with  the  Campbell- 
Ewald  Co.,  and  was  founder  and  first 
president  of  the  Junior  Adcraft  Club. 

H.  C.  Bernsten,  general  manager  of 
the  Bureau  of  Advertising  for  the  Pa¬ 
cific  Coast  Division  of  the  ANPA,  was 
principal  speaker  before  the  Los  An¬ 
geles  Advertising  Club  Feb.  14.  More 
than  500  representatives  of  various 
phases  of  the  advertising  busine.ss  took 
part  in  the  club’s  annual  “Newspaper 
Day."  Mr.  Bernsten,  spoke  on  the 
positive  values  of  newspapers  as  an 
advertising  medium. 

Carl  F.  Kraatz,  formerly  merchan¬ 
dizing-advertising  director  of  Na¬ 
tional  Brands  Stores.  Inc.,  has  been 
appointed  advertising  manager  of 
Cudahy  Packing  Company,  Chicago. 

Miss  L.  E.  Harriss  has  joined  the 
Barron  Advertising  Agency.  Green¬ 
ville.  S.  C.,  as  secretary  and  treasurer, 
and  James  Dawson  has  been  named 
head  of  the  copy  department,  the  lat¬ 
ter  was  previously  with  Gootschaldt- 
Humphrey,  Inc.,  in  Atlanta.  Ga. 

Mason  McGuire,  formerly  with 
N.  W.  Ayer  &  Son,  has  joined  the 
New  York  sales  staff  of  World  Broad¬ 
casting  System,  New  York.  Mr.  Mc¬ 
Guire  joined  N.  W.  Ayer’s  Philadel¬ 
phia  office  13  years  ago,  later  became 
radio  director  of  the  Chicago  office, 
and  for  the  last  four  years  has  been 
radio  executive  on  the  Kellogg  ac¬ 
count.  in  the  Philadelphia  office. 

Donald  M.  Wright,  who  conducted 
his  own  agency  has  taken  his  account' 
to  Briggs  &  Varley,  Inc.,  where  he  will 
act  as  an  account  executive. 

Harold  Golden,  formerly  head  of 
National  Advertising  Co.,  Chicago,  has 
joined  Mason  Barlow  &  As.sociates  as 
account  executive  in  charge  of  new 
business. 

Terry  C.  Quimby,  formerly  adver¬ 
tising  director  of  Elizabeth  Arden 
Cosmetics,  has  joined  the  Irving 
Serwer  Advertising  Agency  a.s  direc¬ 
tor  of  fashion  advertising. 

Carl  Leeds,  advertising  director  of 
Lindner  Co..  Cleveland,  has  been 
named  advertising  manager  of  A.  Dc- 
Pinna  Co.,  succeeding  G.  C  Van  oe 
Carr,  resigned. 

Donald  S.  Shaw,  formerly  assistant 
to  H.  K.  McCann,  president  of  M^ 
Cann-Erickson,  Inc.,  has  been  named 
vice-president  in  charge  of  sales  and 
general  manager  of  Station  WMCA. 
effective  Feb.  20,  Donald  Flamm.  pres¬ 
ident  of  WMCA  announced  this  week 
Loyola  Guerin,  in  charge  of  plan¬ 
ning  and  co-ordination  of  market  re¬ 
search,  sales  promotion  and  adver¬ 
tising  policies  of  the  G.  M.  Basfort 
Co.,  has  been  named  assistant  to  the 
president. 
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Small  Space  Ads 
Produced  Record 
Pine  Bros.  Sales 

January  Saw  Largest 
Sales  in  Firm's 
69- Year  History 

Philadelphia,  Feb.  13 — The  effec¬ 
tive  use  of  small  newspaper  space, 
concentrated  in  important  markets, 
is  credited  by  R.  G.  Cornelius,  pres¬ 
ident  of  Pine  Bros.,  Inc.,  for  the  rec¬ 
ord-breaking  sales  of  Pine  Bros„ 
Glycerine  Tablets,  the  featured  prod¬ 
uct  of  the  company. 

Sales  for  January,  1939,  Mr.  Cor¬ 
nelius  pointed  out  to  Editor  &  Pub¬ 
lisher  this  week,  were  the  largest  for 
that  month  in  the  69-year  history  of 
the  company.  This,  he  said,  came  on 
top  of  a  record-breaking  six-months' 
period,  ending  December  31,  1938. 

“Groundwork  for  our  recent  ex¬ 
pansion  in  sales,”  explained  Mr.  Cor¬ 
nelius,  ‘‘was  laid  about  two  years  ago 
when  at  the  suggestion  of  our  adver¬ 
tising  agency,  McKee  &  Albright.  Inc., 
we  made  a  somewhat  radical  change 
in  our  advertising  plans. 

Changed  Ad  Appeal 
"Up  until  that  time.  Pine  Bros. 
Glycerine  Tablets  were  sold  almost 
exclusively  for  the  relief  of  coughs 
and  colds.  This  necessarily  limited 
our  market  to  those  actually  suffering 
with  coughs  and  colds.  To  broaden 
this  market,  our  agency  recommended 
an  advertising  theme  based  on  the 
relief  of  ‘Dry  Throat’  that  would  ap¬ 
peal  to  millions  who  wished  to  avoid 
coughs  and  colds. 

“This  ‘Dry  Throat’  angle  has 
proven  to  be  scientifically  sound. 
Pine  Bros,  advertising,  of  course,  co¬ 
incides  with  the  season  when  people 
are  most  su.sceptible  to  coughs  and 
colds.  Our  present  campaign — con¬ 
sisting  of  75-line  and  150-line  news¬ 
paper  advertisements — began  the  first 
week  of  November,  1938,  and  is  pro¬ 
jected  through  the  end  of  March,  one 
advertisement  appearing  each  week 
in  27  newspapers  in  18  major  cities. 

“Newspapers  were  chosen  as  the 
primary  medium  for  several  impor¬ 
tant  reasons.  They  permit  matching 
our  advertising  effort  with  our  sales 
work  and  distribution.  In  addition, 
they  give  us  more  concentrated  cov¬ 
erage  in  our  important  markets — and 
permit  an  easy  adjustment  of  sched¬ 
ules  to  conform  to  weather  condi¬ 
tions." 

OPPOSE  TEX.  AD  BILL 

Austin,  Tex.,  Feb.  13 — City,  county 
»nd  school  authorities  last  week  op¬ 
posed  Sen.  Manley  Head  and  Rep. 
James  E.  Taylor’s  bills  for  semi¬ 
annual  publication  in  newspapers  of 
detailed  financial  repnirts  of  all  polit¬ 
ical  subdivisions.  All  prai.sed  its  ob- 
jertive  as  “fine,"  but  insisted  their 
cities  or  agencies  already  did  part  o) 
the  job,  and  that  the  measure  would 
involve  too  much  costs.  Estimate  was 
ijiude  this  bill  would  cost  cities  $1.- 
'M.OW  additional  a  year,  and  .school 
districts  and  counties  approximately 
the  same  amount. 

■ 

EDDY  MOVES  QUARTERS 

The  Boston  office  of  the  Chas.  H. 
J^dy  Co.,  Inc.,  newspaper  represen - 
“tives  formerly  located  at  294  Wash- 
^ton  St.,  is  now  in  the  Statler  Of- 
uce  Building. 


The  ADVERTISING  SURVEY 

By  warren  L.  BASSETT 

Bock  Beer  Battle  in  New  York  and  New  Jersey 


THE  ANNUAL  bock  beer  battle  is 
now  agitating  all  of  New  York  and 
New  Jersey — or  at  least  a  part  of  the 
area. 

The  big  question  is  whether  bock 
.should  be  .sold  early  in  February  or 

YOU  WOULDN'T  SEND 
A  VALENTINE  ON 

NEW  YEAR'S! 

O’O-ooh— you  cowW  it  you  f«oUy 
had  the  notion!  But  who  wonts  to 
send  Volentinet  on  New  Yeof  s* 
You  woit  fof  the  traditionol  dote 
— the  right  dote — St.  Valentine's 
Doy.  Some  way  with  Bock  Beer* 
You  wouldn't  just  widy-niHy  Breok 
a  trodition  2000  yeors  old — the 
tradition  thot  soys  Bock  Beer 
olwoys  comes  bock  in  the  midd/e 
of  Morch.  And  rtot  before! 
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be  withheld  until  the  traditional 
March  13  release  date. 

The  battle  began  three  years  ago 
when  the  Fidelio  Brewery  of  New 
York  placed  bock  in  the  bars  in 
February  and  advertised  the  fact 
widely.  Other  brewers  protested,  but 
without  results.  Last  year  the  New 
Jersey  Brewers’  Association  decided 
to  take  action  and  conducted  an  ad¬ 
vertising  campaign  in  daily  newspa¬ 
pers  emphasizing  March  13  as  Bock 
Beer  Day. 

This  year  the  battle  lines  are  more 
sharply  drawn  with  the  Brewers’ 
Board  of  Trade  of  New  York  joining 
with  the  New  Jersey  group  in  oppos¬ 
ing  the  radical  idea  of  bock  in  Febru¬ 
ary. 

First  of  a  series  of  ten  newspaper 
advertisements  appeared  Tuesday  of 
this  week  in  a  large  list  of  dailies, 
including  all  those  in  New  Jersey, 
and  those  of  New  York  City  and 
Westchester  County.  The  copy,  pre¬ 
pared  by  A.  W.  Lewin  Company,  Inc.. 
National  Newark  Building,  Newark. 
N.  J.,  insists  that  it  is  perfectly  silly 
to  drink  bock  before  March  13.  The 
first  advertisement  is  shown  above. 
Other  catch  lines  to  be  used  include; 
“You  wouldn’t  hang  mistletoe  on  the 
4th,’’!  “You  wouldn’t  celebrate  Hal¬ 
lowe’en  on  Labor  Day!’’,  “You  would¬ 
n’t  eat  oysters  in  June!"  Last  of  the 
.series  of  ads  will  appear  Saturday, 
March  11,  announcing  the  arrival  of 
bock  on  the  following  Monday.  The 
amount  being  invested  in  newspapers 
is  near  $30,000. 

A.  S.  White  of  the  Peter  Breidt 
Brewing  Company,  Elizabeth,  N.  J., 
is  chairman  of  the  advertising  com¬ 
mittee  of  the  brewers’  group. 

Commenting  on  the  campaign. 
A.  W.  Lewin  of  the  Lewin  agency 


said: 

“There  is  a  great  deal  of  interest  in 
the  present  effort,  and  I  am  confident 
that  next  year  the  idea  will  spread 
nationally.” 

In  the  meantime  the  Fidelio  Brew¬ 
ery  is  sitting  cozy,  not  at  all  non¬ 
plussed  by  the  attitude  of  fellow 
brewers.  Fidelio  bock  went  on  sale 
Feb.  2,  and  was  announced  in  a  large 
newspaper  campaign  placed  by  Mor¬ 
gan  Reichner  &  Co..  Inc..  400  Madison 
Ave.,  New  York. 

Mr.  Frank  Deitsch,  president  of  the 
Fidelio  Brewery,  stated  his  simple 
creed  thus:  “If  the  lowly  Groundhog 
is  permitted  to  emerge  from  its  slum¬ 
ber  on  Feb.  2,  why  should  the  Bock, 
one  of  the  most  admirable  of  beasts, 
be  compelled  to  sleep  until  the  Ides 
of  March? 

“I  feel  that  goats  have  the  Con¬ 
stitutional  right  to  enjoy  life,  liberty 
and  the  pursuit  of  happiness!” 

New  Beer  Theme 

AND  SPEAKING  of  beer  advertising, 

Geare-Marston,  Inc.,  1600  Arch 
street,  Philadelphia,  believes  it  has 
something  new  as  a  copy  theme.  Says 
the  agency; 

“Since  the  hundreds  of  thousands 


stressing  analogy  between  service 
trades  and  Eichler's  brews,  i.  e.,  that 
each  contributes  toward  'smoother 
living,’  (3)  to  utilize  pictures  and 
captions  as  attention-getters  for  the 
general  readers.’’ 

The  campaign  utilizes  substantial 
space  in  most  of  the  New  York  dailies 
and  the  Westchester  County  group. 
Ads.  scheduled  for  weekly  insertions, 
will  run  all  year. 

Police  Dept.  Buys  Space 

THE  New  Kensington  (Pa.)  Lha- 
patch  came  out  with  something  new 
in  advertising  recently  when  it  car¬ 
ried  the  1938  report  of  the  local  police 
department  in  paid  space. 

The  lengthy  report  was  first  sent  to 
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of  workers  engaged  in  the  service 
trades  of  New  York  are  in  the  low 
income  brackets,  they  aren't  prone,  to 
indulge  in  pedigreed  spirits  nor  to 
top  off  a  salami  on  rye  with  a  rare 
vintage  laid  down,  .say,  in  ‘09.  They 
are  found  instead — and,  indeed,  large¬ 
ly  prefer — to  take  their  solace  in  a 
mug  of  beer. 

“Recognizing  this,  we  have  worked 
out  for  our  client,  the  John  Eichler 
Brewing  Co.,  New  York  City,  an  ad¬ 
vertising  appeal  in  which  cab  driver, 
gas  station  attendant,  subway  guard, 
et  al,  get  their  chance  in  the  sun  and 
compete  with  the  glamour  girl  and 
screen  star  as  top  liners  in  the  ads. 

“The  idea  underlying  the  campaign 
is  three-fold:  (1)  to  win  the  favor  of 
iDcer-consuming  service  trades,  (2) 


ERWIN.  WASEY  GETS  JOINT  AIRLINE  ACCOUNT 

ERWIN,  WASEY  and  Company  of  New  York  and  Chicago  have  been  selected 
to  handle  the  Joint  National  Air  Line  Advertising  account,  according  to 
an  announcement  by  the  Advertising  Committee  of  the  Air  Transport  Asso¬ 
ciation  of  America  this  week.  For  a  long  time  the  air  lines  have  been  planning 
a  joint  campaign  on  behalf  of  the  industry  for  a  promotion  of  the  more 
widespread  use  of  air  transportation.  A  small  portion  of  the  $303,000,  w'nich 
has  been  set  as  the  total  for  this  campaign,  yet  remains  to  be  raised.  Effective 
Feb.  15,  Homer  McKee  became  vice-president  in  charge  of  the  Chicago  office 
of  Erwin,  Wasey  &  Co.  W.  L.  Marshall,  formerly  with  the  New  York  office, 
is  being  transferred  to  Chicago  as  a  vice-president.  The.se  changes  were  made 
necessary  by  the  recall  of  C.  R.  Vail  to  an  executive  position  in  New  York. 
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the  paper  with  the  request  that  it  be 
run  as  news.  The  newspaper  was  not 
interested  from  that  point  of  View, 
but  suggested  that  the  city  buy  the 
space  necessary,  and  the  idea  was 
accepted.  The  half-page  advertise¬ 
ment  was  sold  at  the  Dispatch’s  legal 
rate,  the  same  rate  charged  for  city 
bills  and  ordinances. 

Tear  sheets  of  the  ad  were  sent  to 
all  members  of  the  Pennsylvania 
Newspaper  Publishers  Association  l^y 
the  Advertising  Division  of  the  group 
suggesting  that  other  papers  might 
develop  some  new  business' .on;  the. 
idea.  The  advertisement  is  shown 
above. 

■ 

PUBLISHER  OFFERS  AID 

In  an  effort  to  improve  local  retail¬ 
ing  conditions,  the  Jersey  City  Jersey 
Journal  has  offered  to  sponsor  a  study 
of  the  retail  store  field  there  by  a 
trained  merchandising  expert.  The 
newspaper's  proposal,  as  expressed  by 
Walter  M.  Dear,  co-publisher  and 
treasurer,  in  addressing  a  recent  din¬ 
ner  meeting  of  the  Downtown  Mer¬ 
chants’  Association,  is  scheduled  for 
consideration  by  the  group's  execu¬ 
tive  committee. 

Counsel  of  an  outside  merchandis¬ 
ing  expert  was  suggested  by  the  pub¬ 
lisher  as  a  means  of  helping  local 
merchants  to  combat  difficulties  aris¬ 
ing  from  the  fact  that  transportation 
advances  have  made  it  almost  as 
easy  for  people  to  shop  outside  the 
city  as  in  Jersey  City. 

■ 

RADIO  EDITORS  VOTE 

Ca.sting  their  ballots  in  the  Eighth 
Annual  Neiv  York  World -Telegram's 
Radio  Editors’  Poll,  156  radio  editors 
of  the  U.  S.  and  Canada  chose  Jack 
Benny  as  the  year's  leading  comedian 
and  his  program  as  the  best  or.  'he  air. 
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of  the  International  News  Service. 

“It  was  George  Holmes  who  brought 
about  the  breaking  dowti  of  Ae 
secrecy  that  had  prevailed  over  meet¬ 
ings  of  the  various  commissions  at  the 
conference.*’ 


January  Linage  at  96.5 
Of  Last  Year’s  Record 


TOTAL  ADVERTISING  in  January, 

1939,  ran  3.5%  behind  the  record  of 
January,  1938,  according  to  Media 
Records’  compilation  covering  52 
principal  cities  of  the  United  States. 
Only  in  the  automotive  classification 
was  there  a  marked  advance  over  the 
linage  of  January,  1938,  the  gain  in 
this  group  being  18.8%. 

Retail  advertising  held  about  even 
with  last  year’s  volume,  the  loss  being 
1.7%.  Department  store  linage  held 
at  96.5%,  approximately  the  level  it 
has  maintain^  for  the  past  six  months. 
General  advertising  continued  in  the 
doldrums,  falling  back  to  a  13.6% 
loss.  Classified  moved  at  approx¬ 
imately  the  same  pace  as  display,  with 
a  3.4%  loss  from  January,  1938. 

With  the  new  year,  the  base  of  the 
Eoitob  £  Publisher  Index  has  been 
changed  to  bring  it  into  line  with  ex¬ 
isting  conditions.  For  the  last  two 


years.  1937  and  1938,  the  Index  has 
been  computed  from  the  monthly 
averages  for  the  years  1931,  1932,  1934, 
1935.  1936.  The  new  base  is  taken 
from  the  monthly  averages  of  1934. 
1935,  1936.  1937  and  1938.  The  monthly 
totals  for  1931  in  most  classifications 
are  far  out  of  line  with  the  trends  of 
the  past  three  years  and  of  the  evi¬ 
dent  trend  of  Vie  present  year,  which 
starts  at  95.9%  on  the  new  Index  in 
total  volume.  Other  classifications 
maintain  a  close  relationship,  with 
the  exception  of  automotive  for  Jan¬ 
uary,  which  is  dislocated  by  the  fact 
that  the  New  York  show  date  was 
changed  four  years  ago  from  January 
to  November.  General  is  also  below 
other  classifications,  reflecting  the 
trend  which  has  caused  newspapers 
more  concern  than  any  other  ad¬ 
vertising  factor  in  the  last  three 
years. 


George  R.  Holmes 
Of  INS  Dies 
In  Washington 


INS  Bureau  Chief  There 
Since  1920  Dies  at  44 
Of  Heart  Attack 


By  JAMES  J.  BUTLER 


Washington,  D.  C.,  Feb.  14 — At 
Arlington  National  Cemetery  this  af¬ 
ternoon,  the  body  of  George  R.  Holmes, 
_  late  chief  of  the 


Washington  Bu¬ 
reau  of  Interna¬ 
tion  News  Ser¬ 
vice,  was  low¬ 
ered  into  a  grave 
a  scant  few  hun¬ 
dred  feet  from 
the  shrine  which 
had  inspired  him 
to  his  greatest 
single  journalis¬ 
tic  achievement. 
S  e  venteen 
George  R.  Holmes  years  before,  the 
committee  on 
Pultizer  Prize  awards  had  selected  his 
story  on  burial  of  the  Unknown  Sol¬ 
dier  as  an  outstanding  newspaper  re¬ 
port  on  interment  of  that  national 
hero.  Mr.  Holmes  was  given  honor¬ 
able  mention. 

Himself  a  veteran  of  foreign  service 


with  U.  S.  Army,  first  as  a  lieutenant 
of  cavalry  and  later  in  the  air  corps, 
the  44-year-old  newspaperman  was 
accorded  full  military  honors  today. 
Fellow  members  of  the  National  Press 
Club,  the  White  House  Correspond¬ 
ents’  Association,  and  the  Gridiron 
Club  also  marched  behind  the  flag- 
draped  caisson  as  it  rumbled  over  the 
winding  roads  of  the  cemetery  to  the 
plot  assigned  as  his  last  resting  place. 

Mr.  Holmes  was  in  apparent  good 
health  when  he  left  his  office  late 
Saturday  afternoon.  A  few  hours 
after  he  had  retired  for  the  night  he 
was  seized  by  a  heart  attack.  Death 
came  within  an  hour.  He  died  in 
what  he  had  always  described  to 
friends  as  “the  ideal  way’’ — quickly 
and  without  the  ordeal  of  protracted 
illness. 

President  Roosevelt  was  one  of  the 
first  of  scores  of  national  figures  who 
sent  personal  condolences  to  Mrs. 
Holmes  and  her  two  daughters,  Misses 
Catherine  Mary  and  Kathryn  Early 
Holmes.  Word  of  the  death  reached 
him  through  his  press  relations  secre¬ 
tary,  Stephen  Early,  brother  of  Mrs. 
Holmes. 

Mr.  Holmes’  place  in  the  forefront 
of  contemporary  journalism  was  won 
by  day-in  and  day-out  excellence  in 
reporting  happenings  on  the  Wash¬ 
ington  scene,  rather  than  by  spotty 
feats  of  brilliance.  He  frequently 
opened  the  morning  wire  and  had  the 
“day  lead”  moving  before  his  asso¬ 
ciates  arrived  at  the  office. 

His  forte  was  politics.  When  he 


wrote  critically  of  public  personal¬ 
ities  or  policies,  he  documented  his 
articles  with  careful  analysis  and  ref¬ 
erences  to  historical  facts,  drawn  from 
an  amazingly  retentive  memory,  and 
as  a  result  was  held  in  high  esteem 
in  Washington  official  life. 

Like  most  others  who  have  achieved 
fame  in  Capital  newspaper  circles,  he 
was  a  product  of  a  small  community. 
He  was  born.  Jan.  28.  1895,  in  Tippe¬ 
canoe  County,  Ind.,  where  he  had  his 
early  education.  Three  years  of  study 
at  the  University  of  Wisconsin  pre¬ 
ceded  his  entry  into  newspaper  work 
as  a  reporter  on  the  Indianapolis  Sun. 
He  moved  ea.stward  to  join  United 
Press  in  New  York,  then  served  one 
year  on  the  New  York  Evening  Mail. 
In  1916  he  went  to  Washington  as  a 
staff  member  of  International  News 
Service.  Four  years  later,  at  the  age 
of  26,  he  became  an  INS  key  figure 
as  chief  of  the  Washington  bureau. 

Gifted  with  a  pleasing  voice  and 
personality,  he  was  engaged  by  Na¬ 
tional  Broadcasting  Corporation  for  a 
series  of  weekly  political  talks  which 
went  over  a  nationwide  hookup  for 
.several  years. 

The  esteem  in  which  he  was  held 
by  INS  is  reflected  in  promotional 
material  which  reached  publishers 
over  the  week-end  of  his  death.  It 
said:  “George  R.  Holmes,  Chief  of  the 
Washington  Bureau  of  INS.  One  of 
the  most  colorful  and  best-liked  per¬ 
sonalities  in  the  profession.  A  political 
observer,  whose  keen,  impartial  in¬ 
sight  into  national  problems  has  made 
him  a  widely  quot^  authority  on  the 
Washington  scene.  Repeatedly  his 
news  reports  have  been  reprinted  in 
the  Congressional  Record  because  of 
their  illuminating  quality.” 

Officials  Eulogize  Him 

Official  Washington,  led  by  Pres¬ 
ident  Roosevelt,  p>oured  words  of  con¬ 
dolence  into  the  Holmes  residence, 
while  journalism,  led  by  William  Ran¬ 
dolph  Hearst,  the  deceased  newspa¬ 
perman’s  chief  for  the  last  22  years, 
added  its  expressions  of  sorrow. 

Former  President  Herbert  C.  Hoover 
was  one  of  the  first  to  communicate 
his  regrets  to  Mrs.  Holmes.  Joseph 
V.  Connolly,  president  of  INS,  and 
Barry  Faris,  editor-in-chief,  were 
early  correspondents,  the  latter  char¬ 
acterizing  his  deceased  associate  as  “a 
great  writer,  reporter  and  true  friend.’’ 

Among  the  scores  of  telegrams  from 
members  of  Congress,  was  one  from 
Senator  Key  Pittman  of  Nevada,  who 
said: 

“I  considered  him  one  of  the  bright¬ 
est  and  most  fearless  writers  of  our 
time.  I  became  intimately  acquainted 
with  him  during  the  London  Economic 
Conference  in  1933.  I  attended  as  a 
delegate  and  he  as  a  representative 


Defense  Loses  Fight 
In  Waterbury  Trial 

Waterbury,  Conn.,  Feb.  16— Trial 
of  Mayor  Frank  Hayes  and  22  others 
on  charges  of  conspiring  to  defraud 
the  city  of  Waterbury  of  more  than 
$1,000,000  entered  its  34th  day  today 
with  the  fifth  state’s  witness,  James 
P.  Purcell,  city  accountant  since  1930, 
on  the  stand.  Purcell  testified  that 
apparent  irregularities  in  the  city’s 
fiscal  affairs  in  1930  caused  him  to 
keep  all  of  his  “work  sheets”  from 
1930  until  1938  and  State’s  Attorney 
Hugh  M.  Alcorn  has  been  fighting  a 
stiff  defense  resistance  in  an  effort  to 
have  the  work  sheets  admitted  as 
evidence.  Judge  Ernest  A.  Inglis 
finally  overruled  the  defense  and  per¬ 
mitted  the  data  to  become  exhibits. 

Alcorn  charged  that  with  many 
pages  missing  from  important  city 
records,  the  work  sheets  are  valuable 
to  show  who  got  money  illegally  and 
to  whom  large  checks  were  drawn. 

There  is  every  indication  that  the 
trial,  growing  out  of  an  expose  by 
the  Waterbury  Republican  and  Amer¬ 
ican,  will  continue  from  two  to  three 
months  more.  Defense  counsel,  George 
W.  Crawford,  of  New  Haven,  charged 
that  the  prosecutor  was  “making 
stump  speeches”  for  the  press'  bene¬ 
fit.  The  trial  continues  to  draw  from 
one  to  five  columns  of  space  daily  in 
most  of  the  Connecticut  dailies. 


FTC  Newsprint  Study 
Under  Arnold  Scrutiny 


Washington,  D.  C.,  Feb.  16— The 
Federal  Trade  Commission’s  study  of 
the  newsprint  industry  which  was 
forwarded  to  the  Department  of  Jus¬ 
tice  one  month  ago  (see  E  &  P  Jan. 
21)  is  still  under  examination  in  the 
office  of  Assistant  Attorney  General 
Thurman  Arnold,  who  must  decide 
whether  steps  shall  be  taken  to  en¬ 
force  observance  of  the  consent  decree 
of  1917,  outlawing  newsprint  price 
fixing. 

The  FTC  made  a  fact-finding  sur¬ 
vey  and  submitted  the  result  without 
recommendations.  “It  was  never  con¬ 
templated  that  the  commission  should 
recommend  what  action  should  be 
taken,”  a  Justice  Department  spokes¬ 
man  explained. 


ACA  Issues  Ad  Book 
On  Canadian  Medias 


The  Association  of  Canadian  Adver¬ 
tisers  this  week  announced  comple¬ 
tion  of  the  1938  edition  of  the  “Analy¬ 
sis  of  Circulations  of  Canadian  Pub¬ 
lications.’’  Compiled  under  the  ACA’s 
Circulation  and  Rates  Committee. 
K.  R.  Townsend,  advertising  manager, 
Canadian  Westinghouse  Co.,  Ltd., 
chairman,  the  ACA  Blue  Book  has 
undergone  many  changes. 

It  contains  40-pages,  each  21  by  14 
inches,  with  uniform  type  throughout. 
It  presents  a  complete  picture  of  the 
advertising  portfolio  both  in  detail 
and  in  summary.  Besides  giving  de¬ 
tailed  information  on  publications— 
daily,  week-end,  weeklies,  magazines, 
farm  papers  and  trade  and  technical 
publications — supplementary  data  is 
included  for  the  poster  medium  and 
for  radio.  Copies  are  available  at  $15 
per  copy  ACA  headquarters.  Miss  F.  E. 
Clotworthy,  secretary.  Room  1024. 
Federal  Building.  85  Richmond  street 
W..  Toronto  2. 
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Single  Family  Home 


No  prize,  premium  or  subscriber  contest  has 
ever  been  used.  'I'he  Bulletin  is  boujiht  for  its 
value  as  a  newspaper. 

Few  newspapers  in  America  erjual  The 
Bulletin  in  circulation,  and  none  of  comparable 
circulation  approaches  The  Bulletin  in  years 
of  leadership! 

Today  The  Bulletin’s  circulation  far  exceeds 
that  of  any  other  Philadelphia  daily  newspaper. 

And  The  Bulletin’s  circulation  is  almost 
entirely  within  the  city  and  retail  tradinjj  area. 

File  home  interest  of  the  readers  of  The 
Bulletin  —  a  reason  for  the  growth  of  this 
newspaper  itself  —  extends  naturallv  to  the 
home  products  which  are  advertised  within 
'Fhe  Bulletin’s  pajjes. 

For  your  share  of  America’s  c'reatest  home 
market  buyimt  volume,  advertise  in  'Fhe 
Bulletin — at  one  of  the  lowest  costs  per  reader 
amoni:  the  Nation’s  newspapers.  For  merchan- 
disintt  plans,  consult  your  advertisintr  agency. 


.ample  appointments  for  the  entertaining;  she 
so  much  likes  to  do. 

The  home  heatinj;  plant  is — or  she  will  see 
that  it  soon  shall  be  —  automatic!  For  many 
homes,  a  bit  of  lawn  and  j;arden,  a  family 
Haraj;e,  are  part  of  the  Philadelphia  picture. 

There  are  in  Philadelphia  more  sint;le-family 
homes  than  in  any  other  American  metropolis.* 
.164,457  of  them!  Nine  out  of  ten  Philadelphia 
dwellinj;s  are  of  this  type. 

And  m.anufacturers  of  products  for  homes 
rind  in  Philadelphia  another  distinction. 

These  mana};ers  of  Philadelphia  sinj;le-famil\ 
homes  almost  unanimously  read  one  newspaper 
—  Fhe  Evening;  Bulletin.  Advertisers  need  use 
only  The  Bulletin  to  carry  their  messaj^es  into 
nearly  every  home  in  Philadelphia. 

For  thirty-four  years  'Fhe  Bulletin  has  led 
all  Philadelphia  daily  newspapers  in  number  of 
readers — a  position  held  year  in  and  tear  out, 
by  devotion  to  the  interests  of  famih  and  home. 

*UniUd  States  Cfunun 


In  Philadelphia,  a  home  is  traditionally  a 
'inule-family  dwelling. 

Naturally,  life  in  Philadelphia  has  a  different 
"utlook  from  life  in  cities  of  apartment  houses, 
llaN,  multi-family  dwellings. 

I  he  Philadelphia  housewife  as  a  rule  has  no 
1‘mployment  outside  of  home. 

As  general  manager  of  a  Philadelphia  single- 
family  home  she  is  a  continuous  buyer — getting 
more  happiness  out  of  adding  to  her  home, 
ifs  conveniences  and  the  comfort  of  her  family, 
fhan  in  spending  money  in  any  other  way. 

She  buys  with  pride  for  her  kitchen.  Fhe 
fange,  the  refrigerator,  the  cabinets.  Yes,  and 
more  food  products!  Getting  up  meals  for 
family  and  friends  is  part  of  the  fun  of  living. 

She  buys  laundry  .and  bathroom  equipment. 
More  electric  appliances.  More  cleansers  and 
ofher  grocery  products,  because  usually  she  has 
more  rooms. 

Her  dining  room  has  generous  space  ami 
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Cleveland 

SAN  FRANCISCO 


again 
demonstrates 
superiority 
in  handling 

BIG  NEWS 


Newspapermen 

Special  Train  Takes 
Group  to  Coast  .  .  . 
$30,000  Press  Building 


San  Francisco.  Feb.  15  —  Preview 
of  the  Golden  Gate  International  Ex¬ 
position  was  afforded  press  represen¬ 
tatives  from  all  parts  of  the  nation 
here  following  arrival  of  a  party  of 
75  newspaper  executives,  editors,  col¬ 
umnists,  feature  writers  and  radio 
commentators  aboard  a  special  section 
of  the  Santa  Fe’s  Super  Chief. 

Official  welcome  was  tendered  today 
at  a  luncheon  sponsored  by  the  San 
Francisco  Advertising  Club.  Mean¬ 
while  the  Treasure  Island  Exposition, 
which  opens  officially  Saturday,  was 
placed  on  display. 

$30,000  Press  Building 

Dedicated  to  hospitality  for  the  _ ^  _  _ _ _ 

press  at  the  Exposition  is  the  $30,000  McQuade,  Sail  Francisco  Examiner; 
Press  Hospitality  Building,  under  gjjj  Leiser,  Chronicle,  and  Lloyd 
supervision  of  Press  Building,  Inc.,  a  Yoder,  Pacific  Coast  manager,  NBC, 
non-profit  organization  with  a  board  directors. 

of  directors  composed  of  San  Fran-  publishers’  advisory  committee 

cisco  newspapermen.  consists  of  Joseph  L.  Cauthome, 

Included  in  the  building  are  a  large  president,  San  Francisco  News  and 
reception  hall,  a  combination  lounge 
and  dining  room  which  will  seat  300 
persons  at  press  dinners,  a  buffet  con¬ 
taining  a  40-foot  bar,  women’s  lounge 
and  powder  room,  a  patio  and  a 
kitchen.  Funds  for  the  structure 
were  provided  equally  by  the  Exposi¬ 
tion  management  and  the  California 
State  Commission. 

Quarters  for  the  working  press  have 
been  set  up  in  an  exhibit  palace  ad¬ 
joining  the  administration  building. 

Elach  San  Francisco  and  Oakland 
newspaper  has  been  assigned  an  indi¬ 
vidual  “city  room.”  In  addition  there 
is  a  spacious  press  room  for  visitng 
newspapermen  who  will  be  working 


Newspapermen  presenting  credentials  at  the  Golden  Gate  International  Exposition 
will  receive  courtesy  cards  to  participate  in  the  hospitality  of  the  Press  Hospitality 
Building,  Treasure  Island.  The  building  (artist's  sketch  shown  above)  boasts  of  a 
40-foot  bar  and  is  located  between  the  dairy  building  and  the  Temple  of  Religion. 


Before  the  death  of  Pope 
Pius  XI,  background  on  his 
life  and  accomplishments 
had  been  sent  to  NEA 
newspapers.  Picture  strips, 
sketches  by  NEA  staff  art¬ 
ists,  full  pages  of  pictures 
were  offered. 


The  deathbed  picture  was 
rushed  to  NEA  clients  for 
first-day  publication.  It  was 
sent  by  Telephoto  from 
Rome  to  London  and  by 
Radiophoto  to  New  York. 
More  pictures  followed  by 
the  same  route  .  .  .  more 
are  still  coming. 


A  NEW  KIND  OF 

•»v 

IPri  n ti ncj  6 cli  tcatio}  i 


Simultaneously  with  the 
news  bulletins  came  fol¬ 
low-up  stories — ^the  story 
of  the  Vatican — a  person¬ 
ality  story  on  Cardinal 
Pacelli.  Steps  in  the  elec¬ 
tion  of  a  successor  were 
shown  in  a  half-page  of 
pictures.  Leading  Cardinals 
were  pictured,  together 
with  short  biographical 
sketches. 


•  Two-year  professional  course  for  high 
school  and  college  graduates  in  a 
privately  endowed  non-profit  making 
institution. 


•  Individualized  instruction  based  on 
jobs  actually  performed  in  industry. 

•  Training  for  effectiveness  in  employ¬ 
ment  plus— 


1  hen  came  more  pic¬ 
tures,  stories  and 
sketches  .  .  .  emphasiz¬ 
ing  N  E  A  ’  s  reputation 
for  “doing  the  job  com¬ 
pletely.” 


Circulation 
for  January 


Development  of  cultural  interests  and 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  January,  1939. 


Personal  qualities  of  leadership, 


nepuiimeiit  of  Publisliiiiif  &  Priiitiiu/ 

ROCHESTER  ATHENAEUM  &  MECHANICS  INSTITUTE 
ROCHESTER,  NEW  YORK 


January  circulation  of  The  Sun¬ 
day  Sun  averaged  188,353  per 
Sunday. 

Everything  in  Baltimore 
Revolves  Around 


Sunday 


Morning 


t 
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Another  Significant  First  for  Detroit^ 


Detroit  Leads  Nation  in  Value  of  Ne 
Homes  Built  in  1938 


WHILE  watching  the  weekly  automobile  production  figures  climb  to 
new  1939  highs,  as  they  widen  the  margin  of  gain  over  a  year  ago 
by  as  much  as  50%  some  weeks,  don’t  overlook  another  important  factor 
that  is  contributing  substantially  to  improvement  in  the  Detroit  Market. 
That  factor  is  HOME  BUILDING.  Here  are  the  figures  recently  released 
in  a  survey  by  the  National  Association  of  Building  Employers: 

•  In  1938,  Detroiters  built  6,382  new  homes,  with  a  total 
value  of  $34,342,178.  This  was  the  largest  sum  spent 
on  new  home  construction  in  any  city  of  the  country  last 
year!  Increases  are  forecast  for  1939, 


Remember  this  when  considering  "key”  markets  for  ’39.  Also,  remember 
that  The  Detroit  News,  alone,  reaches  6 3  |!/2  %  oi  all  Detroit  homes  taking 
any  weekday  newspaper  regularly ;  that  76%  of  its  entire  circulation  is 
HOME  DELIVERED. 

The  Detroit  News 


THE  HOME  NEWSPAPER 

York,  I.  A,  KLEIN,  Inc.  Chicago,  J.  E.  LUTZ 
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EDITOR  &  PUBLISHER 


IfmOMSUPpi^lNEAOE  1938 


h  ^nd  paper 
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yd  paper  ' 
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Ickes  Broadens  Attack 
On  Press  in  New  Speech 


HAROLD  L.  ICKES,  U.  S.  Secretary 
of  the  Interior,  broadened  his  at¬ 
tacks  on  the  press  in  a  speech  before 
the  National  Lawyers  Guild  conven¬ 
tion  in  Chicago,  Feb.  10.  His  talk  was 
broadcast  over  a  national  hookup. 

Mr.  Ickes  repeated  part  of  his  talk 
given  in  last  month’s  Town  Hall  de¬ 
bate  with  Frank  E.  Gannett,  president 
of  Gannett  Newspapers.  In  addi¬ 
tion,  he  criticize^  newspapers  gen¬ 
erally,  for  the  handling  of  his  re¬ 
marks,  charging  that  most  papers 
played  up  the  remarks  of  Mr.  Gan¬ 
nett  and  subordinated  his  own. 

Calls  Publiskart  "Thin-Skinned  Lot" 
“From  the  manner  in  which  some  of 
our  great  publishers  reacted  to  my 
observations  on  the  freedom  of  the 
press,  I  am  led  to  believe  that  they 
are  a  thin-skinned  lot,”  declared  Mr. 
Ickes.  “Editors  would  be  surer  of 
themselves  and  the  people  would  be 
surer  of  their  newspapers  if  more 
editors  and  publishers  were  willing  to 
defend  newspaper  integrity  in  the 
give  and  take  of  public  debate.” 

Asserting  that  “with  the  great  power 
of  the  press  ought  to  go  an  equal  re¬ 
sponsibility  of  fair  play,”  Mr.  Ickes 
continued.  “To  the  best  of  my  knowl¬ 
edge,  in  commenting  upon  my  charges, 
only  a  very  few  papers,  in  their  edi¬ 
torials  tried  to  hold  the  scales  evenly 
balanced. 

“The  Associated  Press  declined  to 
send  me  an  authentic  copy  of  its  re¬ 
lease.  The  International  News  Ser¬ 
vice  report,  as  printed  in  the  Washing¬ 
ton  Herald,  might  be  characterized 
as  a  successful  attempt  to  prove  that 
the  press  can  be  unfair  and  biased  and 
willing  to  color  the  news.  The  United 
Press  gave  a  fair  report. 

“As  for  the  Gannett  papers,  they 
reacted  characteristically,”  said  Mr. 
Ickes,  who  quoted  a  tabulation  made 
by  the  Guild  Reporter,  and  stated: 

“A  checkup  of  the  stories  that  ap¬ 
peared  in  16  Gannett  papers  on  the 
first  day  shows  that,  altogether,  487 
inches  of  space  were  given  to  Gan¬ 
nett  and  158  to  Ickes.  ‘There  has  been 
no  suppression  of  Mr.  Ickes,’  Mr.  Gan¬ 
nett  had  proudly  exclaimed  during 
the  debate. 

“In  short,  a  general  can-can  was 
danced  around  the  real  issues  in  order 
to  detract  attention  from  them,”  he 
added.  “There  are  editors  who,  when 
they  cannot  meet  an  issue,  make  a  face 
at  it.” 

Mr.  Ickes  took  occasion  to  admit 
two  overstatements  in  his  debate  with 
Mr.  Gannett,  stating; 


“The  newspapers  zestfully  played 
up  two  overstatements  that  I  made 
in  my  New  York  debate  in  order  to 
discredit  an  entire  position.  It  hap¬ 
pened  that,  in  reply  to  a  question  from 
the  floor,  I  stated  that,  as  far  as  I 
knew,  no  newspaper  had  carried  the 
story  of  the  findings  of  a  scientist  to 
the  effect  that  tobacco  was  a  short  cut 
to  Heaven.  Since  I  am  trying  to  build 
a  truthful  record,  it  is  my  duty  to 
admit  that  this  was  an  exaggeration. 

I  should  have  said  that  the  majority 
of  newspapers  had  suppressed  this 
story  which,  according  to  the  maga¬ 
zine  Time  (March  7,  1938),  was  sen¬ 
sational  enough  ‘to  scare  the  life  out 
of  the  tobacco  manufacturers  and 
make  tobacco  users’  flesh  creep.’ 

“In  New  York  City,  for  example, 
it  was  suppressed  by  72%  of  the  daily 
papers.  ITiroughout  the  nation  the 
percentage  of  suppression  was  prob¬ 
ably  much  higher.  The  scientist  in 
question,  according  to  the  New  Re¬ 
public,  admitted  that  he  had  received 
250  clippings,  which  may  seem  like  a 
‘pailful’  if  one  overlooks  the  fact  that 
there  are  in  the  U.  S.  more  than  2,000 
daily  newspapers  and  more  than  10,000 
weekly  publications. 

Discusses  His  "Overstatement" 

“My  second  overstatement  was  in 
connection  with  a  certain  accident 
that  occurred  in  Boston.  This  also 
was  in  answer  to  a  question  from  the 
floor.  I  said  that  the  sensational  story 
of  the  killing  of  two  men  by  the  chauf¬ 
feur  of  a  department  store  did  not  ap¬ 
pear  in  any  Boston  newspaper,  except 
one.  Frankly,  I  should  have  phras^ 
my  statement  in  different  terms  so 
as  to  make  the  point  I  wanted  to  bring 
out,  namely,  that  department  stores, 
being  heavy  advertisers,  are  ‘sacred 
cows’  to  newsp)ap»ers. 

“In  this  instance  it  happened  that 
certain  newspapers  that  carried  the 
story  did  not  mention  that  the  owner 
of  the  car  was  a  department  store.  In 
two  or  three  newspaper  accounts  the 
name  of  the  owner  of  the  car  did  not 
appear  at  all.  In  another,  buried 
about  two-thirds  of  the  way  down  the 
column,  the  name  was  printed  but 
there  was  no  reference  to  the  fact 
that  he  was  the  proprietor  of  the  de¬ 
partment  store,  the  display  ‘ad’  of 
which  was  carried  in  a  contiguous 
column.  The  name  was  given,  fol¬ 
lowed  by  a  residence  instead  of  a  busi¬ 
ness  address. 

“With  these  qualifications,  I  admit 
my  mistakes.  And  in  admitting  them 
I  do  it  on  as  prominent  an  occasion 


as  that  on  which  the  errors  were  ut¬ 
tered.  I  admit  my  overstatements 
over  a  nation-wide  hookup  of  the 
same  NBC  that  carried  my  original 
words.  I  do  not  publish  my  retraction 
in  an  inconspicuous  paragraph  buried 
back  of  the  want  ‘ads,’  as  newspapers 
sometimes  do  on  those  rare  occasions 
when  they  admit  one  of  their  errors. 

“I  will  be  interested  to  see  whether 
the  newspapers  will  be  as  candid  in 
admitting  their  errors  of  overstate¬ 
ment  with  reference  to  my  slip  on 
these  two  items  as  I  have  been.  My 
guess  is  that  they  will  prefer  to  con¬ 
tinue  the  flank  attack  that  has  been 
inaugurated  by  such  knights  of  the 
quill  as  Westbrook  Pegler  and  Hugh 
S.  Johnson — two  gentlemen  who  in 
the  past  have  submitted  to  a  censor¬ 
ship  of  their  writings  on  the  part  of 
their  employers.” 

In  an  effort  to  support  his  previous 
charge  that  “owing  to  economic  tie- 
ups,  our  press  is  not  as  free  as  it 
should  be  in  a  democracy,”  Mr. 
Ickes  “called”  several  distinguished 
newspaper  witnesses  to  the  stand. 
He  quoted  William  Allen  White,  edi¬ 
tor  of  the  Emporia  (Kan.)  Gazette; 
Paul  Bellamy,  Cleveland  Plain 
Dealer  editor;  J.  David  Stem,  pub¬ 
lisher  of  the  Philadelphia  Record  and 
New  York  Post;  Chester  H.  Rowell, 
former  editor  and  present  columnist 
of  the  San  Francisco  Chronicle. 

“I  join  my  friend,  William  Allen 
White,  in  urging  the  newspapers  of 
the  country  ‘to  keep  the  faith,’  ”  said 
Mr.  Ickes  at  the  conclusion. 


“Although  I  am  a  severe  critic  of 
the  shortcomings  of  the  press,  I  am 
also  a  defender  of  its  freedom.  I  want 
it  to  free  itself  from  its  own  voluntarv 
servitude.  I  am  of  the  opinion  that 
governmental  control  of  the  press 
would  be  a  calamity  and  the  very  idea 
is  abhorrent  to  me.  ...  It  seems  to 
me  that  the  newspapers  need  not 
necessarily  be  the  tools  and  servants 
of  their  economic  interests.  They 
seem  not  to  know  that  business  hous« 
are  as  dependent  upon  newspapers  as 
newspapers  are  upon  them.  Adver¬ 
tisers  cannot  live  without  newspapers 
and  it  is  a  pity  that  newspapers  have 
become  so  servile  to  advertising. 

“It  is  even  more  a  pity  that  so  many 
of  them  persist  in  representing  a  class 
interest,  a  money  interest,  instead  of 
the  public  interest;  that  the  Bill  of 
Rights,  excepting  only  the  right  of  a 
press  from  governqyent  interference 
or  control,  means  littte  to  them;  that 
they  oppose  and  misrepresent  the 
workingman;  that  they  ignore  the 
rights  of  the  underprivileged  to 
justice  and  equality  of  opportunity; 
that  they  color  news,  distort  news, 
suppress  news  and  invent  ‘news’  in 
favor  of  those  with  whom  they  are 
allied  financially  and  socially.” 

Mr.  Ickes  spoke  in  favor  of  a  Con¬ 
gressional  investigation  of  the  press, 
as  proposed  by  Capt.  Joseph  Medil! 
Patterson  of  the  New  York  Daily 
News,  and  a  scientific  study  of  the 
press,  as  suggested  by  Dean  Carl 
Ackerman  of  the  Columbia  University 
school  of  journalism. 


America’s  No.  1  Market 


Washington,  D.  C, 


Louisiana  Book  Out  February  26th 

$1.00  ■will  bring  you  bound  copy 
"Picture  Story  Book  of  Louisiana/'  in 
rotogravure. 

25  cents  will  bring  you  stitched  copy 
with  The  Sunday  Item-Tribune. 

Address  Circulation  Department, 

The  Item-Tribune,  New  Orleans,  La. 


1938  was  a  jtcak  year  for  building  in  Washington,  approxi¬ 
mating  $83,03tl,396 — with  every  indication  that  1939  will  he 
-Still  better. 

How  Huilding  and  Building  Supply  advertising  was  done  in 
Washington  during  19.18. 

The  Star  carried  154,771  lines  f>f  advertising,  which  was  20,.10S 
lines  more  than  was  c.irried  hj'  the  second  and  third  newspapers 
COMBINF.D. 

The  advertising  preference  for  The  Star  is  ha>ed  on  the 
VOLUMF  and  V.\LUIC  of  The  Star’s  circulation,  which  keei)s 
steady  pace  with  the  growth  of  the  Washington  .Market. 

For  January,  1939,  The  Star's  average  daily  net  paid  circu¬ 
lation  was 


Evening  141,759 


Sunday  153,058 


In  Washington  yon  only  need  The  Star 


\  An  Associated  Press  Newspaper 

Member  Metropolitan  Sunday  Newspaper- 
O'  North  American  Newspaper  \lliance 


Chenmg  ^tar 


New  York  Office 
ll.VN  .\.  r.VRROLL 
110  E.  tend  St. 


With  Sunday  Morning  Edition  t'hic««o  Office 

WASHINGTON,  D.  C.  Trib^e*ioler 
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n  Wperation  — 
^^ithout  a  Sm^e 


SAYS  E.  P.  ADLER,  PRESIDENT,  REGARD 
ING  G-E  PRESS  DRIVES  OF  "DAILY  TIMES' 


PAYING  a  tribute  to  the  smooth,  dependable  performance  of  the 
G-E  press  drive  and  control  system,  Mr.  E.  P.  Adler,  President  of 
the  Lee  Syndicate,  which  publishes  the  “Daily  Times,”  recently  wrote 
to  Mr.  Kirk  Hills,  of  the  G-E  office  at  Davenp>ort: 

“I  want  you  to  know  our  General  Electric  drive  on  our  new  Scott  five- 
unit  press  has  been  doing  most  excellent  work  ever  since  it  was  first 
tried  out  and  I  am  very  happy  in  the  selection  of  your  company's 
equipment  to  oi>erate  our  new  machine. 

“The  drive  has  been  in  operation  now  for  almost  six  months  without 
a  single  hitch  or  delay  of  any  kind  and  I  am  more  than  satisfied  with 
it.  This  is  the  first  General  Electric  drive  I  have  ever  purchased  for 
our  newspap>ers  but  I  can  assure  you  it  will  not  be  the  last  It  gives  me 
great  pleasure  to  recommend  such  equipment  as  your  company  pro¬ 
duces  when  it  performs  so  expertly  as  it  has  in  our  pressroom  and  I 
am  grateful  to  you  for  insisting  that  I  should  give  your  equipment 
a  trial.” 

G-E  equipment  supplies  the  accelerating  and  running  jwwer  for  the 
presses  and  the  precise  control  for  handling  any  combination  of  press 
units  for  any  particular  edition,  regular  or  special.  The  electrical  sys¬ 
tem  incorporates,  also,  a  number  of  safety  provisions  designed  for 
the  protection  of  both  pressmen  and  presses  such  as  the  patented 
General  Electric  time-interval  safety  starting  system. 

Mr.  Adler’s  exp>erience  is  typical  of  that  of  publishers  of  newspap)ers 
of  all  sizes  who  rely  upon  G-E  press  drive  and  control.  The  reputation 
this  equipment  has  earned,  plus  the  continual  development  of  im¬ 
provements,  is  your  assurance  that  it  is  to  your  newspaper’s  advantage 
to  select  General  Electric  equipment  to  operate  any  pressroom  ma¬ 
chinery.  General  Electric,  Schenectady,  N.  Y. 


ABOVE 


One  of  the  powerful  and  compact  double-motor  press  drives  in  the 
''Daily  Times"  plant,  Davenport,  Iowa 

Full-automatic  main  control  panel  on  which,  by  a  few  simple  manip¬ 
ulations,  the  operating  sequence  for  ony  edition  con  be  prearranged 


BELOW 


GENERAL 
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Skott  “Takai 


THE  LAST  edition  of  the  recently 
folded  South  Bend  (Ind.)  Times- 
Press  was  extremely  crowded  for 
space.  Stories  were  cut  and  re-cut 
until  some  items  were  masterpieces 
of  terseness.  One  story  appeared: 

•‘William  R.  -  loaded  and  fired 

a  Civil  War  cannon  yesterday.  The 
funeral  will  be  held  tomorrow.” 

■ 

WALTER  M.  HARRISON,  managing 
editor  of  the  Oklaho7na  City  Okla¬ 
homan  and  Times  had  a  time-worn 
saying  each  night  when  he  left  the 
office.  It  was.  “Call  me  if  the  Pope 
dies.” 

Thursday  night,  Feb.  9,  it  backfired 
on  him.  Within  the  four  hours  after 
the  Pope  died  in  Rome,  he  received 
nine  telephone  calls  at  his  home  ad¬ 
vising  him  of  the  fact.  The  night  staff 
of  the  Oklahoman  received  a  telegram 
one  hour  after  the  flash  was  received 
from  Van  Wiggins,  formerly  of  the 
Oklahoman,  now  with  the  Valley  Star 
in  Harlingen,  Tex.  It  read,  “Be  sure 
and  call  the  Skipper." 


“Lawrence  Drake,  who  operates  a 
farm  on  Route  68,  north  of  Fayette¬ 
ville,  reports  a  cow  on  his  farm  which 
farrowed  two  litters  of  pigs  18  days 
apart.  The  first  litter  containing  two 
pigs,  was  farrowed  on  Jan.  17,  and 
the  second  set  of  12  on  Feb.  4.” 

■ 

HERMAN  ORAM,  reporter.  Prince 
Albert  (Sask.)  Herald,  spotted  on 
the  City  Police  blotter  this  comment: 
“Both  parties  agreed  the  accident  was 
more  or  less  accidental.” 


NOT  WISHING  to  be  misunderstood, 
one  of  the  colored  contributors  of 
church  news  to  the  Chattanooga  Times 
hit  upon  a  novel  way  to  get  around 
an  ink  blot.  The  spot  came  in  the 
middle  of  the  weekly  church  notice, 
blotting  out  the  name  of  one  of  the 
speakers.  Undaunted,  the  writer  drew 
a  line  to  the  bottom  of  the  page  and 
wrote,  “Up  there  where  the  ink  sp>ot 
is  that  is  Brother  Williams.” 


Kiutok  ^  t’i'i:i.isHLR  Will  [.ay  for  each 
“Short  Take”  .acce[ited  and  [iiibiished.  Those 
ii.it  used  will  not  be  returned. 


CORRECTION 

L.  W.  McFetridge,  Tulsa  World,  was 
inadvertently  termed  “outgoing”  secre¬ 
tary-treasurer  of  the  ICMA  in  the 
caption  of  a  group  photo  of  ICMA 
officials  at  the  recent  Midwest  Cor- 
culation  Managers’  Association  con¬ 
vention  at  Topeka,  Kan.,  in  last  week’s 
issue  of  Editor  &  Publisher.  Mr.  Mc¬ 
Fetridge  was  elected  last  June  to  suc¬ 
ceed  the  late  Clarence  Eyster,  Peoria 
Star,  ICMA  secretary-treasurer  for  20 
years. 

SMALL  LOAN  BILL 

Washington,  D.  C.,  Feb.  15  —  Evils 
in  the  small  loan  banking  business 
brought  to  light  through  a  series  of 
articles  in  the  Washington  Times- 
Herald  have  resulted  in  an  order  by 
the  House  Committee  on  the  District 
of  Columbia  for  draft  of  an  entirely 
new  regulatory  bill.  Corporation 
Counsel  Elwood  Seal  will  draw  the 
measure  and  its  enactment  by  Con¬ 
gress  is  assured. 

WORLD'S  FAIR  EDITION 

The  Brooklyn  Citizen  will  publish  a 
World’s  Fair  edition  April  28. 


Woman  Heads  Peoria 
Classified  Dept. 

Advancing  another  step  in  the 
“fourth  estate”  is  Miss  Nell  Risinger 
who  was  recently  annointed  classi¬ 
fied  manager  of 
the  Peoria  (Ill.) 
Star,  to  succeed 
Roy  E.  Ballou, 
who  is  now  in 
the  display  ad¬ 
vertising  de¬ 
partment. 

Miss  Risinger 
has  been  with 
the  department 
for  the  last  ten 
years  and  has 
handled  every 
phase  of  the 
work .  Her  force 
consists  of  four  women  and  four  men. 
Since  she  has  taken  over  the  depart¬ 
ment  changes  have  been  made  both 
as  to  deadlines  and  general  set-up. 
She  believes  she  is  the  only  woman 
classified  manager  on  the  staff  of  a 
paper  published  in  a  city  the  size  of 
Peoria. 


Nell  Risinger 


DURING  the  crisis  just  preceding 
Munich,  a  woman  telephoned  the  city 
desk  of  the  Louisnille  Courier- Journal 
and  said  a  spider  at  her  place  had 
.spun  “Czechoslovakia”  across  its  web. 

A  rewrite  man  leaned  over  to  tell 
the  city  editor  about  it,  within  ear¬ 
shot  of  Managing  Editor  Neil  Dalton. 

•'Say,”  Dalton  piped  up,  “if  she’s 
got  a  spider  than  can  spell  ‘Czecho¬ 
slovakia,’  tell  her  we  can  use  him  on 
the  copy  desk.” 


Buffalo  Evening  News 

Presenis  Ils  Ad vei  Using  Position 
Foi  1938  in  the  City- Stale -Nation 


GENE  PLOWDEN,  United  Press  cor¬ 
respondent  in  Birmingham,  Ala., 
tells  this  one. 

Not  so  long  ago  in  a  certain  town  a 
paper  came  out  with  the  statement, 
■'Half  of  the  members  on  the  City 
Council  are  crooks.” 

The  next  day  the  City  Council 
angrily  demanded  the  paper  retract 
this  statement. 

And  so  the  next  issue  of  the  paper 
carried  this: 

“Half  of  the  members  of  the  City 
Council  are  not  crooks.” 


Among  Daily  Newspapers. 

Buffalo 

i'he  News  not  only  led  in  every  major  classification 
by  a  substantial  margin,  but  carried  more  General 
Display,  more  Automotive  Display,  more  Classified 
and  more  Total  Advertising  than  both  other  daily 
newspapers  combined. 


AN  AUTHOR’S  proof  was  returned  to 
a  printing  plant  in  Sacramento,  Cal., 
recently  with  the  notation  “Please  un¬ 
bold  this  paragraph.” 


New  York  State 


Among  New  York  State  daily  newspapers  only  one 


THE  copy  reader  on  the  Georgetown 
(O.)  News-Democrat  really  meant 
it  when  he  headlined  this  story  “ONE 
FOR  RIPLEY”— 


surpassed  the  Buffalo  bvening  News  in  the  volume 
of  its  Total  Advertising. 


In  1937* 

the  Retail  Sales  Volume 
in  the  Cleveland 
2-for-1  market  was 
$463,584,213.29 

(*39  weeks) 

You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 

Cleveland*s  Home  Newspaper 


United  States 

I'he  Buffalo  Evening  News  published  more  lines  of 
Automotive  Display  Advertising  than  any  other  daily 
newspaper  in  the  United  States.  In  'I'otal  Advertising 
it  stood  in  ninth  position. 

Buffalo  Evening  News 

Edward  H.  Butler,  Editor  and  Publisher 

KELLY -SMITH  CO.  -  National  hepresentatives 

NEW  YORK  PHILADELPHIA  CHICAGO  DETROI I  BOS  I  ON  ATLANTA 
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.GAIN  International  News  Service 
lives  up  to  its  tradition  of  achievement. 

It  beat  all  other  news  services  on  the  flash  of  the 
death  of  His  Holiness  Pope  Pius  XI,  thus  enabling  its 
client  papers  to  be  first  with  this  important  news. 

The  Daily  Mirror,  for  instance,  was  first  of  all  New 
York  newspapers  with  an  Extra,  and  all  other  INS 
client  papers  had  a  similar  advantage. 

In  addition  to  the  original  flashes,  subsequent  stories 
on  this  most  momentous  event  brought  scores  of 
laudatory  telegrams  from  INS  clients  throughout 
the  country. 


INTERNATIONAL  NEWS  SERVICE 
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Time  Table  of 
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Chicago  Meet 

Two  Speakers  Scheduled 
For  Tuesday  Luncheon  .  .  . 
Ofiicers  to  Be  Elected 

Supplementing  a  well-rounded  pro¬ 
gram  devoted  to  all  phases  of  current 
newspaper  publishing  problems,  two 
guest  speakers  will  address  the  lunch¬ 
eon  sessions  of  the  Inland  Daily  Pre.ss 
Association’s  annual  convention  at 
Hotel  Sherman.  Chicago.  Feb.  21-22. 

Dr.  Herman  B.  Wells,  president  of 
Indiana  University,  will  speak  at  the  , 
Tuesday  luncheon  meeting.  His  sub¬ 
ject  will  be  “The  Press  and  Higher 
Education."  On  Wednesday.  F.  F. 
McNaughton.  publisher  of  the  Pekin 
(111.)  Times,  will  give  “A  Publisher's 
View  of  Europe."  featuring  motion 
pictures  of  a  recent  trip  to  20  Euro¬ 
pean  countries. 

The  Inland  program,  previously  an¬ 
nounced  in  E  &  P  for  Feb.  11.  will 
cover  the  latest  information  on  fed¬ 
eral  legislation  affecting  newspapers, 
the  Ithaca  “Little  Merchant"  case, 
announcement  of  winners  in  the  In¬ 
land’s  news  photography  contest,  and 
advertising  problems,  including  a  dis¬ 
cussion  j)n  newspaper  -  advertising 
agency  relations.  Election  of  officers 
will  take  place  at  the  Tue.sday  morn¬ 
ing  .se.ssion. 

The  program  follows: 

Tl  KSI».\V  .\.\I..  KKB.  il 

liiMMi  .1.111.— Call  I..  I  lull  r:  K.iil 

•v  ('iiapnian.  ni-iu  r.tl  .  /  /utf  (Mich.) 

ktdl  Call:  Miiiuii^  <.t  th« 
t  ntiiiK:  tin  Mcretar>. 

Iiilainl  Allair':  Ktin.vi  *.t  ilu  Iti.aul 
t:  (ImM  .Mtaatay  tumuMMi  and 

.  f:«  riHtini  I ;  II.  Z.  Mitclull.  >tv'i«  tar>  of  tin. 
tw^ard:  Hrmidji  (Minn.)  f^nninr.  In* 

laitd  -  im tn’iK oanniiltit  nimit:  'r«.ni  II. 
K»tn«  .  \icfi)re'‘id«  111  and  chairman  oi  ihc 
editor,  i'Jklunt  (Ind.)  Daily  Truth. 
Khcinm  of  ^e\^  im  inlK’  ^.  'I'rtasiirt  r’.**  annual 
Tet»..rt.  Tht  fnland  I'ast,  vrcMUt  atnl  future: 
K(»’ « n  K.  O’llricn.  chairman  of  the  lM*anl; 

«.hh  lit;  K^tural  tnati.iL't  i  ..f  tin  ( 

H.:  ps  (la.)  St'iipart'il. 

Cuhlishcr  Inu  ri  >ts  —  IVdtial  Ic^i^latiM  . 
.nformution  t  xihanKc;  late**!  on  tlu  agt  and 
11-  ur  .Act;  CiiuvoOtl  I.  chairman  of  tlu 

(  ••Minnitt  c;  itaM -president ;  piiMIvlu  r.  h  tnnvood 
i  .Mich.)  iiloht  .  IS  Cray,  vict -chairman  of  the 
c  ••unnTte«  and  chairman  t»f  tlu  Statt  l.t>;i«‘la- 
*ivf-  Information  Kxchan^'t  :  p.i>‘t-pn 'idt  nt ; 
IiiKliMu  .  \tou.,H  (.Mich.)  A.a^.  Ilu-  Ithaca 
‘l.ittle  .Merchant*  Case;  Paul  A.  .Martin, 
(■iiMi-lur.  l.tiK.uuo  (.Mich.)  .C'urj.a/, 

l.Cyear  oh!  carrier  wa*.  luhl  m*i  Miliject 
tlu  Wage  ami  Hour  Act.  Ncwvprim  .\(v\s; 
K.  I*.  .\«ller.  chairman  of  the  coinmiuit  :  pub- 
’.-lur.  (la.)  7'/mi.v;  pri'^idtiii  of  tilt 

Iai  Syndicate.  l<eiK»rt  of  tlu  nominaiin;*  Coni- 
mittee:  Past-Presidents  CinwocM!  J.  Noyes 
Irotiwotn!  (Mich.)  ( llolu ,  chairman; 
V* K  Joy  (1^.^4t:  htralla  (111.) 

m  THrB/RD  wHFmwsi 

HERL'S  THE  NEBRASKA  AND 
SOUTHWESTERN  IOWA  MARRET  // 

IN  AN  EASY  NUTSHELL .'/# 


.\.  ( ).  I.ind- .>  (I'^v^J).  \  (111.  i  flrm/J- 

i:  i  .•!.  \nnn.ii  t  .tcli..n  ..f  i.tt’ua 

TlK.sirW  NOON.  I  KK.  ‘*1:  l.l  N4  IIKON 
I  lu  I’rt'o’*  am!  Ilti'lur  Kdncaiion:  I  )i‘.  Il<  r- 
mati  H.  Wells,  who  was  inaugurated  .a** 
pK-^idtiil  Mt  Indiana  I  tiiverstt\  on  l)tc.  1. 

.iiid  at  tlu  younut-^t  lu.id  ot  a  Stati 

nni\(r-*ii>  tn  ilu  1‘.  .S. :  fi.rnur  dean  of  tlu 
liuoiiu  O'*  .\dniiiiiMrali<>n  .NtluM.)  and  actitiL! 
p  t  hJ  -^inci  Juiu  .  in.C. 

*n  KSHW  APTPKNOON,  lyM.  M 
I’.MCtitixi  •>  cal!  to  •adti 

at  J  o  chu-k 

New**.  Kditorial  iKpariment  chairman:  IH- 
rttloi  1  ,  .'s.  ( (  ).  I  Jomiiiif. 

Iiilaitd  'o  .\ew>-Pluit«igraphy  (’tiiilest;  WiniUT’** 
Kxhihii  and  .iwanN:  Sec«md  .\iinual  C‘»m|*e* 
titioti  ■*pon'*oii«l  it\  InlatMl'*  I.ikmI  Ntvx-o  and 
Piciini*-  (  o'innitl((  (in  c«»  oju  i  alit>n  with  liu 
Mcdill  Nchool  ..I  Joiit  n.tli'*tn.  N« .n hw •  "I*  rn 
ktiiiuili  I'..  (  ilsoii.  iliiicnat.  |-.\ 
Iiihii  It>  l-'Jovd  *i.  .\i  paii.  inslnictoi  in  I'ri 

I’hotoKi  apliv ,  Not  thvxi  «.tern  I  *ni\ t  r*‘it  x .  .»ml 
odiloi  of  the  \  tn  th ;*'•  .stt  i  u  I  u/;'«r.«r/y  Aliitiii$i 
fornurlx  xxiih  tlu  l\‘tipnl  City  (.S.  I ). ) 
.fttui  Hill.  .\x\aMU  annontu  t«l  h>  tlu  (*ommitit  < 

(  hainn.in  Don  ndt !  '«' >!i.  bii'>iiu  man.iut  r  :nid 
•  •‘-‘ociatt  pnhli'^lur.  MiiiH.^iHi  (Wi--.) 

Indn.-:  K.  K.  Itutln.  mxxv  phot., 
tdiloi  .  ('Ihcaiiti  liiiieau  of  tlu  .V^'^ocialt  d 
I'm-s;  Kalph  Milhr.  inan  i>4<i.  ('hixMjio  UuK.iu 
of  |nt(  rnalittiial  \«  xxs  JMu.tn*.;  .\rihtii  Ni  u- 
in.itin  lU  tlu  (  Incaxio  Uuia.iii  of  Ni-nu-  \cxx'> 
I'ic^nri".  Tlu  Reader  Clvnise^  Ilis  Picturt^: 
J.uk  M.  Wilh-m.  u  March  tlinctoi.  Sl..ck-(  iobh 
Advariisinu  .\Kxnc>.  (’liicauo.  nportiti^  on  a 
'‘tndx  of  tlu  ttadiiif!  habit-  of  T.tdin  n.en  .md 
xxoimti  and  tlu  iuxx-pa|Kt  baiidling  of  iiioia 
than  l.^.onn  ntxx-  picttiits.  Inl.iiid'-  part  in 
tlu  National  (laincil  on  Pi  oies>iotiaI  l.diic.i 
tioti  for  |onniab-in:  l’i<d  M.  Poxxnall.  ebair 
man  ot  tlu  Joiirnali-i  ii-  I'.diu' at  ioti  .iiul  K< 

-<  arch  Conimiiu  <  and  Inland'-  ivepta  -i  nt;(lix< 

•n  ilu  National  Coniicil;  piihli-lui,  /o.ni  ('rM' 

(  l.a.t  in. 

(  il  cm),*i1  iiai  A  ( 'ircniat  ion  Pia  -ci  iptioii  bit 
Snail  P.ipx  Pliilip  l>,  ,\tllrr.  ih.tirm.ui  of 
Itil.md'-  (  irctilation  I  )i  paitnu  lit  :  puhli-lu  r. 
A<:i-u/ni  (HI.)  Still -iiHiiit  t .  Uati  .md  Co-i-: 
U,  I.  ()x\<n*s.  rliairm.in  of  tlu  omimittii. 

«  I-JINKSUW,  III  \.\|..  1KB.  r: 

l<i|Mal;  ilu  I ‘#.(9-4(1  lioaial  ol  llinctoi-: 
.\exx-paper  Administration,  Inland's  18tb  .\n* 
nnal  Co-i  Comp.in-oii- :  (.'liairman  l•'n•d  W  . 
Scb.uih.  lui^ines-  m.tiia^xr.  DiCiitiir  (III.)  //•  / 
iiiil  »'•  A'» :  h  ;c.  ( )tfice  I  oi  in-  and  Practices: 

Jo-(  ph  Motiier,  Jr.,  c)i:iiiman  of  the  committru  : 
hu-im --  inaii;ig<-i.  (wai//  /hiv  (  W  i-.  I  /’#♦.».% 
(/•I  Zi  ttf. 

I  niand  .M<  mlu  t  ((  )nlx  I  Korum ;  Prt  -iditiK  : 
Dinctor  ('.  I-.  Kaist.udt,  xbairm.in  i»f  tlu  In 
land'-  -Ncxxspaper  Admiiii-t ratioti  I  H-partnu  nt ; 
-t  crelai  V  -t  rea-tir*  r.  lii'loit  (  W  i-. )  .\  I'U'.t :  a-- 

-isted  by:  Kugeiit  Mackitinon,  chairman  of  the 
Npecial  .NiandiiiK  (  ninmilitx  ot  A.\PA;  (ieoiKe 
P.  Kllis.  P.  \..  \V<»lf  A  (  o..  CliicaH‘i,  past- 
prt-idint  ttf  tlu  .Vnuric.iti  Society  ot  (*4rtirud 
Public  .Xx'Coiints.  pre-idt  nt  id  tlu  Illinois 
(  li.itiihtr  lU'  C«»mmcrx«-.  Topic-;  N\  a^x  and 
llout  .\ct  l)<  xelopment-:  Pro|M»-<d  Cb.angi- 
'  in  lilt  \\  .igm  I  Act  and  tlu.  .Social  Security 
.\ct :  .\tl\t  rti-ins;.  Circulation.  Adininislrativt . 
.\t  xx--Kdi!*iria1  ( hie-tit.n<.  ProbUm-.  Idta-. 
atid  .\ccomi»li-hments  submitted  by  memiKrs 
I  ill  advance  ami  from  the  Hour.  .Meml)er- 
.  are  inxittd  to  xxrile  Cb.iirman  Kar-tatdi  or  tin 
,  -tentarx  ab  .iit  anx  m.itter-  llu  y  xxo  ild  likt  to 

t  bear  di-cu--ed  during  tin-  ixtuitive  -t --ion 

;  •pu-iioii  .itul  aii-xxtr  hour. 

H  N(  HKON,  M  KI^N^:SI^  \^  :  I*»:IA 

“A  Pnbli-lui  -  \  it  x\  -l  Knt-.pt  ",  |- .  I  . 

.McNaugliitin,  piibli-lu  .  Ptkin  (111.)  Tinu^, 
t  -lurxxing  In-  o\\n  piclnn-  ai.l  dt-ciihinv:  c«*n- 
!  tiition-  a-  lu  -axx  llum  xxiih  tin  k«  t  n  txt  *.  «.f 


M/r* 


;i  k.mmI  rtptiiitr  ami  t«'ftt«>r  i»ii  hi-  lait-t  trip 

al  voa.h 

W  KBNKSIkW,  I  KB.  *•*»:  *;  I'AI. 
Advertising  Depaitmeiit  Cbairnian,  Direc- 
It. I  I'l.ti.k  W.  Kiickxr.  ttiilipiinliiu'i‘  (Mo.) 
Imiihiihi.  \  I'niittl  Prt»tn«»tion  Program  ft»r 
Diilie-  in  Cilii-  of  .s  2u.(M>(l  Pottulatioii :  Wil¬ 
liam  ( ).  .Mefiit:.  i^liittr.  .Vt  a  C/w  (.Minn.) 
Jintniiil.  **Strange  Tilings.  TIu-m*  .Markets**: 
11.  Ctt>  (llidtlt  ii  of  (  llhldeii  \  Wilt  ,  market 
x*t •un-el It •!  -.  Chicago.  “What’s  Wrong  xx  il  li 
Vexx -papx  I -.\gt  nc>  l\t  latit.n- K.  W  artl  Ju-t. 
cliiirm.in  of  the  fnland'-  ('ttinmitlit  on  Ageiix'v 
ami  l(t  prt  -eiitatixt  Kt  latioiis.  Im-iiies-  man¬ 
ager.  ( HI. )  .Vi  Jc.c-.ViMi.  Classitie*! 

.Xdve;  I  i-ing  (  W.ir.l  ( 'rtipU  y.  Kriioslui  (XX 
XtTf.v.  (‘oimnititf  (  liairman ).  “(  l.issilietl  .Xd- 

Me.'in  P•l1-^lle—  in  19.19*';  K.ilph  .Xhrtus.  cla-- 
-il'utl  adxtiti-injj  m  iiiagt  r.  (tiiniii*  Diii'v 
X.a  c 


Scandinavians  Differ 
With  E  &  P  Writer 

In  a  letter  received  recently  by 
John  A.  Brogan.  Jr.,  foreign  sales 
tnanager.  King  Features  Syndicate, 
from  the  organization’s  Scandinavian 
representative.  Bjarne  Steinsvik.  ex¬ 
ception  was  Uiken  with  a  story  which 
appeared  recently  in  Editor  &  Pub- 
I.ISHKK  stating  that  Germany  has  in¬ 
fluence  in  Scandinavian  newspapers. 

The  Editor  &  Publisher  story  .said 
"the  Stockholms-Tidningen.  the  larg¬ 
est  daily  in  the  country,  and  the 
Aftonliladet  have  become  apologists 
for  the  Hitler  government  and  among 
the  outspoken  supporters  of  the  Nazi 
stale.  One  of  the  most  glaring  evi¬ 
dences  of  the  Gei-man- inspired  press 
cen.sorship  occurred  in  the  summary 
dismissal  of  the  foreign  editor  of  the 
Copenhagen  Berlingske  T  id  e  n  d  e  . 
Nicholas  Blaeden  published  an  article 
on  Oct.  7.  reprinting  remarks  of  Mr. 
Aeland.  M.P.,  in  the  British  House 
<.f  Commons,  regarding  Nazi  activities 
in  Sudetenland."  The  article  went 


on  to  say  that  the  paper  lired  M.- 
Blaeden  for  having  used  the  stoiy  and 
then  printed  an  apology  “to  appean 
the  Nazis." 

"I  can  assure  you,"  Mr.  Steinsvik 
wrote,  "that  this  story  is  absolute/, 
fal.se.  .  .  .  The  whole  story  was  that 
Berlingske  corrected  an  inaccurate  ar¬ 
ticle  by  Mr.  Blaeden,  but  that  wa^  not 
owing  to  any  outside  pressure,  i; 
was  the  chief  editor  who  took  actio.-i 
because  he  got  definite  proof  that  the 
•story  was  incorrect.  And  Blaede. 
was  not  fired.  ...  If  you  could  read 
the  Scandinavian  newspaper.s  you 
would  note  that  every  day  in  Swi-uish. 
Danish.  Norwegian,  and  Fiimi.sh  press 
the  sharpest  criticism  is  being  put- 
lished  on  German  conditions  and  Nazi 
politics." 

In  a  letter  to  Editor  &  Pvblishe:- 
commenting  on  the  article,  Dr.  Bone 
Brilioth,  erditor- in-chief,  Stockhoims- 
Tidningen,  wrote  he  "must  emphatic¬ 
ally  protest  against  my  paper  beLnt 
quoted  as  an  instance;  of  ‘Nazi  influ¬ 
ence'  on  the  Scandinavian  press" 
Terming  it  “an  entirely  unfounded 
statement,"  Dr.  Brilioth  stated:  "Every 
bona  fide  Swesdish  newspaper  mar. 
knows  that  Stockholms-Tidningen  L-. 
dealing  with  foreign  politics  in  general 
and  especially  with  that  of  Germar.y 
ob.serves  strict  neutrality  and  ob¬ 
jectivity  and  that  this  paper  has  or. 
numerous  occasions  criticized  the  Ger¬ 
man  policy.  I  must  ask  you  to  (xirrect 
this  misleading  piece  of  information. 

Another  letter  from  P.  G.  Petersor. 
chief  editor,  also  criticizes  the  Editof 
&  Publisher  correspondent’s  statemer.: 
of  Aftonbladet,  Nazi  influence  on  the 
Swedish  press,  pointing  out  that  “the 
Aftonbladet  takes  a  strictly  neutral 
and  objective  attitude  towards  foreig.r 
politics.  I  hope  you  will  see  to  it  that 
this  false  information  is  immediately 
corrected.’’  the  letter  conclude.s. 
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Printing  Press  ?  NQi 


■It  first  filanre.  this  fiiuiit  inarhiiiv  siififfests  stune  fan¬ 
tastic  print  in  fi- press  of  the  ncn'spajter  fiehl.  spinninfi 
irhite  i»ipcr  from  its  hnmminfi  f'atlf'ets.  Actually,  it 
is  a  M)-/io#’.srj/>f>nw  stri it-st<‘cl.  tin-plate  miracle, 
speeding:  out  a  nation's  needs.  l.(K)0  feet  per  minute. 
Every  revolution  of  the  7t\-inch  wide  four-hifth  rolls 
means  pay-roll  prosfterity  in  a  steel  mill  .  .  .  money 
to  s/tend  on  Main  Street  fttr  advertised  funnls. 

Pt^iiiiisyK  aiiia’s  iiKlii^itries  lia\e  hrou^ht  sustained 
economic  safety  and  independence,  month  after 
immtli;  assure  hiiyin^  power  in  the  smaller  titwiis  and 
cities,  with  even  more  remarkahle  {iains  for  the  fiitJire. 
Industrial  employment  ami  pay-ndls  HIT  "SKV^ 
HKHIS  for  with  an  ineredihlx  handsome  re«-or<l 

to  wimi  up  the  year.  Indices.  has*Ml  on  19.T.T  a\er- 
ajies.  reaehe<l  l(t6.K  for  employment;  119.0  f(»r  pa\- 
r«dls.  in  other  words,  for  e\ery  100  men  employed 


and  e\ery  .ISlOO  paid  in  wafres  during  an  a\era{:e 
month.  alm<»st  107  men  were  at  w<»rk  and  $140  were 
paid  during  Deet'inher.  19.481 

The  mimher  of  wafie-earners  im-reasetl  4. 1 S  ;  pay¬ 
rolls.  1.4%;  and  workinj:  time.  6.2' But  getting 
down  t«»  data  that  e\ery  national  ad\ertiser  must 
know,  in  making  up  wise  newspaper  appropriations 
and  selections  of  W  HAT  MAXSPAPKKS  TO  TSK. 
.  .  .  The  dominant  fa<-tor  in  these  gains,  was  the  c.v- 
ceptioiudly  larfie  increase  reported  hy  nu»re  than  2.000 
retail  stores. 

It  is  characteristic  of  Peiinsyhania  that  many  ol  its 
most  prosperous  pay-roll  feed»‘rs  are  located  in  tin* 
non-metropolitan  daily  newspaper  markets.  Natitmal 
a<Kertisers  searching  for  fat  pay-r(dl  territory,  will 
fiml  that  the  newspapers  helow  cover  them  com¬ 
pletely. 
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AN  INTELUGENT  PROTEST 

OltdANIZKl)  jmhlisluTs  an-  takint!  tin-  stainl 
tliat  the  Wago.s  aii<l  Hours  Art  ilot's  not 
lM)\ver  the  Children’s  Bureau  to  deterinine  tlie 
afies  of  minors  employed  in  new  spaj)er  <listrihu- 
tion  nor  to  regulate  the  hours  in  wln<‘h  they  may 
work.  Its  notice  to  the  Bureau  is  temjM'rate  and 
limel\ . 

Since  last  Octol)er  most  newspa|>**rs  have  «'limi- 
nated  from  their  carrier  forces  all  tM)ys  of  less 
than  14  years  of  age.  This  elimination  was  ac- 
eompli.shtHl  at  con.siderahle  ineonvenieiuv  to  the 
publishers  and  at  even  greater  inc<»nveuienc«‘  and 
ilisapjjointment  to  thousands  of  hoys.  Many  of 
the  young.sters  wluj  were  dropix-il  were  either 
near  or  past  their  l.Sth  birthday,  a  imint  in  a  laty’s 
life  where  he  has  not  yet  develoiK‘d  the  time- 
consuming  enthu.sia.sms  of  later  high  sehcMil  years 
and  retains  the  natural  enthusiasm  of  lH»yhoo<l 
which  makes  him  a  good  newspap«‘r  salesman. 
The  income  of  $5i  to  $3  a  w«*<‘k  which  they  lost 
was  an  important  factor  in  either  their  own 
savings  accounts  or  in  the  family  budget.  We 
{KTsonally  know  a  score  of  them  who  Usik  u|v»n 
that  .section  of  the  law  with  disfavor. 

We  hold  no  brief  for  the  exploitation  of 
children.  We  l)elieve  it  shouhl  Ix'  prohibited 
whenever  it  stunts  mental,  physical,  or  normal 
development.  We  approve  r«‘gulati<»n  to  prevent 
abuses.  But  from  a  long  exjMTience  with  news- 
pap<T  carriers  in  many  sections  of  this  country, 
we  can  find  nothing  harmful  in  employment  w  Inch 
d(H-s  not  interfere  with  ,sc1uk)I.  which  permits 
recreation  hours,  and  which  evixi.ses  the  lM)y  to 
no  harmful  moral  influences.  Those  qualifica¬ 
tions  apply  almost  100  p»>r  cent  to  newspaj>er 
carrier  emplojTnent,  at  the  age  of  H  or  bS  years. 

The  jmblishers’  argument  .seems  to  us  .sound, 
from  a  purely  legal  standpoint,  but  we  earnestly 
counsel  publishers  and  circulation  managers  not 
to  regard  it  as  a  decision.  An  interi>retation  has 
l)ccn  given;  most  of  them  have  complied  with  it. 
The  .safest  and  surest  course  toward  a  favorable 
determination  of  the  question  is  t«)  comply  with 
the  Children’s  Bureau  ruling  until  the  courts  up- 
.set  it.  Clean  hands  arc  an  important  element  in 
this  situation. 

A  NEWSPAPER  JOB 

NO  SL.VCKENING  of  public  interest  in  election 
return  tabulations  is  evident  from  a  limited 
survey  just  compiled  by  the  .\merican  New  spaper 
Publishers  .K.ssociation  and  descrilwd  in  its  Bulle¬ 
tin  No.  6982,  Feb.  10,  1939. 

Radio  broadcasting  of  election  night  returns 
is  .said  to  have  reduced  the  crowds  that  used  t<i 
gather  almut  .srmie  newspa|>er  bulletin  Ixrards. 
That  is  to  be  expected.  On  the  other  hand,  the 
continuous  broadcasts  through  the  evening  of 
incomplete  returns  set*m  to  have  stimulated  the 
public  appetite  for  information  which  is  concrete 
and  which  has  had  the  temporary  conflicts  ironed 
f»nt  of  it  before  publication. 

It  is  impossible  for  broadcasters  to  supply  this 
information  as  succinctly  or  as  completely  as  it 
can  l)c  done  in  a  newspaper  column.  The  ear 
hears  a  succession  of  sounds,  but  there  are  few 
brains  w  hich  can  translate  them  into  a  succession 
of  clear  images  and  the  average  listener  is  lucky 
to  have  retained  10  per  cent  of  the  vital  informa¬ 
tion  that  pours  from  his  loud-speaker  in  a  10- 
mimitc  jM'riod. 

There  i>  no  longer  any  question  th;it  radio  can 
Ik-  first  with  the  flash,  fii't  even  with  the  major 
d<-tails  of  any  ev*Mits  it  .M‘ts  out  to  cover.  Nor  is 
there  any  fpicstion  that  the  ncw>]>apcr‘s  real  job 


Should  u  wbe  mail  utter  vain  knowledge,  and  fill 
his  belly  with  the  east  wind.  Job  XV :2. 

in  elections  and  other  major  events  is  not  at  all 
restricted  by  radio’s  jH'rforniance.  The  newspa- 
|M*r  remains  the  medium  to  whieh  the  i>ublic  looks 
for  the  vital  fact,  as  against  the  flash  rumor,  the 
.sea.soned  careful  interpretation  as  against  the 
ad  lib  hot-off-the-bat  sttiff  of  even  the  Ix'st  <•0111- 
mentators.  That  view  of  the  newspajM-r  function 
has  im(xirtant  significance  for  both  news  and 
advertising  departments  of  the  daily  prc.ss.  When 
it  is  prop<*rly  exiH-uted.  the  new.spaiH'r  is  not  vul¬ 
nerable  to  radio  nor  any  prospective  imnlia. 

THE  PRINTING  D^USTRY 

THOSE  OF  US  who  Ix'lieve  that  the  printed  word 
is  a  jRTinanent  and  an  essential  part  of  demo¬ 
cratic  civilization  can  draw  comfort  from  the 
preliminary  rejiort  of  the  17.  S.  Ceii.siis  of  Alanu- 
faetures  for  1937,  affeeting  the  ]>rinting  ami  pub- 
li.shing  industries.  The  value  of  all  prcxlucts  ami 
receipts  for  19.37  of  all  who  do  more  than  •'S.i.tKMt 
a  year  in  volume,  was  82.2((.3. 11 8.383.  This  <-om- 
pares  with  81.891.638.71.1  in  19.3.7  and  .81  ..72 1.989.- 
686  in  1933.  I'he  res|M‘elive  gains  arc  16. .7  jut 
cent  and  11.1  jmt  cent.  Not  bad  for  an  art-in¬ 
dustry  whieh  is  receiving  eroeiKlile  symiiathy. 

Newspapers,  daily  aiul  weekly  eombined.  jiro- 
dueed  a  total  of  8861,688,6.71  in  19.37,  against 
8760,217,048  in  193.7  and  8667.820.090  in  193.3, 
Till'  gains  here  are.  rcspcetively.  13..3  jwr  cent  and 
29.0  |)er  cent.  Sub.seription  revenues  were  8287.- 
.708,1.78  in  1937,  against  8260,221.310  in  19.3.7,  and 
82.39,1  17,102  in  193.3.  These  circulation  revenues 
are  probably  no  longer  typii’al.  Many  newspa- 
pi'rs  instituted  late  in  19.37  and  early  in  1!).38  price 
increases  whieh  are  ex|M'ete<l  to  inerea.se  total 
revenue  considerably  and  alter  the  ratio  Im-Iwimmi 
income  from  advertising  and  eireiilation. 

.Vdvertising  revenues  increased  to  .8.771.180.206 
in  19.37  from  8v700,022,708  in  19.3.7  and  8128,672.- 
688  in  19,3.3.  The  gains  were.  res|M‘ctivcly.  11.8 
[KT  cent,  and  31.1  p<‘r  eimt. 

Revenues  were  advertising  and  from  circulation 
in  1937  were  relatively.  66.7  and  .33.3  jx-r  isMit:  in 
193.7.  the  proportion  was  6,7.7  and  31.3;  in  1933, 
it  was  64.2  and  3i7.8.  It  is  likely  that  the  trend  in 
the  jiast  year,  with  an  increasi*  in  circulation 
revenue  and  a  decline  in  advertising  revenue  left 
total  revenue  only  .slightly  less  than  it  w  as  in  1937. 
but  increased  the  circulation  proixirtion  alxive 
the  .36  jx*r  cent  mark. 

No  breakdown  is  yet  available  whic-li  gives  em¬ 
ployment  and  wage  stati>tics  separately  for  news- 
jiaiXTS  and  for  periixlicals.  Combined,  thesi'  pub¬ 
lishers  employed  134,99.7  wage  earners  in  1937, 
an  inerea.se  of  13.7  jx-r  cent  over  193.7  and  ]>aid 
wages  of  8221,420.106,  an  inereas<>  of  11.8  p«*r 
<-ent  over  the  193.7  figure.  The  increase  in  basic 
wages  that  this  suggests  is  by  no  means  repre.sen- 
tativc  of  what  has  been  done  in  important  news¬ 
paper  ojx'rations  during  the  same  period:  in  the 
major  cities,  an  increa.se  of  much  more  than  thi> 
margin  has  been  the  rule,  and  despite  the  decline 
in  revenue  during  1938.  the  1937  scales  wi'ere  sel¬ 
dom  revised  downward. 

The  figures,  incomplete  and  indefinite  as  they 
are  as  a  picture  of  the  daily  newspa|x‘r  business, 
confirm  many  other  evidence^  that  it  is  g.iining. 
not  losing,  in  vitality  and  public  eonfidcnec. 


MR.  ICKES  AGAIN 

HIE  BLANK  CARTRIDGE  battle  iK-twci, 
Harold  L.  Ickcs.  .Secretary  of  the  Interior,  and 
the  newspaper  columnists  and  editorial  writers 
is  on  again.  It  is  lx*coming  tiresome.  The 
ehroni*-  aberrations  of  the  few  and  the  m-casional 
honest  slips  of  all  are  parade<l  to  the  radio  aiidi 
enee  as  a  Cabinet  officfr’s  testimony  that  \iiieri 
can  ncwspaixTs  “aren’t  all  they  ought  to  lx  "  in 
the  Victorian  implication  of  that  phrase. 

E\en  Mr.  lekes  and  Mr.  (icorge  S«dde>  <s(ii- 
ee<le  that  .\nieric'an  newspaixTs.  with  all  the 
flaws  that  they  find,  are  the  Ix^st  in  the  world 
.\nd  every  new spa|x*rnian  will  agree  with  them 
that  newspa|x*rs  ought  to  lx*  lx“tter.  Why,  then, 
do  not  ••rities  as  sincere  as  Messrs.  Ickcs  and 
Seldes  start  from  that  i)remis«‘? 

Why  do  they  not  ailmit  that  newspa|X‘r.s  t<xlay 
;irc  <-ov<'ri!ig  lalx>r  affairs  with  an  objectivity  never 
Ix-btre  attained  in  any  cctuntry.^  Why  do  they 
not  <-redit  the  press  with  the  great  «diange  that 
has  <'ome  in  this  phase  during  the  past  ten  years? 
The  fa<-t  is  that  lalM)r  is  getting  .-i  far  Ix'tter  break 
in  the  news  than  is  industry,  and  a  Ix-tter  rela¬ 
tive  treatment  than  industry  receivefl  in  the  old 

•  lays. 

Why  do  they  harp  011  advertiser  eoutnd,  when 
the  testimony  of  all  com|x‘tent  ob.servers  is  that 
advertising  control  is  tlx-  exception  and  not  the 
rule?  They  point  to  the  newspaper  opposition  to 
the  Tugwell  bills  as  evidence  of  advertiser  control, 
with  the  implication  that  all  new.s|»aper.s  unani- 
monsly  op|x>sed  tho.se  bills,  not  on  their  merits 
but  Ix'ean.se  ailvertisers  deman<led  opjxvsition. 
Without  any  .smugness,  we  can  point  to  Editor 
&  I’rni.isiiKK’s  coverage  of  the  Tugwell  legisla¬ 
tion  as  free,  objcctiv’c,  and  we  believe,  informative 
•)f  the  real  nature  of  the  legislation.  .\nd  the 
fact  is  that  the  "Tugwell  bill’’  which  was  finally 
enacted  over  the  opposition  of  many  newspapers 
and  with  the  blessing  of  the  medicine  men  is  not 
a  good  law  in  the  e.ves  of  those  interested  in  pure 
bxxl  and  drug  enforcement. 

W  by  do  tiu'y  not  oun-iHle  that  1,709  of  the  2.0(Kt 

•  lailies  are  as  remot«‘  from  Wall  Stnx-t  or  Big 
Busine.ss  control  as  is  the  corner  grixvry  store.' 
Why  do  they  not  learn  and  state  that  most  of  the 
new.spa|x*r.s  owned  by  wealthy  families  made  that 
wealth  from  .scrat<di  by  Ixinest  ami  conqx'tent 
n<“w.spa|XT  servic*'  rendered  by  those  famili**'? 
Why  do  they  not  ix>int  out  that  Big  Bn>ine>'.  a- 
such,  has  never  had  a  successful  newspaper  to  Us 

•  redit? 

.Mniost  any  kimi  of  Ixxtk,  ami  almost  any  kind 
of  speech,  can  be  made  alxnit  new.spa|x*rs.  .Inst 
at  pre.sent.  the  most  fxipular  tack  .seems  to  he 
critical,  even  though  the  evideme  is  thin  and 
well  worn.  It  is  the  vogue,  fed  by  pt»ople  who 
find  a  free  press,  a  press  as  free  as  onr  own.  an 
obstacle  to  their  undisclosed  aims.  It  is  fed  hy 
the  rommunists  and  their  volunteer  aids  as  a  step 
in  their  futile  cam|)aign  t<»  establish  Utopia. 

The  vogue  will  pas».  It  will  not  harmfully  af- 
f^•ct  newspaper'.  It  may  do  them  a  lot  of  good, 
for  the  ontsifle  criticism  has  pnxluced  a  new  wave 
of  healthful  inside  <TitieiMn.  without,  so  far  a- 
can  discern,  damaging  m'wspa[x-r  morah-  appr«'- 
••iably.  It  has  awakened  publi.shers  and  editors 
to  functional  weakne'S<->.  ami  is  leading  to  their 
corre<tion.  The  ineptitude  of  most  of  the  criti¬ 
cism  makes  it  tiresome,  as  we  said,  but  we 
wouldn’t  stop  it  for  the  world.  Newspajx'rs 
never  had  a  l>etter  op|x>rtunity  to  shine  by  con¬ 
trasting  the  truth  with  the  shabby  charge-  laid 
against  them. 


State  College,  Manhattan,  Feb.  16,  on 
“Why  I  Do  Not  Believe  in  Schools  of 
Journalism.”  Other  speakers  include: 

Feb.  23,  Miss  Nell  Snead,  women’s  edi¬ 
tor,  Kansas  City  Star,  “From  the 
Woman’s  Point  of  View”;  March  23, 

K.  W.  Davidson,  business  manager, 

Emporia  (Kan.)  Gazette,  “'The  Busi¬ 
ness  Office  Side  of  the  Emporia  Ga¬ 
zette,”  and  April  13,  Oscar  Stauffer, 
publisher,  Arkansas  City  (Kan.)  Daily 
Traveler,  “Experiences  as  a  Group 
Newspaper  Publisher.” 

John  A.  Curry,  editor,  Douglas 
(Ariz.)  Daily  Dispatch  recently 
shipped  a  pair  of  horns  measuring  9 
feet  3V4  inches,  tip  to  tip,  to  be  dis¬ 
played  in  the  Arizona  Building  at  the 
Golden  Gate  Exposition,  San  Fran¬ 
cisco.  The  horns  are  believed  to  be 
the  second  longest  to  be  found  in  the 
cattle  line.  A  pair  which  measures 
9  feet  6  inches  is  reported  to  be  in 
Ft.  Worth. 

Miss  Mary  E.  Hudson,  daughter  of  P^P^' 
H.  H.  Hudson,  publisher  of  Titusville  Willia 
(Fla.)  Star-Advocate,  has  completed  Fffi-nc 
her  four-year  course  in  the  liberal  arts  , 

college  at  Stetson  University,  Deland,  I^sad 
Fla.,  and  will  be  awarded  her  diploma 
in  June.  Miss  Hudson  who  majored 
in  journalism  will  join  her  father’s 
paper.  Cople 

William  F.  Cronin,  editor,  Terre 
Haute  (Ind.)  Tribune  was  awarded  a 
silver  cup  by  the  Indiana  Democratic 
Editorial  Assn.,  at  its  recent  annual  * 

convention  in  Indianapolis  as  writer 
of  the  outstanding  editorial  published 
by  an  Indiana  Democratic  paper  dur-  .  ®  . 
ing  the  year.  The  editorial  published  bvitie 
Oct.  17  dealt  with  Indiana  government,  servir 
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mention 


senator  harry  flood  BYRD, 


publisher,  Winchester  (Va.)  Eve- 


mg  Star  and  the  Harrisonburg  (Va.) 
Sews  Record, 

(fjU  speak  at  the 
annual  Memorial 
jay  exercises 


•lie  Soldiers  Na- 
cemet^y, 

erans  announced 
recently. 

Dear,  co  -  pub- 
lisher,  Jersey 

'"'ty  (N.  J.)  Jer-  Sen.  Harry  F.  Byrd 
sey  Journal,  and 

Mrs.  Dear,  sailed  recently  on  a  46- 
day  vacation  cruise  to  South  Amer¬ 
ica.  Before  sailing,  employes  of  the 
newspaper  presented  Mr.  and  Mrs. 
Dear  traveling  bags,  a  scroll  of  ap¬ 
preciation,  and  bon  voyage  basket. 
It  is  the  first  vacation  in  five  years 
ior  Mr.  Dear,  who  is  treasurer  of 


William  Kellogg 


OklahoT’icn.  The  Chamber  of  Com¬ 
merce  devoted  part  of  its  forum  lunch¬ 
eon  program  to  the  anniversary.  The 
company  is  publisher  of  the  Daily 
Oklahoman,  Evening  Times  and  Okla- 
'ma-Farmer- Stockman  and  op>er- 
itor  of  radio  station  WKY. 

H.  V.  Jenkins,  publisher.  Savannah 

Ga.)  Morning  News  and  Evening 
Press,  will  be  host  at  a  dinner  for 
members  of  the  Georgia  Press  Asso¬ 
ciation  during  the  Institute  at  the 
Henry  W.  Grady  School  of  Journal¬ 
ism,  The  University  of  Georgia,  Feb. 


In  The  Business  Office 


WALTER  L.  TUSHINGHAM,  vice-  made  of  low  bloocl  sugar  conditior 
president  and  general  manager,  preparatory  to  joining  his  family  ir 
Camden  (N.  J.)  Courier  and  Post,  has  Forest  Knolls,  Cal.,  for  a  month  oi 
been  named  honorary  president  of  the  convalescence. 

“Square  Club,”  a  new  group  recently  D.  Hiden  Ramsey,  general  manager 
formed  by  34  employes  of  the  papers  Asheville  (N.  C.)  Citizen-Times,  re¬ 
fer  social  purposes  who  are  members  cently  spoke  during  the  chapel  pro¬ 
of  the  Masonic  fraternity.  Harold  M.  gram  at  the  Asheville  Normal  anc 
Snyder,  circulation  manager  is  secre-  Teachers  College, 
tary  of  the  organization.  Richard  Poole,  manager  of  th< 

Ernest  Hoftyzer,  advertising  direc-  Newspaper  World,  London,  joine( 
tor,  Boston  American  and  Sunday  Ad-  Frank  C.  Betts  Ltd.,  the  feature 
vertiser  and  the  Record,  was  a  guest  agency  which  is  London  agent  fo: 


son 


Frank  E.  Noyes,  publisher,  Mori- 
'ette  (Wis.)  Eagle-Star  and  Mrs. 
%es,  recently  arrived  in  Lake 
Worth.  Fla.,  for  their  seasonal  visit. 
Helim  G.  Spaulding,  publisher. 


In  his  column  a  few  days  ago  Gen¬ 
eral  Johnson  answered  some  puzzled 
readers  who  had  written  in. 

They  said  they  could  not  figure  out 
where  he  stood,  in  regard  to  politics 
and  petiple  in  it  and  ideas  back  of 
it.  They  pointed  out,  for  example, 
that  he  might  “pan  today  the  man 
he  praised  yesterday.” 

Johnson  replied: 

“As  I  see  the  duty  of  a  commenta¬ 
tor  it  is  to  comment.  I  am  not  run¬ 
ning  for  any  office.  I  am  not  plug¬ 
ging  for  any  party.  Like  the  vet¬ 
eran  umpire.  Bill  Klem.  my  job  is  to 
'call  'em  as  I  see  ’em.’ 

"This  column  wouldn’t  he  worth 
writing  if  it  had  any  duty  to  take  a 
fixed  idea  and  whale  hell  out  of 
everybody  who  disagrees,  and  sec 
only  as  angels  all  who  approve.  1 
am  going  right  on  calling  ’em  as  1 
see  ’em.” 

Would  you  like  to  .see  how  Johnson 
calls  the  political  halls  and  strikes- 
rcgardless  of  who’s  playing,  or 
where?  We  will  he  glad  to  send 
current  r»deases  of  hi>  column. 


'Jieir  second  wedding  anniversary. 
Included  among  the  guests  were  many 
Northern  California  newspaijers  pub- 
ishers. 

Jerry  Jon  try,  president  of  Midland 
-Newspaper  Representatives,  has  been 
■lected  a  director  of  Nixon  Newspa¬ 
pers,  Inc.,  it  was  annoimced  this  week 
Py  Mrs.  Eugenia  H.  Nixon,  president 
pI  Nixon  Newspapers. 

E.  Arthur  Sweeny,  president, 
Greeusburg  (Pa.)  Review  and  Tribune 
and  Secretary  of  Welfare  of  Pennsyl- 
nnia  was  a  special  guest  at  the  Penn- 
ylvania  Conference  on  Social  Work 
“>  Pittsburgh  Feb.  13-16. 

M.  M,  Oppegard,  publisher.  Grand 
orks  (N.  D.)  Herald,  was  recently 


Comic  Sensation 


CHARLIE  CHAN 
of  the  Year 


93  of  the  best  papers  in  the  largest  cities 

throughout  the  world  have  ordered  the  L" 

new  CHARLIE  CHAN  adventure  strip 

since  it  was  released  last  November.  fl’'| (v 

From  London  (Express)  to  Melbourne 

(Sun  News  Pictorial),  from  Buenos  Aires 

(La  Prensa)  to  Detroit  (News),  lovers 

of  Inspector  Chan  are  following  his  thrill-  “  ^  ■ 

ing  exploits  daily  and  Sunday  in  their  f  ■ 

favorite  newspapers.  H.  . B 

If  your  lerriinrv  is  still  open  ire  irould  like  to 
send  mniples  irliieli  irill  explain  why  this  slri/) 
has  hecooip  so  widely  /nipnlar  ■dniosi  orerniaht. 

M€*Xau;$lit  !^ynili4*at4‘.  In#*. 

Greenwich,  Conn. 

V.  V.  McNITT  CHAS.  V.  McADAM 

Chainnan  Prc.sident 


"PPointed  by  Governor  John  Moses  to 
^^sn-man  commission  to  investigate 
'■He  state’s  relief  problem. 

W  0.  Dapping,  editor.  Auburn 
•ll  Citizen-Advertizer,  defended 
_  pres.s  in  a  three-way  discussion 
■^ntly  at  Maxwell  Hall,  Syracuse 
Nnivenaty.  on  "Have  We  a  Free 
fess.  The  other  .speakers  were  Mrs. 
^oitias  W.  Fisher,  of  the  University’s 
^jwrtment  of  Political  Science  and 
>11  Irwin,  author  and  new.spaperman. 
'Ho  commented  upon  the  pros  and 
®ns  of  the  subject. 

Harris,  editor,  Hutchinson 
^n.)  News,  inaugurated  a  series  of 
J  professional  talks  when  he  ad- 
'’'<>ssed  journalism  students  of  Kansas 
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continued  from  page  21 

severest  blizzards  of  the  winter  in  the 
west.  Mr.  Paysen’s  car  was  stalled  in 
a  snow  drift  on  the  highway  for  al¬ 
most  nine  hours  during  the  night.  A 
highway  department  snow  plow  crew 
rescued  Mr.  Paysen. 

E.  T.  Rodgers,  general  manager. 
Tiffin  (O.)  Advertiser-Tribune,  sailed 
recently  on  a  two-month  cruise  to 
South  Africa  and  the  Riviera. 

John  Russell,  business  manager, 
Vancouver  (B.  C.)  Daily  Province,  has 
been  re-elected  to  his  third  term  as 
president  of  the  Crippled  Children’s 
Hospital  board  at  the  first  meeting  of 


Including 

The  Journalist,  merged  1907;  Newspaperdom, 
merged  1925;  The  Fourth  Estate,  merged  1927. 


the  new  directorate.  He  has  served 
the  institution  for  seven  years. 

C.  A.  Allen  Heeney,  formerly  man¬ 
ager,  McConnell  Elastman  &  Co.  Van¬ 
couver,  B.  C.  agency,  has  resigned  to 
assume  charge  of  promotion  for  the 
Calgary  Herald.  Mr.  Heeney  is  a  past 
president  of  the  Advertising  and  Sales 
Bureau  of  the  Vancouver  Board  of 
Trade,  and  is  well  known  in  adver¬ 
tising  and  newspaper  circles. 

Ralph  I.  Churchill,  former  advertis¬ 
ing  manager.  Saint  John  (N.  B.)  Citi¬ 
zen,  has  joined  the  F.  J.  Brennan  bond 
house  branch  in  Halifax,  N.  S.  S.  W. 
Archibald,  former  circulation  man¬ 
ager,  has  joined  the  Canadian  News 
in  Boston. 

Joe  Ansley,  advertising  manager, 
Fort  Myers  (Fla.)  Daily  Press  has 
been  elected  president  of  the  local 
Kiwanis  Club. 

Tom  W.  Dunigan,  of  Los  Angeles 
Times  merchandising  department,  has 
been  appointed  chairman  of  the  first 
annual  mid-winter  conference  for  the 
fifth  division  of  the  Junior  Pacific 
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held  in  Los  Angeles  Feb.  25. 


In  The  Editorial  Rooms 


WINDER  R.  HARRIS,  managing  edi¬ 
tor.  Norfolk  (Va.)  Virginian -Pilot, 
was  in  Richmond  recently  for  a  meet¬ 
ing  of  the  jail  study  commission  of 
_  .  ...  .  „  the  governor’s  legislative  advisory 

RiHUR  .  oDB,_  uor,  _  ARREN  '  council.  Called  to  discuss  legislation 


Managing  Editor;  Robert  U.  Brow.n, 

Editor;  Walter  E.  Schneider,  News  Editor; 
John  J.  Clougher,  Marlen  E.  Pew,  Jr., 
Stephen  J.  Monciiak. 


James  Wright  Brown,  Jr.,  Assistant  Publisher; 

Charles  B. Groomes, General  M onager ;Chakles 
T.  Stuart,  Advertising  Director;  George  H. 

Strate,  Circulation  Manager. _ 

Washington,  D.C. Correspondent:  iIeneral  Press  named  sports  editor  of  the  Telegraph 

Association,  James  J .  Butler  and  George  H.  -..pppfJino  Bobbv  Norris  who  became 
Manning,  Jr.,  1223  National  Press  Club  Bldg.,  suceeaing  tsoDoy  iNonis,^wno  oecame 

Phone  Metropolitan  1080. 


which  may  be  recommended  to  the 
1940  Virginia  General  Assembly. 
Harris  is  a  member  of  the  commission. 

Albert  (Jelders.  .spiorts  editor, 
Macon  (Ga.)  Evening  News  has  been 


Chicago  Correspondent:  George  A.  Branden¬ 
burg,  921  London  Guarantee  and  Accident  Huild- 
tng,  360  North  Michigan  Ave.,  Tel.  Dearborn  6771. 
Pacific  Coast  Correspondents:  Campbell  Watson, 
2132  Derby  i'lreel,  Berkeley,  Cal.,  Telephone: 
Thornwall  SSS7:  Ken  Taylor,  1215  North  Hobart 
Boul.,  Los  Angeles,  Telephone.  Hempstead  3722. 


business  manager  of  the  Americus 
baseball  club.  Ben  Chatfield.  as¬ 
sistant  sports  editor  of  the  Telegraph 
succeeds  Gelders  as  Evening  News 
sports  editor. 

Havey  J.  Boyle,  Pittsburgh  Post 


Advertising  Representative.  puNc.cN  A.  &ott  &  Gazette  sports  editor  has  been  ap- 
Co.,  Mills  Building,  San  rrancisco;  Telephone 

-  -  -  pointed  to  the  state  boxing  commis- 


Sutter  1393:  Western  Pacific  Building,  Los  An¬ 
geles,  Telephone  Prospect  1975 
London  OJfic*:  Allan  Delapons,  Manager;  18 
Eccleston  Square  Mews,  London,  S.W.i,  England. 
Parts,  France  Correspondent:  Ber.miard  Rag.ner, 

23  Rue  Rennequin,  Telephone  Etoile  07-70. _ 

Far  Eastern  Correspondents:  Hans  R.  Johasse;n, 
c/o  Osaka  Mainichi,  Os;ika,  Japan  and  James 
Shen,  the  Centre  News  .Agency,  Hung  Wu  Road, 

Nanking,  China.  • _ _ 

Display  ADVERTISING  rates  effective  Dec.  1,  1937: 


Sizes 

Lines 

.\Eate 

1 

Time 

6 

Times 

13 

Timt*s 

26 

Times 

52 

Times 

1  Payc 

672 

S275 

$234 

$220 

$206 

$182 

■4  Page 

3.16 

154 

131 

123 

116 

103 

'4  Pase 

168 

85 

72* 

68* 

64* 

57 

Vi  Pase 

84 

55 

47* 

44* 

41* 

37 

Vli  PaKi- 

42 

.33 

28* 

26* 

24* 

22 

The  single  column  lorty-two  line  rate  maker  card 
at  a  Cost  of  $22,  i)er  week  earns  as  low  a  rate  on  a 
52  time  basis  as  any  otlier  schedule  namely,  S182 
per  page;  $103  half  page;  S37  (piarter  page. 
•Onarter,  eighth  and  sixteenth  pages  must  be  on 

definite  copy  schedule. _ 

Classieie;d  rates:  83c  ikt  agate  line  one  time; 

70C  [ler  agate  line  four  times. _ 

SiTUATio.NS  wanted:  soc  jH-r  agate  line  one  time; 
40c  per  agate  line  three  times  (count  six  words  to 

the  line) . _ 

Subscription  rates:  By  mail  payable  in  advance 
United  States  and  Island  Possessions.  $4  per  >  ear; 

Canada.  $4  50;  Foreign.  S3. _ 

Club  rates:  The  club  rates  are  applicable  to  all 
eubscriptions  in  any  one  organization — whether 
paid  for  bv  the  company  or  individuals.  Three 
subscriptions  to  separate  addresses  for  one  year 
each  or  one  subscription  for  three  years,  $10;  five 
subscriptions  to  different  addresses  for  one  year 
each  or  one  subscription  for  five  years,  $13:  ten 
subscriptions  one  year  each  or  one  for  ten  years, 
$23.  Member  Associated  Business  Papers. 
Charter  Member  of  the  Audit  Bureau  of  Circula¬ 
tions  with  an  average  certified  net  paid  ".A.B.C.'! 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30.  1938 . 

12.360 

13,312 

1937 . 

11,482 

12,751 

1936 . 

10,778 

11,801 

1935 . 

10,225 

11.333 

1934 . 

9.359 

10,592 

1933 . 

8,796 

10.320 

1932 . 

9,920 

10,987 

1931 . 

10.497 

11,569 

1930 . 

10.816 

12,216 

1929 . 

9,878 

11,105 

1928 . 

8,982 

10,223 

sion  by  Governor  James.  Mr.  Boyle 
held  the  same  post  under  the  first  term 
of  Governor  Pinchot  and  also  under 
Governor  Fisher. 

Fred  S.  Hunter,  formerly  managing 
editor  of  Omaha  Bee-News  and  more 
recently  with  the  Sacramento  Bee,  has 
been  named  editor  of  the  radio  fac¬ 
simile  newspaper  now  being  broadcast 
by  the  McClatchy  Broadcasting  Com¬ 
pany.  The  paper  started  on  a  seven- 
day  basis  Feb.  2. 

Douglas  R.  Eller,  Asheville  (N.  C.) 
Citizen-Times  reporter,  has  been 
named  facts  and  data  committee  chair¬ 
man  of  the  Citizens'  Safety  Counwil 
of  that  city. 

Dorothy  Thompson,  special  writer, 
Neiv  York  Herald  Tribune,  will  be 
guest  of  honor  at  a  dinner  of  the 
united  chapters  of  Phi  Beta  Kappa, 
honor  society,  at  the  Hotel  Astor,  Feb. 
20.  Dr.  John  H.  Finley,  editor-emeri¬ 
tus  of  the  New  York  Times,  will  pre¬ 
side. 

Frank  Jones,  photographer,  Wins- 
ton-Salem  (N.  C.)  Journal  and  pres¬ 
ident  of  Carolina  Press  Photographers 
Assn.,  has  announced  that  the  group’s 
first  annual  exhibit  and  contest  would 
be  held  in  April. 

Roger  Pippett,  book  critic,  London 
Daily  Herald,  will  arrive  in  New  York 
Feb.  23  aboard  the  Queen  Mary.  He 
is  accompanied  by  his  wife,  Aileen 
Mears,  of  the  central  features  depart¬ 
ment  of  Odhams  Press.  London. 

A.  G.  Taubert,  of  Warrensburg 
(Mo.)  Standard-Herald  was  named 
president  of  Republican  Editorial 
Assn.,  at  its  meeting  Feb.  10  at  St. 
Louis. 


Frank  Quinlan,  of  Bridgeport 
(Conn.)  Times-Star  has  been  named 
president  of  the  Laurel  Club,  organi¬ 
zation  of  Connecticut  General  Assem¬ 
bly  correspondents,  past  and  present, 
and  Carl  Lalumia,  AP,  was  named 
vice-president. 

James  H.  Ferguson,  editor,  Brook- 
ville  (Pa.)  Jeffersonian  Democrat  has 
joined  the  Donora  (Pa.)  Herald  Amer¬ 
ican  in  an  editorial  capacity. 

John  S.  Piper,  financial  editor,  San 
Francisco  News  is  in  Washington  cov¬ 
ering  the  SEC  investigation  of  the 
Trans-American  bank  matter. 

Robert  Cameron,  formerly  of  Ard¬ 
more  (Pa.)  Main  Line  Daily  Times, 
has  joined  the  Philadelphia  Evening 
Ledger.  Other  additions  are  Jack 
Sperry,  photographer;  and  Leroy  W. 
Garber,  reporter. 

Willie  Chevalier,  Parliamentary 
correspondent,  Le  Soleil,  Quebec,  was 
elected  president  of  the  Parliamen¬ 
tary  Press  Gallery  at  its  annual  meet¬ 
ing  last  week.  Damase  Potvin,  La 
Presse,  Montreal,  was  re-elected  sec¬ 
retary-treasurer. 

A.  J.  Dalrymple,  formerly  with  the 
Saskatoon  (Sask.)  Star-Phoenix,  has 
joined  the  publicity  staff  of  Ducks 
(Canada)  Unlimited,  game  conserva¬ 
tion  organization,  with  headquarters 
at  Winnipeg. 

Arthur  Stevens,  Saskatchewan  legis¬ 
lature  reporter,  Regina  (Sask.) 
Leader-Post,  and  Mrs.  Stevens,  are  the 
parents  of  a  daughter,  born  in  January. 

Edgar  A.  Guest,  Jr.,  of  the  Detroit 
Free  Press,  and  Mrs.  Guest,  are  the 
parents  of  a  son,  Edgar  A.  Guest,  III, 
bom  Feb.  13  in  Detroit. 

Miss  Sally  MacDougall,  of  the  New 
York  World-Telegram,  made  the  in¬ 
itial  broadcast.  Feb.  16  from  5:15  to 
5:30  p.m.  over  WOR  of  “The  Story  I 
Would  Like  to  Write,”  which  pre¬ 
sented  in  characteristic  human  style  a 
case  history  of  the  New  York  Catholic 
Charities.  On  succeeding  Thursdays 
the  following  will  be  heard.  Norma 
Abrams,  New  York  Daily  News,  Feb. 
23;  Mabel  Greene,  New  York  Sun, 
March  2;  Dorothy  Kilgallon,  New 
York  Journal,  March  9,  and  Emma 
Bugbee  of  New  York  Herald  Tribune 
who  will  close  the  series,  which  is  one 
of  two  broadcast  series  over  a  na¬ 
tional  network  for  the  20th  Appeal 
of  N.  Y.  Catholic  Charities. 

Feliks  Chrzanowski  of  Polska 
Agencja  Telegraficzna,  Rome,  was 
named  president  of  Foreign  Press 
Assn.,  at  its  recent  annual  meeting  in 
Rome.  Other  officers  are  Heinz  Holl- 
dack,  Dresdner  Neueste  Nachrichten, 
vice-president;  Robert  Guyon,  Le 
Journal,  Paris,  .secretary; 

Badics,  Magyar  Tarirati  Iroda;  coun¬ 
cillors,  Frank  Gervasi,  International 
News  Service,  Christopher  Lumby, 
London  Times  and  Camillo  Cianfarra, 
New  York  Times. 


tor  of  the  defunct  Saint  John  (N.  B) 
Citizen  has  been  named  to  a  similt^ 
post  with  the  Halifax  (N.  S.)  Star 
succeeding  Lou  Zwerling  who  has 
gone  on  the  sports  desk. 

Girard  Chaput,  chief  slot  mai; 
Philadelphia  Evening  Ledger,  is  con¬ 
fined  to  his  home  with  an  attack  of 
the  “flu.” 

Bill  McDougall,  staff  writer.  Salt 
Lake  Telegram,  is  recovering  from  in¬ 
juries  suffered  while  skiing  in  the 
mountains.  He  fractured  a  bone  in 
his  foot. 

J.  Allison  Bors,  formerly  of  Central 
Press  Bureau,  Cleveland,  has  joined 
the  International  News  Bureau  staff 
in  Columbus,  O. 

A.  W.  Thorne,  former  editor  of  the 
now  defunct  Saint  John  (N.  B.)  Citi¬ 
zen,  and  Charles  B.  Lynch,  reporter  m 
the  same  paper,  have  joined  the  staff 
of  the  Saint  John  (N.  B.)  Telegraph- 
Journal. 

Pat  Casey,  San  Francisco  Chronicle 
has  been  elected  president  of  the  Sa.-, 
Francisco- Oakland  Newspaper  Guild, 
and  James  E.  Nolan,  of  the  Lyv 
(Mass.)  Item,  has  been  named  presi¬ 
dent  of  the  Lynn  unit. 

Richard  A.  Smith,  Lynn  (Mass.i 
Item  cartoonist-photographer,  was 
elected  president  of  the  Lynn  Press 
Club  at  its  recent  annual  meeting. 

Mrs.  Sue  R.  Durant,  society  editor 
Topeka  State  Journal,  was  elected 
president  of  the  Kansas  Newspaper 
Women’s  Association  at  its  annual 
meeting  recently  in  Topeka.  Mrs 
Ralph  Tennal,  Sabetha  Herald,  was 
elected  secretary,  and  Mrs.  Maude  T 
Breese,  Chase  County  Leader,  was 
re-elected  treasurer. 


Wedding  Bells 


Henry  Gillen,  district  editor,  BostiV 
Post,  to  Miss  Velma  G.  Lyndon,  wiii 
the  editorial  department  of  the  sar 
paper,  in  Abington,  Mass.,  recently. 

Miss  Mary  Vivian  Grisette  ar. 
Frederick  Knowles  Dashiell,  spur.- 
editor,  Asheville  (N.  C.)  Times,  r- 
cently  in  the  Waldensian  Presbyter;, 
Church,  Valdese,  N.  C. 

Herbert  F.  Heidel,  publisher,  Grt 
Lake  (Wis.)  County  Reporter,  to  L 
cille  Bluemke,  at  Lexington,  K: 
recently. 

Stanley  Fink,  Toledo  Times  copy 
reader,  to  Virginia  Straub,  Toled 
recently  in  Toledo. 

ACQUIRES  COAST  DAILYI 


Frank  H.  Abbott,  Jr.,  San  Francisc 
Ladi.slas  has  acquired  full  title  to  the  Stockto- 
(Cal.)  Independent  which  had  ope: 
ated  under  section  77-b  for  two  yes 
Abbott  said  the  reorganization  > 
eliminated  the  opierating  company 
which  A.  A.  Axelrod  was  presid' 
E.  V.  Durling,  Los  Angeles  Times  employes  headed  by  Eu2. 


columnist,  won  his  one-man  cam¬ 
paign  to  include  California  orange 
trees  in  the  landscaping  of  the  new 
union  railroad  terminal  this  week, 
when  architects  agreed  to  include  both 
orange  and  avocado  trees  in  the  plans. 
Previously  it  had  been  decided  to  use 
only  palm  trees,  but  Durling’s  quips 
to  the  effect  that  oranges  were  more 
typical  brought  supporting  letters 
from  readers,  and  the  changed  plans 
followed. 

Daniel  L.  Wells,  of  the  Detroit  Free 
Press  editorial  department,  and  Mrs. 
Wells,  are  the  parents  of  a  son,  Peter, 
bom  Feb.  8  in  Detroit. 


B.  Evans,  publisher  have  been 
tained. 

CAMPBELL  AD  MANAG0| 

Robert  J.  Newell,  formerly  adve: 
tising  manager  of  the  Windsor  (O"' 
Daily  Star  has  resigned.  His  pla** 
being  taken  by  Floyd  Campb' 
Frank  Taggart,  recently  of  the  Toro' 
(Ont.)  Telegram  advertising  depa 
ment,  has  joined  the  Windsor  Star 
take  charge  of  local  advertising. 


PRESS  GROUP'S  EDUCE 

™  ,  The  American  Press  Society  •  J 

Roy  Fleischer,  reporter,  Hartford  announced  the  appointment  of 
(Conn.)  Courant,  is  author  of  “To  My  sherwin  of  the  Newark  Ledger  | 
Fellow  Workers,”  a  book  which  will  editor  for  1939  of  the  APS  Bulle' 
be  published  in  the  fall  by  the  Chris—  Sherwin  succeeds  Roe  S.  Eastrr.* 
topher  Publishing  House,  Boston.  jggy,  York  Times,  recently 
Robert  C.  Hanson,  former  city  edi-  executive  secretary  of  the  society- 
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Yours  is  what  may  be  referred  to  as  a  “Small- 
Town  Paper.”  Yet  in  its  particular  sphere,  it 
wields  unquestioned  power;  saturates  not  merely 
its  immediate  markets,  but  commands  the  re¬ 
spect  and  support  of  highly  prosperous  sur¬ 
rounding  areas.  YOU  know  the  service  it  ren¬ 
ders  and  the  job  it  can  do  for  any  National  Ad¬ 
vertiser.  You  may  assume  .  .  .  unfortunately 
.  .  .  that  all  those  who  control  advertising  ac¬ 
counts  and  select  newspapers  for  them,  are 
cf/iio/Zy  familiar  with  your  records  of  achieve¬ 
ment,  and  should  automatically  make  it  a 
“must”  on  any  list.  IT  JUST  ISN’T  SO!  If 
this  principle  were  true,  then  a  famous,  na¬ 
tionally-known  product  would  not  need  to  adver¬ 
tise.  You  have  a  dangerous,  brutal  enemy  to 
reckon  with.  The  “Bill  Sikes”  of  the  small¬ 
town  newspaper  business. 


He  is  the  Rush  of  making  up  schedules  with¬ 
out  really  knowing  or  considering  YOUR  paper: 
He  is  the  unconscious  assumption  that: — *^The 
market  isn’t  big  enough  to  bother  with;”  He  is 
the  lazy  disinclination  to  analyze  perhaps  NEW 
markets  in  smaller  territory;  He  is  Procrastina¬ 
tion;  He  may  even  be  absence  of  factual  hnovcl- 


This  “Bill  Sikes’’  holds  brutal  sway  over  the 
business  destiny  of  Y'OUR  paper.  His  confe<l- 
erates  are  the  “Artful  Dodgers”  of  modern 
hurly-burly;  the  “(Charlie  Bates”  of  schedule- 
building  who  even  today  hold  to  the  theory  that 
ONLY  Big  (]ity  newspapers  are  worth  while.  He 
clubs  the  very  life  out  of  profits  you  deserve. 


But  you  can  knock  this  “Bill  Sikes”  into  a 
cocked  hat:  tell  your  story  in  Editor  &  Pub¬ 
lisher,  where  it  will  reach  the  VERY  executives 
who  can  and  will  say  “yes,”  once  they  KNOW 
THE  TRUTH. 


EDITOR  &  PUBLISHER 


New  York,  N.  Y 


1700  Times  Building 


\M‘  set  a  b<)v  to  drcaniini* 


RADIO  AWARDS 

1.  Kor  Contribution  to  Knowlnlut  nq,] 
Techni<|Uf  of  Radio  Advertisinx : 

Medal  Award— John  U.  Reln-r,  Vice-Presi¬ 
dent  J.  Walter  Thompson  Co. 

2.  For  Outstanding  Skill  in  Pr.igram  Pro- 
duction; 

Medal  Award —Batten.  Barton,  Durstitie  & 
Osborn,  Inc.  (March  of  Minnesota). 

3.  For  Excellence  of  Commercial  Annimnce 
ments: 

Medal  Award— Marschalk  &  I’ratt.  Inc. 
(Esso  Marketers). 


Thomson,  ABC  Head,  Gets 
Advertising  Award 


Ad-  the  Ford  Motor  Company  campaign 
took  and  Fuller  &  Smith  &  Ross  for  the 
Wal-  Aluminum  Company  of  America  ads. 

Arthur  Kudner,  Inc.,  received  a 
•  200  medal  award  for  General  Motors  ads 
and  honorable  mention  was  given  to 

IL.  Bamberger  &  Co.,  and  the  North¬ 
ern  States  Power  Co.,  in  the  local 
advertisement  class. 

Founded  by  Edward  Bok,  the 
awards  were  administered  by  tbe 
Harvard  School  of  Business  Adminis¬ 
tration  from  1924  to  1930;  since  1935 
they  have  been  conducted  under  tbe 

sponsorship  of  Advertising  &  Selling  General  Motors’  copy  prospered  by  Arthur 
magazine. 

Entries  for  the  present  awards 
topped  those  of  previous  years,  it  was 

-  announced.  There  were  779  com- 

nas  plete  campaigns  representing  7,517  in¬ 
dividual  pieces  of  copy  to  be  judged. 

List  of  Awards 

d  di-  Medal  awards  made  in  five  classi- 
^  fications  are: 


irtMUtl 


4.  .tilvcrti^-iiuiits  in  Iii>lu>tri:il  I’ulilica- 
tions: 

Meilal  Awiril  X.  W.  .tycr  &  Smi.  Inc. 
(Caterpillar  Tractor  Co.). 

llunoralilc  Mentions-  ('icncral  Electric  Co.; 
Rickard  &  Co.  (Bakelite  Corp.). 

5.  Advertisements  in  Trade  or  Profes- 
sional  Piihlicalions; 

Medal  Award—  Kenyon  Jv  Kckhardt,  Inc. 
(Si>ool  Cotton  Co.). 

Honorable  Mentions  Batten.  Barton.  Dur- 
Stine  &  Osl  orn.  Inc.  (.-Xtlantic  Monthly);  Co- 
liiinhi.a  Broadcasting  System. 


TECII.NICAI.  DI.STI.NTTIO.V 

1.  .Advertisements  Distinguislieil  for  Lay¬ 
out.  Art.  and  TyiH>graphy: 

Medal  Award — Heorge  Bijiir,  Inc.  (Time, 
Inc.). 

Honorable  Mentions — N.  W.  Ayer  &  Son, 
Inc.  (Lincoln  Motors);  Young  &  Kuhicam, 
Inc.  (Lipton’s  Tea). 

2.  Advertisements  Distinguished  for  Copy: 
Medal  Award  — N.  W.  Ayer  &  Son,  Inc. 

(Ford  Motor  Co.). 

3.  Advertisements  Distinguished  for  Col'y: 
Hononble  Mentions — Batten,  Barton,  Dur- 

Stine  &  Osborn,  Inc.  (Manufacturers  National 
B.ink  of  Troy);  (leorge  Bijur,  Inc.;  P>win, 
Wasey  &  Company;  Lord  &  Thomas  (.Mi- 
Year  Club  of  Southern  California);  R.  IL 
Macy  &  Company;  Young  &  Ruhicani,  Inc. 
(Cluett,  Peabody  &  Co.). 


RESFiAPCH  ACIIIEVE.MENTS 
Medal  Award — Scripps  Howard  Xewsiiapers: 
Honorable  Mention- -OutdcK)r  Advertising, 


tie  would  have  been  sufficient  to  rule 
against  continuing  closed  hearings,  ii 
was  pointed  out. 

Following  defeat  of  the  Austin  mo¬ 
tion.  the  agreement  was  reached  to 
consider  as  public  information  all  ma¬ 
terial  not  bound  to  secrecy  by  unani¬ 
mous  vote. 


Ad  prepared  by  Lord  &  Thomas  which  received  a  medal 
award  in  the  National  Newspaper  Campaign  classification. 
The  copy  was  written  for  the  Pacific  Mutual  Life  Insurance 
Company. 


Arthur  Kudner's  Association  of  American  Railroads  c 
given  the  award  for  "Advertising  as  a  Social  Force. 
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Herald  Tribune  Syndicate 
To  Handle  Foreign  Views 


By  MARLEN  E.  PEW.  Jr. 

the  New  York  Herald  Tribune  Syn¬ 
dicate  this  week  announced  the 
promulgation  of  a  novel  and  fore- 
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sighted  co-operative  newspaper  fea- 
nire  on  foreign  affairs. 

With  the  realization  of  the  ever¬ 
growing  importance  of  European 
news  to  the  people  of  America,  that 
syndicate  has,  through  co-operation 
with  a  French  press  service,  arranged 
to  have  radioed  to  American  newspa¬ 
pers  timely  comments  and  opinions 
of  leading  European  public  officials 
and  newspapermen,  llie  plan  is  to 
become  effective  March  13. 

Statements  Are  Exclwtive 
Arrangements  for  the  exclusive 
statements  and  opinions  were  made 
by  Dr.  I.  Revesz,  manager,  Co-opera- 
bve  Press  Service,  Paris.  He  has 
iigned  more  than  20  prominent  men 
of  England,  France,  Italy,  Norway  and 
Spain.  Under  the  plan  three  articles 
a  week  will  be  made  available  to  sub¬ 
scribers;  in  each  instance  the  current 
article  will  be  prepared  by  the  person 
best  qualified  to  comment  on  the  news 
highlight  of  that  day.  Material  will  be 
radioed  from  Station  KOOTWYK, 
Holland,  to  the  New  York  Herald 
IVibune  Syndicate  and  to  subscribers 
equipped  to  receive  news  by  this 
Mans.  The  syndicate  will  relay  the 
articles  to  clients  who  are  not  so 
equipped.  Broadcasts  will  be  made 
between  3  and  5  p.m.  unless  immedi¬ 
ate  events  make  a  change  necessary. 
Interesting  point  in  the  program  as 
brawn  up  by  the  two  services  allows 
any  subscribing  editor  to  suggest  im- 
Mdiate  discussion  of  events  in  news. 
Answers  to  such  requests  will  be 
■nade  available  to  all  subscribers,  the 
^dicate  reports.  * 

Among  the  better-known  writers 
^ady  listed  are:  Winston  Churchill, 
•hnthony  Eden,  Thomas  Mann,  Henry 
Wickham  Steed.  Edouard  Herriot. 


Paul  Reynaud,  French  Minister  of 
Finance;  Pierre  Flandin,  former 
Prime  Minister  of  France;  Pierre  Cot. 
several  times  Air  Minister  of  France; 
Yvon  Delbos,  former  French  Minis¬ 
ter  of  Foreign  Affairs;  Count  Sforza, 
former  Foreign  Minister  of  Italy; 
Virgilia  Gayda.  editor  ‘T1  Giornale 
d'ltalia,”  said  to  be  the  mouthpiece  of 
Mussolini;  Salvador  de  Madariaga,  a 
leading  Spanish  editorial  writer; 
Manuel  Chaves  Nogales,  former  edi¬ 
tor  of  the  Madrid  Ahora,  and  C.  J. 
Hambro,  leader  of  the  Norwegian 
Conservative  party. 

Harry  Staton,  manager  of  the 
Herald  Tribune  Syndicate,  stated  that 
to  his  mind  the  plan  was  the  first 
comprehensive  service  of  interna¬ 
tional  opinion  offered  to  American 
newspapers.  “It  is  close  to  the  news,” 
he  said,  “and  complements  the  exist¬ 
ing  news-gathering  systems.” 

Co-operative  Press  Service  has 
been  syndicating  material  to  Euro¬ 
pean  newspapers  since  its  inception 
in  1930. 

Baseball  Feature 
FRANK  J.  GILLOON,  sales  man¬ 
ager,  Wide  World  Photos,  Inc.,  this 
week  announced  a  unique  series  on 
the  “Rise  or  Fall  of  a  Rookie,”  a  se¬ 
ries  of  pictures  following  the  actual 
training  of  an  aspiring  major  league 
baseball  player.  An  actual  rookie 
has  been  chosen  and  he  will  be  pho¬ 
tographed  going  through  all  the 
stages  of  preparation  before  going  to 
training  camp  with  the  New  York 
Giants.  He  will  be  photographed  in 
training  and  then,  finally  as  he  steps 
up  to  the  plate  at  the  Polo  Grounds 
as  a  regular  Giant  player  or  in  the 
uniform  of  one  of  the  Giant  farm 
teams,  or  in  street  clothes  on  his  way 
home.  Pictures  will  be  made  by  Carl 
Nesensohn,  staff  photographer.  Sched¬ 
uled  to  begin  next  week,  the  series 
will  offer  a  picture  a  day  or  a  Simday 
roto  layout  covering  the  subject’s 
progress  for  the  week.  The  series 
will  run  30  days. 

“Fibers  and  Fabrics" 

AS  A  NEW  departure  in  its  objec¬ 
tive  of  bringing  to  the  public  a 
wider  understanding  of  science.  Sci¬ 
ence  Service  has  prepared  for  client 
papers  a  novel  exhibit  of  synthetic- 
fibers  and  fabrics  which  is  making 
sidewalk  crowds  stand  three  deep  in 
Washington,  D.  C. 

Plan  of  the  exhibit,  as  worked  out 


AN  EDITOR  AND  PUBLISHER  FILE 

The!«e  Binders,  designed  for  this 
specific  use,  come  in  sets  of  two  and 
together  safeguard  a  year's  issues, 
compactly,  handily.  Single  Bind¬ 
ers  St.OO,  the  set,  .$7.50.  They’re 
attractive,  durable,  sturdy.  Issues 
can  be  inserted  easily.  Actually, 
they  are  invahiahle  ’‘Office  Files." 

It  i.sn't  easy  to  keep  52  issues  of 
Edi  roR  &  PlBLlSHER  otherwise  — 

^onu-one  is  always  clipping,  cutting 
or  borrowing  them.  So  sure  are 
"e  that  you'll  approve  of  the  idea, 
the  Binders  will  he  sent  on  ap¬ 
proval. 


EDITOR 

‘^Tiniet  Bldq. 


&  PUBLISHER 

Tim«>  SqHore  Naw  York 


in  the  Washington  “dress  rehearsal” 
for  a  nation-wide  tour,  is  for  the  lo¬ 
cal  Science  Service  paper  to  sponsor 
the  promotion  in  its  respective  city. 

Through  its  promotion  and  adver¬ 
tising  departments  the  newspaper  se¬ 
lects  some  department  store,  museum 
or  other  institution  to  display  the 
exhibit  material. 

Simultaneously  with  the  exhibit 
the  newspaper  runs  a  series  of  six 
illustrated  articles  describing  exhibit 
material  and  the  scientific  advances 
which  have  made  possible  the  ex¬ 
hibit  items.  These  articles  plug  the 
exhibit  and  a  card  in  the  exhibit 
window  plugs  the  newspaper  articles. 
A  15-minute  dialogued  radio  talk 
script  is  provided  for  local  build-up. 
Plans  for  promotion  through  school 
and  scientific  societies  are  included. 

Features  of  the  exhibit  are  “wool” 
dresses  made  from  cow’s  milk;  silk 
stockings  made  from  coal,  air  and 
water;  newest  tricks  of  rayon  pro¬ 
duction;  cloth  of  metal,  glass  and  rub¬ 
ber;  and  new  paper  fabrics  specially 
treated  to  feel  and  look  like  cloth. 

AP  Features 

SIGRID  ARNE  of  the  AP  Feature 

Service  staff  in  Washington  has 
written  a  series  on  how  capital  soci¬ 
ety  is  preparing  for  the  visit  of  the 
British  monarchs.  It  was  released  to 
AP  papers  this  week. 

A  series  on  women  who  are  trying 
to  change  the  world  was  mailed  by 
AP  Feature  Service  to  subscribers 
this  week.  It  tells  of  “crusaders” 
Dorothy  Detzer  for  peace,  Doris  Stev¬ 
ens  for  equal  rights,  Margaret  Sanger 
for  birth  control,  Elisabeth  Achelis 
for  calendar  reform  and  Mrs.  Oliver 
Harriman  for  legalizing  lotteries. 

London  Article 

ALFRED  M.  LANDON,  1936  Repub¬ 


lican  presidential  nominee  now  tak¬ 
ing  an  important  part  in  America's 
foreign  relations,  warns  against 
the  mass  brutality  of  the  authori¬ 
tarian  states  in  an  exclusive  article 
written  for  NEA  Service,  Inc.  It  will 
appear  in  NEA  papers  next  week. 

NEA  Service  announced  this  week 
the  establishment  of  a  regional  sales 
and  business  office  in  Chicago.  Phil 
V.  Bessey,  sales  representative  for¬ 
merly  at  Cleveland,  will  be  in  charge 
of  the  new  office,  in  the  Tribune 
Tower.  Mr.  Bessey  will  also  repre¬ 
sent  Acme  Newspictures,  Inc.,  and 
Every  Week  Magazine  in  the  Chicago 
region. 

Personals 

ZOE  BECKLEY,  author  of  “Zoe 

Beckley’s  Corner”  which  has  been 
syndicated  by  McNaucht  Syndicate. 
Inc.,  for  more  than  15  years,  will 
be  on  a  new  radio  program  “People. 
Just  People,”  to  begin  soon.  Miss 
Beckley  will  tell  on  each  program  how 
famous  men  and  women  have  over¬ 
come  problems  affecting  million.s  of 
piersons. 

Denys  Wortman,  artist  of  "Metro¬ 
politan  Movies,”  distributed  by  United 
Feature  Syndicate,  has  been  giving  a 
one-man  show  of  75  of  his  sketches 
at  the  American  School  of  Design. 
New  York. 

William  LaVarre,  author  of  “The 
World  I  Live  In,”  which  is  syndicated 
by  CoNSOLiDTED  News  Features,  spoke 
on  Latin -American  conditions  Feb.  11 
at  the  U.  S.  Military  Academy,  West 
Point. 

ART  ANNUAL 

The  seventeenth  An  Directors’  An¬ 
nual  of  Advertising  Art,  containing 
about  350  illustrations  and  complete 
advertisements,  is  being  released  by 
The  Book  Service  Co.,  New  York. 


SELL  TO  CUBA 

a  good  market  within  easy  reach. 

72% 

of  all  Cuban  purchases  are  made  in  the  U.  S.  A.  and  this 
percentage  is  increasing  every  year.  Here  is  a  new  possi¬ 
bility  for  you.  American  products  are  welcome  in  Cuba. 

Ask  for  free  information  to 
PUBLICIDAD  INTERNACIONAL  GUAU 

A  modern  Cuban  advertising  agency  combining 
the  American  standard  of  service  with  a  fine 
bunch  of  latin  brains  to  convince  latin  people. 

If  your  ads  are  good,  they  will  be  better  if 
supervised  for  Cuba  through  this  organization. 


Publicidad  Internacional  Guau 

Monzona  de  Gomez  415 — Habana 
Market  Surveys — Merchandisinf' — Newspaper  and  Magazines 
Radii*-  -Direct  Mail 
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NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Showmanship 

NOW  that  the  great  circulation  wars 
of  an  earlier  newspaper  era  no 
longer  rage,  one  of  the  readiest  oppor¬ 
tunities  for  display  of  dramatic  and 
startling  newspaper  showmanship  no 
longer  exist.  But  that  only  makes  the 
job  harder.  Because  showmanship  is 
an  essential  in  any  business  that  de¬ 
pends  on  selling  for  its  success,  and 
certainly  newspapers  are  such  a  busi¬ 
ness. 

If  you  work  for  a  quiet,  conserva¬ 
tive  newspaper  and  have  some  doubts 
about  the  place  or  value  of  showman¬ 
ship  in  your  business,  this  new  little 
volume  by  Kenneth  Goode  and  Zenn 
Kaufman,  ‘’Profitable  Showmanship.” 
(Prentice-HalL  $2.75)  will  quickly 
dispel  them.  Like  their  previous 
books  on  showmanship  in  business, 
this  volume  is  a  sprightly,  stimulat¬ 
ing,  fast-reading  and  engaging  piece 
of  work.  It  is  full  of  fascinating  little 
stories  about  successful  showmanship 
in  all  sorts  of  business  enterprises 
which  should  start  the  wheel  of  your 
ow-n  ideas  whirling  swiftly. 

Bowl"  Sfant  on  Example 

Gene  Fowler’s  unforgettable  “Tim¬ 
berline"  remains  probably  the  greatest 
story  of  newspaper  showmanship.  But 
Messrs.  Goode  and  Kaufman  have 
managed  to  find  other  examples.  They 
cite  what  the  Des  Moines  Register  and 
Tribune  did  a  couple  of  years  ago 
when  everyone  was  worrying  about 
the  "Dust  Bowl.”  Although  not  in 
the  area,  Iowa  suffered  from  the  prox¬ 
imity,  fixed  in  the  minds  of  adver¬ 
tisers.  Whereupon  the  Register  and 
Tribune  sent  its  own  plane  into  the 
stricken  territory  and  took  movies. 
These  were  then  tied  in  with  pic¬ 
tures  of  waving  com  and  green  Iowa 
pastures  and  shown  to  advertisers. 

They  cite,  too,  how  the  Rochester 
Democrat  and  Chronicle  put  over  its 
music  coverage.  On  the  opening  night 
of  the  opera  season,  opera-gowers 
leaving  the  theatre  were  confronted 
with  newsboys  attired  in  tuxedos.  The 
Chicago  American  offered  prizes  to 
fishermen  who  caught  tagged  fish  in 
Fox  Lake.  An  example  of  editorial 
showmanship  is  H.  L.  Mencken’s  edi¬ 
torial  in  the  Baltimore  Sun — a  full- 
page  of  dots,  each  one  representing  a 
Federal  employe  on  the  public  payroll. 

If  newspapers  ever  needed  show¬ 
manship,  they  need  it  today.  Radio 
doesn’t  seem  to  be  offering  any  cir¬ 
culation  competition  as  yet,  but  its 
competition  for  the  advertising  dollar 
gets  keener.  And  the  very  essence  of 
radio  is  showmanship.  Few  businesses 
offer  the  showmanship  opportunities 
the  newspaper  does.  But  the  oppor¬ 
tunities  won’t  come  knocking  at  your 
door  too  often  if  the  door  is  kept 
barred  against  them. 

More  About  Tomorrow 

NOW  COMES  the  Wall  Street  Journal, 

with  as  neat  a  little  brochure  as 
we’ve  seen  in  many  a  long  day  to  tell 
us  that  its  World's  Fair  issue  of 
March  31  will  be  concerned  with  the 
builders  of  the  world  of  tomorrow. 
A  simple  but  excellently  done  piece, 
one  little  trick  gives  it  distinction — 
and  a  direct  mail  piece  without  dis¬ 
tinction  is  just  another  piece. 

In  this,  the  World’s  Fair  symbol, 
the  trylon  and  iierisphere,  are  cleverly 
cut  out  of  the  cover.  The  brochure 
being  a  French  fold  and  in  a  two-tone 
stock,  this  gives  the  symbol  a  color 
contrast.  But  that’s  not  all.  The 


trick  is  that  the  piece  cut  out  to  show 
the  trylon  is  folded  over,  giving  it  a 
three-dimensional  effect.  An  eye- 
catcher  that  catches  the  attention. 

Love  in  Ontario 

REMEMBER  the  swell  page  the  New 
York  Sun  ran  last  year  to  promote 
Father’s  Day?  The  Windsor  (Ont.) 
Daily  Star  now  comes  along  with  a 
good  one  promoting  Valentine’s  Day. 
“The  Sweetest  Story  Ever  Told,”  it’s 
headlined,  and  the  copy  gets  down 
to  this  important  point:  “Just  because 
you  are  older  and  feel  you  have  out¬ 
grown  the  ‘puppy  love’  days  is  no 
reason  Valentine’s  Day  can  have  no 
sentiment  for  you.  Rekindle  the  ro¬ 
mance  of  your  youth!  Surprise  Jane 
this  year  again  by  giving  her  some¬ 
thing  on  Valentine’s  Day.  She’ll  prob¬ 
ably  drop  dead  with  bewilderment, 
but  oh  how  it  will  bring  back  memo¬ 
ries  for  both  of  you.  Cupid  only  of¬ 
fered  a  message  of  three  little  words, 
but  you’ll  find  in  Windsor’s  stores 
many  ways  to  say  ‘I  Love  You’  next 
Tuesday,  Valentine’s  Day.”  Not  bad! 

Mrs.  Typical  Consumer 

“JUST  to  let  you  know,”  comes  a  note 
from  Carlton  Short  of  the  Neic 
York  Sun,  “that  Mrs.  Typical  Con¬ 
sumer,  selected  from  thousands  by  the 
National  Retail  Dry  Goods  Associa¬ 
tion,  is  a  Sun  reader.”  Attached  is  a 
clipping  from  the  Sun,  an  interview 
(with  some  swell  pictures,  too)  with 
the  young  New  York  housewife  who 
was  chosen  Mrs.  T.  C.,  in  which  she 
tells  about  being  a  Sun  reader  for 
ten  years.  Her  husband,  too,  is  an 
avid  Sun  reader — he  brings  it  home 
every  night.  And  the  two  kids  like  it, 
too.  A  natural  for  promotion  if  ever 
there  was  one.  And  with  a  good  story 
like  this,  the  promotion  department 
doesn’t  have  to  go  into  a  sweat, 
either.  Just  sending  it  out  this  way 
is  enough. 

How  Smart  Are  You? 

TAKING  clever  advantage  of  the  cur¬ 
rent  quiz  craze,  the  Philadelphia 
Inquirer  puts  out  a  booklet  of  “In¬ 
quirer  Queries.”  It  contains  101  amus¬ 
ing  questions,  with  answers  in  the 
back  of  the  book.  It’s  useful,  as  the 
copy  tells  you,  if  you  are  entertaining 
or  to  amuse  yourself  some  rainy  eve¬ 
ning.  The  promotional  gag  to  it  is 
this:  “If  you  enjoy  this  pleasant 
pastime,  look  for  the  Question  and 
Answer  feature  in  Picture  Parade, 


the  color-roto  section  of  The  Sunday 
Inquirer.”  (Note  to  Harry  Casey: 
We  must  be  an  awful  dope.  Even 
after  peeking  we  couldn’t  make  100!) 

Round-Up 

FROM  the  News  and  Post  of  Fred¬ 
erick  Md..  comes  their  1939  Year 
Book  and  Almanac,  which  tells  about 
everything  there  is  to  tell  about 
Frederick  City  and  County.  This 
year’s  issue  is  attractively  done  in  a 
cover  which  shows  an  aerial  photo  of 
the  city.  An  excellent  promotion. 

Bits 

THE  California  Newspaper  Publish¬ 
ers  Association  has  just  issued  the 
13th  edition  of  its  market  survey  and 
rate  book.  This  contains  information 
about  all  daily,  weekly  and  semi¬ 
weekly  papers  in  the  state,  with  mar¬ 
ket  surveys  for  CNPA  member  papers 
listed  by  counties.  Invaluable,  of 
course,  for  space  buyers. 

The  Chicago  American  ran  a  fine 
page  recently  as  “A  Tribute  to  Our 
Boys.”  It  reproduced  a  memorandum 
from  Merrill  C.  Meigs,  publisher,  to 
Walter  Parker,  circulation  manager, 
commending  him  and  his  "boys”  for 
recent  circulation  increases  and  par¬ 
ticularly  for  getting  the  paper 
through  100%  during  the  recent  bliz¬ 
zard. 

From  the  Daily  Oklahoman  and  the 
Oklahoma  City  Times  comes  an  an¬ 
nouncement  of  their  golden  anniver¬ 
sary  edition.  This  will  be  issued  April 
23  and  will  commemorate  the  50th 
anniversary  of  the  run  of  ’89  and  of 
the  two  papers. 


BURGESS  CITY  EDITOR 

J.  P.  Burgess  has  been  named  city 
editor  of  the  San  Antonio  Evening 
News.  Burgess,  formerly  with  the 
Denver  News  and  Pittsburgh  Press, 
more  recently  has  been  on  the  San 
Antonio  Express  reportorial  staff.  He 
succeeds  Ben  Baines,  who  transferred 
to  the  Evening  News  copy  desk.  F. 
B.  Culver  moved  from  the  copy  desk 
to  rewrite. 


Pope's  3-Color  Picture 
Used  by  Chi  Paper 

Quick  work,  plus  a  stroke  of  for¬ 
tune,  made  it  possible  for  the  Oiicogo 
Sunday  Herald  cl-  Examiner  to  present 
a  three-color  picture  of  the  late  Pope 
Pius  XI  in  its  “March  of  Events”  sec¬ 
tion,  Feb.  12. 

On  Thursday  night,  Feb.  9,  when 
news  came  of  the  Pope’s  death,  the 
Herald  &  Examiner  was  printing  its 
“Smart  Set”  and  “March  of  Events” 
sections  in  color.  The  former  had  a 
four-color  page  on  the  front  page  and 
the  latter  featured  a  four-color  map. 

Jerome  J.  Karpf,  Herald  &  Examiner 
managing  editor,  remembering  the 
paper  had  first  printed  the  Pope’s 
three-color  picture  on  April  26.  1938. 
and  that  during  his  illness  last  year 
had  made  stereotype  plates  from  the 
original  engravings,  ordered  the 
Pope’s  picture  substituted  for  the  map 
in  the  March  of  Events  section. 
Through  quick  work  by  the  mechan¬ 
ical  department,  under  Fred  C.  Hud¬ 
son,  superintendent,  the  paper  was 
printing  the  color  picture  in  less  than 
an  hour  after  the  Pope’s  death. 

With  exception  of  about  50,000 
papers  already  printed,  the  Herald  & 
Examiner  was  able  to  cover  the  coun¬ 
try  and  city  editions  with  this  color 
page.  For  the  city  edition,  the  Smart 
Set  page  and  the  Pope  page  were  re¬ 
versed  and  re-registered,  to  enable 
the  paper  to  present  the  Pope’s  picture 
on  the  outside  page. 

56-PAGE  ROTO  SECTION 

Running  56-page  rotogravure  tab¬ 
loid  pages,  the  Billings  (Mont.)  Ga¬ 
zette  recently  issued  “The  Land  of 
Shining  Mountains.”  The  issue  con¬ 
tained  116  panoramic  pictures.  The 
section  contained  no  display  adver¬ 
tising  or  other  commercial  matter. 


Recently 


...  an  employer  sought  ap¬ 
plicants  for  a  vacancy  on  his 
staff  through  an  advertisement 
in  a  daily  newspaper.  He  re¬ 
ceived  more  than  100  applica¬ 
tions,  but  only  10  per  cent  of 
the  applicants  were  sufficiently 
qualified  to  justify  their  replies 
to  the  ad. 

But  the  employer  had  to  ex¬ 
amine  each  application — wast¬ 
ing  valuable  time. 

Then  he  called  The  Personnel 
Bureau  which  selected  three 
qualified  applicants  from  the 
thoroughly  investigated  records 
of  more  than  a  thousand  regis¬ 
trants. 

From  these  three  applicants 
the  employer  selected  one  and 
put  him  to  work. 

Every  employer  of  editorial 
talent,  whether  for  newspaper, 
magazine,  syndicate,  press  asso¬ 
ciation  or  radio,  can  receive  the 
same  prompt  and  selective  ser¬ 
vice  without  cost  by  wiring  or 
writing — 

THE  PERSONNEL 
BUREAU 

of  Sigma  Delta  Chi 

James  C.  Kiper,  Director 

35  East  Wacker  Drive, 
Chicago,  III. 


Newspaper 
For  Sale  . .  . 

ore  magic  words  for 

.  .  .  newspapermen 
.  .  .  agency  people 
.  .  .  writers 
.  .  .  most  everybody 

because  they  hold  the  key  to 
your  future.  Granting,  that  is, 
that  you’re  one  of  the  many 
printer’s-ink-minded  persons 
reading  us. 

Best  advice  in  finding  your 
own  sheet  is  to  follow  in  the 
footsteps  of  the  present  pub¬ 
lishers  of  dailies  and  week¬ 
lies.  The  majority  are  for¬ 
mer  newspapermen. 

We  know  that  most  of  them 
read  our  classified  columns 
weekly  and  have  done  so  for 
years.  Why  not  take  a  tip 
and  scan  the  newspaper  offer¬ 
ings  listed  on  the  classified 
pages  to  find  your  paper? 

You  can’t  go  wrong  in  choos¬ 
ing  from  the  reliable  brokers 
and  individual  owners  who 
offer  properties  there.  Turn 
to  the  classified  now — and 
every  week! 

Classified  Department 

Editor  &  Publisher 

Times  Bldg.,  New  York  City 
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It  -..n-t-tj-f -1-1*0  for  the  election  of  the  new  Pope.  More  | 

S  jUUXll  than  anything  else  he  wanted  to  go  to 
_  YT  Rome  on  the  story. 

To  Rom©  JlC(Pp6IlS  “The  Rex  was  leaving  the  next  day 

and  he  wanted  to  sail.  Could  I  swing 
T  .pl  T  A  it  for  him?  Even  though  his  request 

Jllbl  JjlJXw  JillViAia  g  unusual,  I  wanted  to  help 

^  j  him.  He  was  deadly  in  earnest.  I 

McGum  of  Herald  Tnbune  S 

Gets  Idea,  Vacation  and  Wilcox,  managing  editor)  about  it. 

Ufe's  Goal.  All  in  Day  He  okayed  it. 

_  From  that  point  on  we  were  work- 

ritsoNAI.:  Willian.  H.  McC.irii,  repurter,  ing  against  time.  Our  Marine  depart- 
V,4’  York  flrnilil  Trihiiii,-.  s:ii1e<1  Kcb.  11  ment  arranged  passage,  a  wire  to  the 
!he  liner  Rex  for  Komi  for  a  one  nioiith  Tribune’s  Washington  bureau  got  it 
,.!ion.  While  there  he  plaii^  to  assist  James  working  on  the  passport.  Everything 
'  Miiiilie.  Herald  Trihune  Rome  correspond-  .  ^  T  , 

aaerinR  the  election  of  the  successor  to  was  in  order  when  the  ship  Sailed. 

'.Wius.  XI.  Nienian  Applicant 

-  ,  “After  the  first  flurry.  Bill  went  to 

It’s  just  a  little  personal  item.  If  desk  and  continued  his  work.  He 
jU  care  to,  you  read  hundreds  of  wanted  to  get  his  stories  written  for 
nem  in  the  course  of  a  year  in  Editor  drst  edition  before  he  left,  he 

1  Publisher. - -  said.  He  also  wanted  to  put  in  his 

N’ewspapermen,  application  for  a  Nieman  Fellowship 

rou  know,  like  3t  Harvard  before  he  sailed. 

3  keep  tabs  on  “When  I  left  later  that  night  he  was 

heir  fellow  still  at  the  office,  and  I’ve  heard  that 

corkers.  There  he  didn’t  leave  the  place  until  6 

sn't  anything  so  tA  o’clock  the  following  morning,  only  a 

jDUsuaJ  about  few  hours  before  the  boat  sailed.  Guess 

McGum’s  trip,  he  didn’t  get  any  sleep.” 

5ut  it  shows  how  >  McGurn,  24,  and  a  native  of  New 

i  newspaperman  York,  first  joined  the  staff  as  a  copy 

can  love  his  hoy  early  in  1936.  He  was  graduated 

ork  and  how  from  Fordham  with  a  B.A.  in  1935. 

iast  things  can  jjp  served  as  university  correspondent 

■ippen  when  he  William  B.  MeSurn  for  the  Herald  Tribune  and  the  New 
lets  a  notion.  York  Times,  and  was  president  of  the 

McGum  sailed  at  noon  Saturday,  Fordham  Press  Club.  He  also  was 


iPbblisher  . 
Newspapermen, 
rou  know,  like 
■B  keep  tabs  on 
heir  fellow 
corkers.  There 
ai't  anything  so 
jnusual  about 
McGum’s  trip, 
5ut  it  shows  how 
I  newspaperman 
can  love  his 
»)rk  and  how 
iast  things  can 
■ippen  when  he 
jets  a  notion. 


William  B.  McGurn 


I  Feb.  11,  but  less  than  24  hours  editor  of  the  Furdhavi  Ram. 
oefore  that  he  didn  t  know  he  was  May,  1937,  he  visited  the  Virgin 

zoing.  Neither  did  his  office.  But,  islands,  and  while  there  wrote  feature 
is  told  by  Charles  McLendon,  city  articles  of  his  trip  for  his  paper.  He 
editor,  who  started  the  wheels  going  j^jjg  contributed  to  the  leading 

jnce  the  trip  was  decided  upon,  Me-  American  Catholic  periodicals. 

Gum  suddenly  got  the  notion  to  go  to  Qj^  semi-vacation-assignment,  he 


jnce  the  trip  was  decided  upon,  Mc¬ 
Gum  suddenly  got  the  notion  to  go  to 


Snme^  around  3  o  clock  Friday  after-  rernain  in  Rome  until  the  election 

of  Cardinals  is  over,  assisting  Minifie. 

Stydent  of  Catholic  History 

graduate  of  Fordham  University, 
die  New  York  Jesuit  school,  McGum 
Ms  been  a  Herald  Tribune  man  since 
•  uly  1, 1936.  Last  week  he  was  work- 
uig  on  the  rewrite  staff,  doing  five 
'ide  stories  on  the  death  of  the  Pope, 
was  his  regular  day  off,  but,  keenly 
■^rested  in  Catholic  church  history, 
le  had  offered  his  services.  Since  he 
l^ined  the  paper,  he  has  specialized 
nthis  subject. 

•\s  the  Herald  Tribune  is  a  morn- 
z  paper,  the  greater  part  of  its  staff 
*as  out  on  assignment.  The  city 
™om  was  virtually  deserted,  and  the 

*  there  were  so  busy  that  nobody 
-■■id  much  attention  to  anybody  else. 

was  the  usual  afternoon  lull. 

"Suddenly,  Bill  jumped  up  from  his 
d^sk  and  came  over  to  me,”  McLendon 
■ated.  “Talking  earnestly  and 
j.uiekly,  he  said  he  had  long  waited 
■'  a  chance  to  visit  Rome  and  that 

•  Would  like  to  take  his  vacation 
"  niediately  to  get  over  there  in  time 
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.S.  K. 

(iottfried,  01 0  Madison. 
Bolin.  .tKth  4  8th,  N.  tV. 
Hirsrh,  .'tOl  tV.  r.7th. 
I’nion  News,  Inter.  Bldg. 
11, 

I'nion  News,  Inter,  Bldg. 

I  n1on  News.  Ill  tV.  tilth 

.8t. 

Brililly,  .50th  4  Oth.  N.  W. 
Slahlaman,  .50th  4  B’way. 
S.  K. 

Jack,  10th  4  7th.  S.  W. 
(iearge.  tOth  4  B’way. 
Sherman.  Ifind  4  Oth, 
N.  K. 

Mark,  31tti  4  B’way. 
N.  W. 

Cohen,  72  W.  8th  Hf. 
linrrU.  1.5t  Nassau  St. 
Bel'nnza,  B’wa.T  opn.  War. 
.\rmone.  B’way  4  Fnlton. 
la-vlne,  B’way  4  Rertor. 
Bernstein,  B’way  4  New 
St. 

.\rbital.  MrOraw-HIII. 
Bliwk,  find  4  8lh.  N.  E. 
Bealer.  Ulh  4  8th.  S.  tV. 


Cigar  Stand,  News  Bldg. 
Bear,  News  Bldg. 

I  nited  Press,  News  Bldg. 
Bally  News,  Room  815. 
t2nd  4  3rd.  S.  E. 
t2nd  4  3rd,  S.  W. 

Nolan.  t2nd  4  .3rd,  N.  tV. 
Oreenherg,  Chrysler  Bldg. 
I.ihien,  Outside  Or.  Cen. 
lioldner.  Outside  I.inroln 
Bldg. 

Bliimson.  t2nd  4  Madi¬ 
son,  N,  E. 

Radirone,  t2nd  4  Madi¬ 
son,  N.  W. 

Cigar  Stand,  28.5  Madison 
tVittenherg,  42nd  4  .5th, 
S.  W. 

Sarhs.  t2nd  4  .5th,  S.  M. 
I.ieherman,  t’i  4  Oth, 
N.  E. 

r.  4  M.  32  E.  5»th. 

Sharp,  Coliimhiis  Circle. 
tJInsberg,  .57th  4  8th, 

N.  W. 

Hat*.  0.57  8th  Ave. 

I'nion  News,  .A.P.  Bldg. 

I  ninn  News,  Time  4  Life 
-.Oth  4  Oth,  S.  E. 

Cohen,  .50th  4  Oth.  S.  W. 

II  4  II.  .50th  4  B’way, 
N.  W. 

Miirnhy,  17th  4  B’way. 
Shnilmaii,  t.5th  4  B’way, 
S.  E. 

Epstein,  .33rd  4  Oth,  N.  W. 
.\lainio,  7.5  Oreenwlrh. 
Jnliiis,  .58  W.  8th  St. 
tVallzer,  Park  Row. 
Collins,  City  Hall. 

Reals,  Post  Bldg. 
.\pplehaum,  B’way  4 
Wall. 

A.  B.  C.,  MrC.raw-Hill. 
t2nd  4  gth,  8.  E. 
Goodman,  42nd  4  8th, 
8.  W. 

Newsstand,  B  i  x  I  e  Bus 
Term. 


CHICAGO 


Post  Oni<«  News  Co., 
Bally  News  Bldg, 
Newsstand,  Madison  and 
Market  Sts. 

Newsstand,  Wells  and 
Madison  “L”  Station 
Morrison  Hotel  —  Clark 
and  Madison  Sts. 

Post  OfHre  News  Co., 
.37  W.  Monroe  St. 
Chicago  News  Agency, 
Monroe  and  State  Sts. 
Queen  City  News,  Ran¬ 
dolph  and  State 
Arcade  News  Co.,  78 
tv.  Madison  St. 


Majestic  News  Company, 


Post  Office  News  Co., 
.Merchandise  Mart 

Randolph  News  Co,,  63 
W.  Randolph  St. 

World  News  Co.,  141 
North  Clark  St. 

Sherman  Hotel.  Rnndolph 
and  Clark  Sts. 

Newsstand,  Grand  and 
Rush 

Stevens  llotrl,  Michigan 
Blvd.  at  7th  St. 

Congress  Hotel,  Michigan 
Blvd.  at  Congress 

Palmer  House,  Wabash  at 
Adams  St. 


Cor.  Woodward  and 
Mirliignn 


PHILADELPHIA 


8th  and  Chestnut 
Benjamin  Franklin  Hotel 
Oth  and  Chestnut 
10th  ami  Chestnut 
fith  and  Chestnut 
1.3th  and  Wanstead 
N,  W.  Cor,  13th  and 

Market  St. 

Juniper  and  Market 
Broad  and  .Arrh 
1.5th  and  Arrh 
N.  W.  Cor.  1.5th  and 

Market 

S.  E.  Cor.  15th  and 

Market 


S.  W.  Cor.  10th  and 

Market 

I  Oth  and  Chestnut 
1 7th  and  Chestnut 
18th  and  Chestnut 
8.  E.  Cor.  19th  and 

Market 

N.  W.  Cor.  19th  and 

.Market 

Broad  and  Walnut 
Broad  and  l.oeost 
Walton  Hotel 
Ritz  Carlton  Hotel 


A  BETTER  PLAN.  OF  COURSE,  IS  TO  HAVE 
EDITOR  &  PUBLISHER  MAILED  TO  YOUR 
HOME  OR  OFFICE  EVERY  WEEK 

A  ycar\s  subscription  cost  but  S4.00.  Send  subscrip¬ 
tion  order  and  check  to 


EDITOR  & 

1700  Times  Building 


PUBLISHER 

New  York,  N.  Y. 


28- ADVERTISING 


EDITOR  6  PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  adve.tising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 
No.  104.  Sporting  Goods 


ON  Dec.  13.  1938,  the  Associated  Press 

released  a  story  on  the  nation  s  ath¬ 
letic  spiorts  goods  bill.  In  1937.  Amer¬ 
ican  manufacturers  of  athletic  goods 
produced  $44,460,525  worth  of  equip¬ 
ment.  This  was  a  gain  of  27 .5' i  over 
1935. 

Wage  earners  in  this  industry  in¬ 
creased  from  9.665  to  11.393.  and 
wages  increased  from  $9,018,083  to 
$11,730,185.  These  figures  do  not  in¬ 
clude  sports  clothes  nor  firearms  and 
ammunition.  Now  follows  a  quote  of 
the  balance  of  the  article. 

“What  sport  does  America  spend 
the  most  money  for?  The  answer  is— 
golf.  The  value  of  its  products  was 
$13,760,337,  an  increa.se  of  more  than 
$3,000,000. 

“Got  any  idea  of  the  number  of 
new  golf  balls  turned  loose  in  1937? 
The  Census  Bureau  has  to  the  ball, 
and  the  number  is  20,672,184! 

“These  cost  the  divot  diggers  more 
than  $4,000,000,  and  think  how  many 
of  them  disappeared  with  a  single 
slice  or  misplaced  hook! 

“Next  came  fishing  tackle,  for 
which  Americans  spent  $10,875,490. 
against  $7,581,662  in  1935. 

“Baseball  may  be  the  national  pas¬ 
time,  but  it  was  the  only  major  sport 
that  showed  a  decrease  in  the  value 
of  products.  The  1937  figure  was 
$4,383,358,  a  decrease  of  $488,820. 

"Tennis  rackets  and  balls,  footballs 
and  basketballs  were  more  numerous 
in  1937  than  in  1935. 

“The  biggest  proportional  increase 
was  in  skis  and  snowshoes,  which 
swelled  from  a  $417,155  business  in 
1935  to  a  $1,236,585  enterprise  in  1937. 
Toboggans  and  sleds  likewise  gained. 

“What  trends  does  the  report  .show? 
That  sporting  blood  circulates  to  the 
pocketbook,  and  that  sports  in  which 
the  spectator  is  also  a  participant  lead 
the  way.” 

Note  Preceding  Paragraph 

SPORT  INSTRUCTORS,  trainers. 

group  leaders,  Y.M.C.A.  authorities 
and  professional  sports  teachers — pros 
to  most  of  us— all  tell  us  that  the  most 
difficult  thing  that  they  have  to  do  is 
to  get  spectators  up  to  the  point  of 
“trying  their  own  hand  at  the  game. 
Watch  any  group  around  a  horse¬ 
shoe  pitching  game.  Note  the  com¬ 


ments  of  the  on -lookers— “Is  that  the 
be.st  you  can  do.  Joe?" — “I  could  do 
better  than  that  with  my  left  hand.” 
— “Why  don't  you  take  lessons?" — 
"How  long  have  you  been  pitching 
horse-shoes?"  Now  watch  the  be¬ 
ginner  as  he  attempts  to  throw  a 
ringer.  After  a  few  throws  he  decides 
that  there's  something  to  the  game. 
Follow  him  to  his  home  or  to  the 
play  yard  at  the  factory  and  you'll 
find  him  setting  up  a  game  of  his  own. 

Stand  on  the  first  tee  of  any  golf 
club  on  a  busy  day.  Nine  times  out 
ol  ten  you  can  pick  the  duffer  from 
the  good  shot  by  the  way  he  ad¬ 
dresses  the  ball;  and  after  the  first 
.shot  is  made,  the  average  pro  will 
predict  within  a  few  strokes  the  final 
.score  of  the  individual  he  has  watched. 

If  it’s  true  that  “sports  in  which  the 
spectator  is  also  a  participant  lead  the 
way,”  it  then  follows  that  the  easiest 
prospect  to  sell  is  the  store  that  has 
a  stock  of  golf  merchandise.  Based 
on  expenditures,  the  fishing  tackle 
store  would  be  the  next  logical  pros¬ 
pect,  then  baseball  equipment,  then 
tennis,  and  in  the  fall  and  winter 
months,  skates,  skis,  snow  shoes,  etc. 

Sports  Goods  a  Minor 
Classification 

DURING  the  last  nine  years,  sport¬ 
ing  goods  stores  had  accounted  for 
about  one-third  of  1%  of  all  retail 
advertising  (Media  Records).  Most 
sports  goods  stores  rely  on  windows 
to  move  their  merchandise.  Very  few 
of  them  run  copy  that  might  be  of 
interest  to  amateurs  or  beginners 
who  had  never  swung  a  golf  club,  hit 
a  tennis  ball,  pitched  a  horse-.shoe,  or 
caught  a  flyball.  or  ca.st  a  plug  or 
dry  fiy. 

Copy  Suggestions 
IN  EVERY  TOWN  and  city  may  be 
found  dozens  of  amateur  golfers 
who  have  handicaps  of  ten  or  less 
strokes.  Good  tennis  players,  base¬ 
ball  players,  skaters  and  fi.shermen 
may  be  found — men  and  women  who 
are  really  fans.  Have  the  salesman 
who  is  a.ssigned  to  this  classification 
interview  these  people  the  same  as  a 
reporter  would  interview  them  for  a 
story.  Out  of  these  interviews  would 


WANTED! 

job  on  news¬ 
paper  by  a  girl 
determined  to 
succeed  in 
SPORTS  writ¬ 
ing. 

• 

willing  to  break 
in  anywhere 
with  a  job  in 
SPORTS  the 
objective. 

• 

20  years  old  . . . 
lots  of  pep,  ideas  and  promotion 
minded.  • 

Can  WRITE,  know  BASEBALL. 
High  School,  short  University  term, 
free  lance  writer  .  .  .  good  material 
for  development .  .  .  WHO  WANTS 
ME?  ru  go  ANYWHERE  and 
“WORK  LIKE  ANYTHING.” 
Dorisan  Luedke’*^'* 

Cbicaco,  III. 


come  enough  copy  suggestions  to 
build  a  continuous  schedule  of  .small 
ads;  and  depending  upon  the  store 
that  is  being  solicited,  copy  can  be 
presented  to  the  prospect  that  fits 
his  merchandise.  Stated  another  way, 
in  a  four-week  period,  depending 
upon  the  season,  six  ads  might  be  run 
on  golf,  three  on  fishing,  three  on 
baseball.  Another  month,  six  ads 
might  be  run  on  tennis,  two  on  golf, 
and  four  on  fishing. 

Windows  the  Only  Competition 

IN  CITY  AFTER  CITY  the  only  com¬ 
petition  the  local  salesman  will 
have  when  he  presents  his  campaign 
is  the  window  of  the  advertiser.  In 
a  town  of  100,000  population,  the  ad¬ 
vertiser  cannot  depend  upon  his  win¬ 
dows  reaching  all  of  the  prospects, 
because  all  of  the  prospects  cannot  be 
expiected  to  pass  his  store  in  a  given 
period  of  time.  Therefore,  it  is  im¬ 
portant  that  the  news  of  the  store 
should  be  released  at  least  three 
times  a  week  in  the  local  paper. 

Size  of  Ads 

MOST  of  these  campaigns  can  be  re¬ 
duced  to  three  or  four  inches,  three 
times  a  week.  It  is  highly  important 
that  each  advertisement  should  con¬ 
tain  merchandise — four,  five,  six.  or 
ten  items  if  possible,  with  prices.  Let 
people  know  what  the  advertiser  is 
offering  and  be  sure  and  let  them 
know  the  price  of  the  items.  It  is 
none  too  soon  to  start  building  linage 
for  sports  equipment. 

Strossburger  Demands 
N.  Y.  Post  Accounting 

continued  from  page  6 


day  afternoon  to  act  on  his  request, 
his  lawyer  served  me  with  a  copy  of 
a  petition  to  the  Court  for  the  right 
of  examination  which  he  had  re¬ 
quested  for  the  first  time  the  day  be¬ 
fore,  and  which  had  never  been  de¬ 
nied  him. 

“Naturally  the  board  of  directors 
was  surprised  and  puzzled  by  Mr. 
Strassburger’s  extraordinary  action. 
Nevertheless,  it  passed  a  resolution  to 
allow  Mr.  Strassburger  to  examine  the 
books  through  any  recognized  firm  of 
certified  public  aOcountants,  includ¬ 
ing  the  very  firm  that  had  for  years 
been  the  auditors  for  his  own  publi¬ 
cation.  the  Norristown  Times-Herald, 
and  for  his  personal  affairs.  This 
resolution  was  passed  by  the  vote  of 
all  of  the  directors  except  Mr.  Strass¬ 
burger. 

“Since  then  Mr.  Strassburger  has 
not  sought  to  examine  the  books  or 
asked  permission  for  anyone  repre¬ 
senting  him  to  do  so. 

"My  Personal  Friend  for  15  Years" 

“Mr.  Strassburger  has  been  my  per¬ 
sonal  friend  for  15  to  20  years,  and  a 
frequent  visitor  at  my  home  where  I 
have  given  him  details  of  the  man¬ 
agement  of  the  two  newspapei"s,  in 
;  which  he  had  invested  and  of  which 
'  he  is  a  director,  to  wit,  the  Philadel- 
•  phia  Record  and  the  New  York  Post. 

;  He  has  always  received  promptly 
!  any  statements  and  audits  for  which 
;  he  asked,  and  has  never  at  any  time 
criticized  accounting  methods  or  ac¬ 
curacy.  It  happens  that  the  auditors 
I  employed  for  years  by  both  the  Record 
I  and  the  New  York  Post  are  the  au¬ 
ditors  employed  by  Mr.  Strassburger 
for  his  own  publication. 

“I  am  at  a  loss  to  account  for'  this 
.sudden  display  of  animus  on  the  part 
of  Mr.  Strassburger  and  can  only  sur¬ 
mise  that  the  fact  that  he  is  delin¬ 
quent  on  a  $50,000  subscription  to 
I  stock  of  the  New  York  Post  (which 
subscription  he  admits  in  his  state- 
.  ment  that  he  made)  may  have  some 


Challenge 

You! 

George  Matthew  Adams  speaking  for 
the  widely  famous  feature  TOU’D 
BE  SURPRISED  by  Cteorge  W. 
Stimpson,  and  he  challenges  any 
newspaper  editor  to  test  this  feature 
against  any  in  their  newspaper  for 
interest,  reliability,  unique  informa¬ 
tion,  and  np-to-date-ness.  Write  for 
samples. 

The  George  Matthew  Adams 
Service 

444  Madison  Ave.  New  'York,  N.  Y. 


L. 


connection  with  his  sudden  change  a( 
attitude. 

“His  statements  in  respect  to  hts 
alleged  opposition  to  the  purchase  of 
the  New  York  Post  by  the  Philadel¬ 
phia  Record  are  so  completely  at  vari¬ 
ance  with  his  admitted  personal  in¬ 
vestment  in  the  Post  and  his  accept- 
ance  of  office  as  a  director  of  the  Po.xi 
as  to  bear  their  own  refutation. 
Never  at  Board  Meeting,  Says  Stern 

“Mr.  Strassburger  not  only  in- 
vested  in  the  Post,  but  insisted  that 
he  be  given  a  place  on  the  board  of 
directors.  The  by-laws  were  amended 
to  provide  a  place  for  him  on  the 
board,  and  he  was  elected  a  director 
in  March,  1937  and  accepted  as  a  di¬ 
rector.  But  in  spite  of  his  protesta¬ 
tions  of  great  interest  in  the  Post,  and 
the  responsibility  which  he  had  as¬ 
sumed,  Mr.  Strassburger  never  at¬ 
tended  a  single  meeting  of  the  board 
until  last  Thursday,  Feb.  9,  at  which 
time  he  came  in  with  a  lawyer  whi, 
served  the  corporation  with  a  petition 
based  on  an  oral  request  made  the  day 
before.  This  petition  was  prepared 
before  the  meeting  and  served  before 
the  board  had  an  opportunity  of  act¬ 
ing  on  the  request. 

“In  view  of  his  amazing  conduct. 
Mr.  Strassburger’s  protestations  in  the 
opening  paragraph  of  his  statement  a> 
to  his  high  motives  and  lofty  attitude, 
appear  as  contradictory  as  does  the 
rest  of  his  statement. 

“Mr.  Strassburger  is  so  intent  ir, 
raising  an  issue  where  none  exists  tha; 
he  rushes  into  Court  before  the  Pos' 
directors  have  the  opportunity  to  act. 
and  then  rushes  into  print  before  the 
Court  has  given  him  a  hearing— al! 
with  most  innocent  intentions.” 

In  Philadelphia  attorneys  for  the 
Record  and  Mr.  Strassburger  declined 
to  discuss  the  bill,  saying  it  wa‘ 
“purely  a  private  matter.” 

N.  J.  SUIT  DISMISSED 

A  suit  by  four  stockholders  alleg¬ 
ing  “mismanagement”  of  the  Newark 
(N.  J.)  Ledger  was  dismissed  with 
prejudice  in  a  decision  filed  in  Tren¬ 
ton  Feb.  14  by  Federal  Judge  Philif 
Forman.  Effect  of  the  ruling,  it  wa^ 
said,  is  virtually  to  prevent  reinstitu¬ 
tion  of  the  litigation  in  Federal  Court 
Judge  Forman  also  announced  ht 
would  issue  an  order  Feb.  17  either 
fixing  a  date  for  resumption  of  an¬ 
other  suit  brought  against  the  Ledger 
company!  or  dismissing  the  litiga¬ 
tion  with  prejudice.  Plaintiffs  in  tht 
dismissal  suit  were  Edmund  G.  Sauer 
Ernest  Seyd.  Wallace  Lynch  anc 
Archibald  McCloy.  Besides  namint 
the  company,  they  had  alleged  "mL'- 
management”  by  Samuel  I.  Newhoi» 
and  William  F.  Hoffman  of  the  Ledger 
In  the  second  suit.  Mrs.  Marian  Rus¬ 
sell,  wife  of  Lucius  T.  Russell,  former 
publisher  of  the  Ledger,  and  Patrick 
J.  Delahanty  charged  the  corporatior 
had  been  “mismanaged”  and  askec 
appointment  of  a  receiver. 

■ 

PAPERS  SET  RECORD 

San  Francisco,  Feb.  15 — Six  neVi> 
papers  totaled  518  pages  as  San  Fran¬ 
cisco  and  Oakland  heralded  Satur¬ 
day’s  opening  of  the  Golden  Gati 
International  Exposition.  The  spec*» 
editions  ranged  from  72  to  112  pag*^ 
each  and  afforded  the  greatest  mas- 
newspaper  display  in  quality,  circu¬ 
lation  and  advertising  volume  in 
areas. 

■ 

ENTERS  WEEKLY  HELD 

The  Ardmore  (Pa.)  Main  D«' 
Daily  Times,  this  week  suspendc- 
publication  as  a  daily  and  became  » 
weekly.  The  announcement  ^ 

made  by  A.  E.  Hickerson,  publish* 
w-ho  said  the  paper  will  now  be  kno< 
as  the  Main  Line  Times. 
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How  Daily  Systematized 
Requests  for  Photos 


Camera  Knights 


By  JACK  PRICE 

\LM0ST  every  newspaper  has  been 
plagued  by  the  problem  of  supply¬ 
ing  prints  of  published  pictures  to 
-eaders  who  request  them.  Various 
sethods  have  been  employed  to  sat¬ 
isfy  the  subscriber,  the  business  office 
nd  the  cameraman,  but  most  satis- 
iactory  of  all  systems  for  doing  this 
»as  recently  evolved  by  a  New  York 
City  newspaper. 

The  problem  received  real  atten- 
non  when  a  reader  requested  addi- 
nanal  prints  of  a  published  picture 
Niowing  him  and  his  family  strolling 
on  Park  Ave.  The  request  was  re¬ 
ferred  to  the  daily’s  photographic 
iepartnient  but  escaped  attention. 
Several  more  letters  followed,  one  of 
which  caught  the  attention  of  the 
picture  editor.  Thereupon  he  decided 
to  investigate  the  circumstances. 

Haphazard  Custam  Dropped 
Pursuing  custom,  cameramen  on 
this  particular  paper  had  been  pro¬ 
viding  all  such  additional  prints  in¬ 
dividually,  charging  various  prices. 
This  was  a  haphazard  procedure  as 
•he  cameramen  frequently  had 
'.either  the  time  nor  the  inclination 
to  comply  with  the  requests.  Read¬ 
ers  desiring  such  extra  prints  occa- 
■ionally  were  forgotten,  and  oddly 
enough  the  readers  seldom  made  an 
!^sue  of  the  oversight. 

The  picture  editor  in  this  instance 
•  tidied  the  problem,  consulting  both 
the  cameramen  and  the  business  of¬ 
fice.  His  investigation  disclosed  the 
tact  that  an  astonishing  number  of 
rjch  requests  for  prints  were  received 
in  the  course  of  a  year  and  that 
promiscuously  and  gratuitously  com- 
nlying  with  them  cost  the  newspaper 
s  sizeable  sum  annually,  represented 
by  material  costs  and  photographers’ 
time. 

He  concluded  that  to  deprive  the 
cameraman  of  this  occasional  small 
revenue  would  be  unfair;  that  to  re- 
tuse  prints  to  an  applicant  might  com¬ 
promise  the  good  will  of  the  paper, 
and  that  to  give  them  away  would 
inbalance  the  photographic  budget. 

SI  50  Windfall  for  Photogs 
He  decided  upon  a  nominal  charge 
if  $1  for  each  print,  50' "<  of  which 
?oes  to  the  photographer  who  made 
'•be  picture,  the  other  going  to 

‘be  paper.  This  solution  pleased  the 
ramermen,  placated  the  business 
'ffice,  contributed  something  to  the 
newspaper’s  treasury  and  satisfied  the 
reader.  The  staff  photographers  de¬ 
rided  to  let  their  individual  revenues 
from  this  source  accumulate  for  a 
'Pecified  period  whereupon  it  was 
poid  to  them  in  lump  sums.  La.st 
Christmas  several  received  as  much 
ss  S150  each  from  this  source. 

In  order  to  fill  promptly  all  re- 


HARRY  STEIGER,  Detroit  Free  Press 
photographer,  had  no  idea  that  he’d 
make  his  living  with  a  camera  that 
morning  in  1913 
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quests,  the  printing  of  these  photos 
was  turned  over  to  the  night  man  for 
finishing,  thereby  imposing  no  added 
burden  on  the  individual  photog¬ 
rapher  during  his  assignment  hours. 

Solicitation  of  extra  print  business 
is  strictly  taboo,  as  this  is  the  one 
thing  that  might  wreck  such  an  ideal 
arrangement.  Only  bonafide  requests 
from  readers  are  handled  under  this 
metropolitan  daily’s  system. 

Photogs'  ’Ten  Commandments" 

THE  Southwestern  Photographers 

Association,  an  organization  founded 
during  the  first  short  course  in  news 
photography  held  at  the  University 
of  Oklahoma  has  just  distributed  a 
9  X  12-inch  card  giving  the  “Pictorial 
Journalists’  Ten  Commandments.’’ 
The  text  of  this  placard  appeared  re¬ 
cently  in  this  department.  Those 
desiring  copies  of  these  precepts  may 
obtain  them  from  Prof.  A.  A.  Sutton, 
School  of  Journalism,  University  of 
Oklahoma,  Norman,  Okla. 
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. . .  then  get  G-E  MAZDA 
Photoflash  lamp  QAc 

No.  21  (Smkri-Priss)  List  fcW 

•  New  longer  flash 

•  New  smaller  bulb  size 

•  More  total  light  (than  No.  20) 

•  More  uniform  results 

•  Better  negative  density 

•  Better  synchronization 
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Harry  Steiger 


when  he  ap 
plied  for  a  stere¬ 
otyping  job  at 
the  old  Amer¬ 
ican  Press  Asso¬ 
ciation  offices  in 
his  home  town. 
New  York  City, 
There  was  no 
job  for  him  and 
it  was  suggested 
he  go  up  to  the 
photo  depart¬ 
ment,  which  he 
did  and  became 


752  E.  &  P.  Entries 

THE  photographs  entered  in  Editor 
&  Publisher’s  News  Picture  Contest 
were  judged  this  week.  There  were 
752  entries,  con.stituting  perhaps  the 
best  gallery  of  such  pictures  ever 
assembled  in  a  competition.  In¬ 
cidentally  there  is  a  picture  of  a 
laughing  horse  which  may  arouse 
some  remniscences  in  the  mind  of 
William  Warneke  as  it  was  just  such  a 
picture  that  made  Warneke  late  on 
the  assignment  covering  the  sailing 
of  New  York’s  Mayor  William  J. 
Gaynor.  But  being  late  gave  Warneke 
his  epic  opportunity  to  .shoot  those 
famous  pictures  of  the  mayor  a  split 
second  after  the  attempted  assassina¬ 
tion. 

Universal  Exhibit 

THE  Universal  Camera  Exhibit,  spon¬ 
sored  by  E.  Leitz,  Inc.,  started  on 
a  city-to-city  tour  Feb.  14.  This  ex¬ 
hibit  features  many  unique  set-ups 
of  Leica  equipment  and  provides  both 
amateur  and  professional  photogra¬ 
phers  with  an  opportunity  to  photo¬ 
graph  insects,  make  pictures  through 
a  microscope,  see  stereoscopic  pictures 
projected  and  learn  much  that  is  new 
in  miniature  art.  Anton  F.  Bauman 
is  in  charge  of  this  itinerant  photo¬ 
graphic  show  and  will  give  advice 
on  the  subject  of  making  specialized 
photographs  to  all  desiring  such  in¬ 
formation. 


a  “flunky.’’  He  was  18  at  the  time. 
He  became  a  picture  salesman  and 
eventually  a  photographer  in  1916.  1 

The  next  five  years  he  spent  as  a  ' 
professional  boxer  (fighting  at  116 
pounds)  and  as  a  riveter  and  in  the  ' 
U.  S.  Navy.  In  1923  he  joined  the  Pa-  i 
cific  &  Atlantic  photos  as  a  printer, 
later  becoming  night  manager  and  mat 
page  editor.  He  was  transferred  to  the 
Washington  bureau  and  was  then 
transferred  to  the  Los  Angeles  bureau. 
He  was  the  first  man  to  land  a  plane 
on  Catalina  Island  and  his  pictures  of 
the  1925  Wrigley  swim  were  a  na¬ 
tional  scoop.  Then  for  three  months 
he  chased  Charlie  Chaplin’s  children, 
who  had  never  been  photographed, 
and  got  them.  The  next  year  he  be¬ 
came  manager  of  the  photo  depart¬ 
ment  of  the  Los  Angeles  Daily  News.  ^ 
In  1931  he  joined  the  Southwestern 
Photo  Service,  for  which  he  took ' 
aerial  .shots,  lived  in  a  hobo  jungle 

bij 

N.  Y.  Newspapers,  Big  Mo¬ 
tion  Picture  Companies,  I 
Major  Airlines,  and  many 
others  for  our  spot  news 
experience  and 

PIdorlal  Excellence 

rniiipiftr  nin(|<i-ii  pliitit  and  nviT 
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.  .  .  iiirludiin;  fivf  >-|M«*d  uraidiics,  two 
i»ria!  ramira''-.  lour  la^^l  molor  c*ar> 

<  fnll.N  iiioiindi  and  two  airplant-'-,  at 
your  sorx 

Confidential  assignments  covered. 

Ralph  Morgan 
Newspictures 

Newark  Airport.  N.  J.  Mitchell  2-7064 


and  worked  for  the  police  department 
in  a  vice  expose.  In  1936  he  joined 
the  Detroit  Free  Press  where  he  has 
been  ever  since.  Harry  is  43.  married 
and  has  one  daughter. 

$35,000  WIDOWS'  FUND 

Syracuse.  Feb.  13  —  Totaling  more 
than  $35,000  at  the  end  of  a  nine-day 
campaign,  a  fund  being  raised  by  the 
Syracuse  Herald  for  the  benefit  ot 
widows  and  children  of  eight  city  fire¬ 
men  killed  in  the  Collins  building  dis¬ 
aster  here  Feb.  3  is  still  growing  at 
the  rate  of  $1,000  a  day.  Started  by 
the  Herald  the  day  after  the  fire,  the 
fund  is  intended  to  supplemeni 
meager  pensions  provided  by  the  city 
for  the  bereaved  families.  Additional 
thousands  will  be  raised  for  the  fund 
by  benefits  already  arranged  by  many 
organizations  throughout  the  city. 
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Here's  a  real  News  Flash!  Wabash,  pioneer 
makers  ol  baby  Mash  bulbs,  scoops  the  Meld  again 
with  the  New  !A  Superflash  only  Mash  bulb  in  the 
world  that  gats  perfect,  lool-proof,  high-speed  ac¬ 
tion  shots  with  the  4-inch  by  5-inch  Graflex  and 
Speed  Graphics  at  speeds  up  to  1, ''1000th  sec. 
with  the  curtain  shutter.  Total  light  output 
75,000  lumen  seconds.  Plus,  of  courscr  Super- 
tlash's  extra  wide  “plateau  peek"  Mash,  its  con- 
Irolled  uniformity  and  patented  safety-spot  pro¬ 
tection,  Try  "!A"  today. 
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EDITOR  &  PUBLISH^ 

January  Linage  in  Leac 

ling  Cities 

AKRON,  OHIO 

1939  1938  ('lain  or  Lip>' 

Xinics  Press  . (el  .  431,081  . . 

Heacoii  Ipuirnal  . (e)  888, /29  816,416  /2,313  1, 

Times  I’ress  . (S)  — 204,250  . 

Heacoii  Journal  . (S)  lb8,/19  .  . 

Total  l).ailv  .  888,729  1.247,497  358,768  1, 

Total  Sunday  .  168,719  204.250  !' 

Gr.and  Total  .  1,057,448  1,451,747  394,299  1. 


ALBANY.  N.  Y. 

Kuickerbocker  News  .(el  471.975  463,399 

Times-Union  . (ml  298.058 

"Times-Union  . (SI  173,242  200,00/ 

To- I  Di  'v  .  770,033  830,540 

Total  .'suu.t.iv  .  173.242  200.007 

T  .ta'' .  943,275  1,030,547 

ALBUQUERQUE.  N.  M. 

l„,,rn.al  . .ml  298.175  280,404 


Journal  . 

.  .  UI  1 

29,8.175 

Tribune  . 

.  .  Ill 

321.18a 

Journal  . 

61. .830 

Total  Daily  . . . . 

619,360 

Total  Sunday  . . 

61,830 

GraTid  Total  . . . 

681,190 

ASHEVILLE.  N.  C. 


. . .  (m  1 

331,790 

Times  . 

....(e) 

341.219 

<'itizen-Times  . . . 

....(S) 

110,553 

Total  Daily  . . . 

673.009 

Total  Sunday  . 

110.553 

Grand  Total  . . 

783,562 

ATLANTA.  GA. 


Georgian  . 

. (e) 

.164.714 

Constitution 

405.810 

Journal  . 

'.American  - 

. (f) 

591,662 

. (S) 

152,125 

Constitution 

. (S) 

198.389 

^Journal  . 

. (S) 

193,984 

Total  Daily  . 

1,362,186 

Total  Sumlay 

544,498 

Grand  Total 

.  1,906,684 

ATLANTIC  CITY. 

Press-Union  . . 

280,360 

Press-Union  . . . 

. (S) 

63,808 

109,396(5 
1,823  L 
107,573  G 


Grand  Total  .  344,168  340,005  4,163  G 

Press-Union  morninfs  and  eveniiij?  sold  in  combination. 
Liiiafte  of  mornine  edition  shown. 

BALTIMORE.  MD. 


. (e) 

542.928 

640.906 

97.978 

1. 

928,033 

862.368 

65,665 

G 

. (m) 

420.266 

406.469 

13  797 

G 

•American  .... 

. (S) 

214,077 

271,847 

57,770 

1. 

tSun  . 

. (S) 

381,135 

445,771 

64,636 

L 

Total  Daily  .  1,891.227  1,909,743  18.516  1- 

Total  Sunday  .  595,212  717.618  122,406  L 

Grand  Total  .  2,486.439  2,627,.361  140.922  1. 

BIRMINGHAM.  ALA. 

Age-Her.ald  . (ml  318,788  328,685  9.897  1. 

News  . (el  474.254  452,661  21.593  G 

Post  . (e)  275.706  311  850  ,36.144  1. 

tNews  &  .\ge-nerald..(S)  248,326  257,500  9,174  L 

Total  Daily  .  1,068.748  1,093,196  24.448  L 

Tot.ll  Sunday  .  248,326  257.500  9,174  L 

Grand  Total  .  1,317,074  1,350,696  33,622  1. 

BOSTON.  MASS. 


Record  . 

. . .  .(ni) 

290.181 

209,837 

80,344  G 

American  . 

....(e) 

276,314 

231.259 

45,055  G 

<  ilobe  . 

. . .  (me) 

504,042 

437,773 

66.269  G 

Herald-Traveler  . 

_ (me) 

720,546 

704,906 

15,640  G 

Post  . 

. . . .  (ill) 

338.694 

.145.518 

6,824  1. 

Transcript  . 

....(e) 

229.441 

268.007 

38.566  I. 

'Advertiser  . 

....(S) 

175.391 

199,898 

24,507  L 

Globe  . 

....(S) 

28«.067 

.1.12.315 

44.248  1. 

t  Herald  . 

....(S) 

329.083 

387,805 

58.722  L 

Post  . 

....(S) 

92,254 

111,253 

18.999  I. 

Total  Daily  .  2.359.218  2.197.300  161.918  G 

Total  Siimlay  .  884.795  1.031.271  146,476  1- 

Gr.ind  Total  .  3.244.013  3.228,571  15,442(1 

Gli>l)e  (m&e)  sold  in  oimbination  only.  Herald  linage 

shown.  Traveler  sold  in  combiu.ation  with  Sunday  llcr.ild. 


Courier  Kxpress  ....(m) 

News  . (e) 

Times  . (e) 

'"Courier  Express  ...(S) 

tTimes  .  (S) 

Tot.il  Daily  . 

Total  Sunday  . 

(jrand  Total  . 


BUFFALO.  N.  Y. 


Tot.al  Daily  .  1.. 398.624  1.615,363 

T.rtal  Sunday  .  328.191  410.667 

Grand  Total  .  1,726,815  2,026.030 

CAMDEN.  N.  J. 

Courier  . (e)  423,778  441.947 

Courier  (e)  and  Post  (m)  sold  in  combination, 
evening  edition  shown. 

CEDAR  RAPIDS.  IOWA 

Gazette  . (e)  395,551  359,016 

Gazette  . (S)  94,519  106,032 


.  490,070  465,048 

CHARLOTTE.  N.  C. 


25,255  I. 
73  442  L 
118.042  L 
50.502  I. 
31,974  L 

216.739  I. 
82.476  1. 
299.215  I. 


18,169  I, 
Linage  of 


News  . 

....(e) 

386.477 

371,160 

Observer  . 

...(m) 

409,639 

435,044 

News  . . 

....(S) 

102,098 

148,194 

Observer  . 

....(S) 

194,298 

191,719 

Total  Daily  . . . 

796,116 

806,204 

Total  Sunday  . 

296,396 

339.913 

Graml  Total 

1.092,512 

1,146,117 

ICompiled  by  Media  Records,  Inc.l 
CHATTANOOGA.  TENN. 


19.19 

PGS  ( 

iaiii  «•!'  I.OnS 

Times  . 

287.971 

J56.3.'t6 

,D..'>.85  G 

News  . 

. (e) 

3.SII.841 

( , 

Free  Press  .  . . . 

. (e) 

.iSS.SXh 

.M2.454 

11.1.12  (. 

Times  . 

. (S) 

11)1.124 

91.X14 

12.310  G 

Free  Pri'S>  .... 

. <  S 1 

174.356 

111). (136 

11.320  C 

Total  Daily  .  . 
Total  Siinilay 
<  fraud  T*>tal 


Tiilmnr  . linl 

Herald  &  Examiner ..  (m) 

tDaily  News  . (e) 

American  . (e) 

Time-^  . fe) 

Trilmnc  . (SI 

*  Herald  &  Examiner.  (S) 
Times  . (S) 


.  . . . 

....  J7S.4K(i 

_  1, 

CHICAGO.  ILL. 

.(ml  937.02(1 

.  (m)  142.503 

.(e)  799.840 

,  .(e)  451.t)72 

.(e)  416.353 

.(S)  511.967 

■.(S)  211,576 

.(S)  52,313 


Total  IXaily  .  2,747,394  3,016,176  2(.8.782  I. 

Total  Sund.ay  .  775.856  942.303  166.447  1. 

Gr.ind  Total  .  3,523,250  3,958,479  435.229  1, 

CINCINNATI.  OHIO 

Enquirer  . (m)  374.563  335.837  .38.726(i 

Post  . (e)  477.402  477.491  89  1. 

Tiraes-Star  . (e)  670.9.14  691.4811  20.546  1. 

tEnquirer  . CS)  373,230  451,857  78,627  L 

Total  Daily  .  1,522,899  1,504,808  18,091  G 

Total  Sunday  .  373,230  451.857  78,627  I. 

Grand  Total  .  1,896,129  1,956,665  60,536  !. 

CLEVELAND.  OHIO 


IMain  Dealer  , . , , 

. . .  (ni) 

532.227 

577.767 

45.540  I. 

News  . 

....(e) 

470.297 

.564  609 

94.312  L 

Press  . 

....(e) 

739,431 

870,606 

131,175  L 

"(Plain  Dealer  .. 

...(S) 

405,141 

458,308 

53,167  L 

Total  Daily'  . 
Total  Sunday 
(iraml  Tot-al 


.  1,741,955  2,012.982 

.  405,141  458..108 

.  2,147,096  2,471,290 

COLUMBUS.  OHIO 


271.027  1. 
53.167  I. 
.124,194  I. 


Dis|)atch  . 

..(e) 

729,866 

757,544 

27.678  I. 

(  itizen  . 

..(e) 

418,978 

434.686 

15,708  1, 

Ohio  State  Tournal  . 

.  (m) 

235,952 

232,355 

3,597  G 

Dispatch  . 

..(S) 

..(S) 

219,497 

84.803 

274,414 

54,917  L 

Ohio  .“state  Journal 

..(S) 

110,800 

Star  . 

..(S) 

45,580 

57,735 

12,155  1. 

Total  Daily  .  1,384,796  1,424.585  39.789  1 

Total  Sunday  .  460,680  332,149  128.531  G 

tirand  Total  .  1,845,476  1.756.734  88,742  C. 

('itizen  Sunday  and  Ohio  State  Journal.  .Sunday,  lir-i  pub 
lic.ition  Nov.  6.  1938. 

DALLAS.  TEXAS 

News  . (m)  573.873  596.302  22,429  1. 

Timer,-! Ier.al.l  . (c)  855.778  702.231  15.1,547  C 

Journal-Dispatch  . te)  392,149  .  . 

Journal  . (e)  509.294  . 

Dispatch  . (e)  206,0.17  . 

tNews  . (S)  304,713  287.188  17,525  t. 

Time,s  Herald  . (S)  293,782  277.418  l(>,3b4(; 

l>ispatch  . (S)  70,069  . 

Total  Daily  .  1,821.800  2,01.1.864  l92.06»  L 

Total  Suiidav  .  598.495  634.666  36.171  I. 

Grand  Total  .  2,420,295  2,648,5.10  228.235  1. 

The  Dispatch  merged  with  the  Jo"rn.al  etfi-clive  July  1. 
19.18.  Paper  now  known  as  Journal-Dispatch. 


DAYTON.  OHIO 


Journal  . (m)  316,948  297,410 

Henald  . (e)  505,719  .545.462 

News  . (e)  636,189  676,821 

Journal  . (S)  96.735  105.239 

-News  . ((S)  108,8.17  121,545 

Total  Daily  .  1.458.856  1.519,693 

Total  Sunday  .  205,572  226.784 

tir.and  Tot.al  .  1,664,428  1.746,477 

DENVER.  COLO. 

K(K'ky  Mt.  News  _ (iti)  249.602  291,117 

I’ost  . (e)  673.567  612.0.15 

Kocky  Mt.  News  ....(S)  76.737  6.1.802 

Tost  . (S)  189,493  214,465 

Total  Daily  .  92.1.169  903.152 

Total  Sunday  .  266.230  278.267 

Grand  Total  .  1,189,399  1,181.419 

DES  MOINES.  IOWA 

Kegister  . fni)  285.385  257.577 

Trihuiie  . (e)  40.1.200  427.028 

Kegister  . (S)  199.55(>  201.957 


Total  Ilaily  . 
Total  Sunday 
Gr.and  Total 


.  688.585  684.( 

.  199.556  201.' 

. .  888,141  ,88(..: 

DETROIT.  MICH. 


ERIE,  PA. 

1939 


Di.p.ileli  H.i.dd 

. (e) 

340.4124 

375.92.1 

1  IIIH'S  . 

. (e) 

.166,714 

.196.75.1 

Di-palch  Herald  . 

. (S) 

250,099 

234,835 

Total  D.iilv  .. 

707.5.18 

772,0/6 

Total  Sundav 

250,099 

234,8.15 

Grand  Total  . 

957,637 

1,007,511 

EVANSVILLE.  IND. 

t'ourier  . 

, . . . .  (ill) 

.178.935 

404,882 

Press  . 

. (e) 

4(>8.0II6 

541,051 

Courier  . 

. (S) 

207,731 

192,50.5 

Pre«s  . 

. (S) 

127,405 

Ti>t.tl  Daily 

846,941 

945.933 

r<ital  Sunday 

207.731 

319,910 

tirand  Total 

1,054,672 

1,265,843 

FALL 

RIVER.  MASS. 

H.r.dd\cw.'  ... 

. (i) 

316.245 

312,325 

FLINT.  MICH, 

luurtial  . 

. (e) 

670,263 

718.460 

Journal  . 

. (S) 

198,729 

141,329 

i  fraud  Total  . 

868,992 

859,789 

FORT  WAYNE.  IND. 

Journal-Gazette 

. (m) 

.104.157 

282.946 

News-Sentinel  . 

641,031 

677,643 

Journal-(  iazettc 

. (S) 

163,487 

214,936 

Total  Daily  . , 

945,188 

960,589 

Total  Sunday 

163,487 

214.936 

Grand  Total  . 

1,108,675 

1,175,525 

FORT  WORTH.  TEXAS 

.Star  Telegram  . 

210,060 

223.452 

Star  Telegram 

. (e) 

431.437 

430,628 

Press  . 

318.249 

293.840 

Star  Telegranf  . 

. (S) 

141,393 

143,542 

Total  Daily  . . 

959,746 

947,920 

Total  Sunday 

141,393 

143,542 

Grand  Total  , 

1,101,139 

1,091,462 

19.18  Gain  III- I., ., 
75.92.1  .15.0991 


FREEPORT-HEMPSTEAD,  N  Y. 

Keview-.Star  . (e)  271,627  277,397  5.7701. 

FRESNO.  CALIF. 

Hee  . (e)  .147,0  1  6  3  66,3  49  19.333  L 

Bee  . (S)  99,161  115,718  1  6,5571 

Grand  Total  .  446,177  482,067  35.890  L 

GLENS  FALLS.  N.  Y 

Post  Star  . (in)  309,509  295,783  13.7260 

Post-Star  (m)  and  Times  (e)  sold  in  combination.  Linar/ 

■  if  Post-Star  is  given. 

GREENSBORO,  N.  C. 

\.  W.  . (m)  228.394  262.064  33,670  L 

Record  . (e)  231.760  229,135  2,625  li 

News  . (S)  152,617  141,389  11,22?  C 

Total  Daily  .  460,15  4  491.199  31.0451. 

Total  .Sund.iy  .  152,617  141.389  11.228G 

Grand  Total  .  612,771  632,588  19.8171 

HARRISBURG.  PA 

Patriot  . (m)  .383.186  389,982  6.7961 

Telegraph  . (e)  3  58.321  .388.94  3  30,6221. 

Grand  Total  .  741.507  778,925  37.4181 

The  News  (e)  carrie.s  the  same  auuiunt  of  advertising  a< 
the  Patriot  (m). 

HARTFORD.  CONN. 

Coiir.int  . (m)  288.419  306,622  18,2o3I 

Times  . (e)  849.7.39  7  78.64  6  71.093  0 

Courant  . (S)  271.371  318,894  47.5231. 

Total  Daily  .  1,138,158  1,08  5.268  52.890( 

Total  Sunday  .  271.37  1  3  1  8.89  4  47.5231. 

Grand  Tot.-il  .  1,409,529  1,404,162  5..3h<  0 

HOUSTON.  TEXAS 


('hronicle  .... 

. (e) 

687.924 

591. .146 

PllSt  . 

. (ni) 

426.355 

359.46,1 

Press  . 

. (e) 

.194,469 

408.210 

Clironicle  . 

. .  (S) 

246.605 

267.864 

**Pusl  . 

. ISl 

241,197 

257,287 

Total  Daily  .  1,-508.748  1,359.019 

Total  Sunday  .  487.802  525.151 

Grand  Total  .  1,996,550  1,884,170 

HUNTINGTON.  W.  Va 

.\dverti.ser  . (e)  295.372  299.066 

Herald  Dispatch  ....(m)  285.397  297.2(i6 

Herald  .-(dveiii.ser  ...(S)  107,4(i6  94,588 

Tut.il  Daily  .  580,7(>9  596.332 

Total  Sund-ay  .  107.466  94.588 

Grand  Total  .  688,235  690,920 


INDIANAPOLIS.  IND. 


I'ree  Press  . . . . 

425.0.17 

454. .580 

29.545  L 

News  . 

. (e) 

(.84,876 

660.976 

News  . 

. (e) 

9.19.027 

9h6.1S9 

27,562  L 

Star  . 

472.485 

480.265 

'Times  . 

. (S) 

274.572 

264.361 

10,211  G 

1  inn  s  . . 

. (e) 

491.909 

538.722 

Fj-ec  Press  .... 

. (S) 

1 78.868 

185.8,10 

6.962  1. 

vStar  . 

. (S) 

304.997 

349.187 

Total  Daily  .  1,868.478  1,934.098 

Total  Sunday  .  852,749  868.942 

Grand  Total  .  2,721,227  2,803,040 

DURHAM.  N.  C. 

Henild  . (m)  213.910  179.177 

•Sun  . (e)  292.485  253.729 

Herald-Sun  . (S)  90.058  8-r.6l6 


Tot.al  Daily  .  506.395  432.906 

Total  Sunday  .  90.058  84,(716 

Grand  Total  .  596,453  517  5’'’ 

EL  PASO.  TEXAS 

Times  . (tu)  294.084  .306.444 

Herald  Post  . (e)  319.824  35.5.261 

Times  . (S)  124,4,89  128,.306 


Total  Daily  . 
Total  Sunday 
Grand  Total 


613.908  661.705 

124.489  128.306 

738.397  790.011 


Tot.al  Daily  .  1,649.270  1,679.96.3 

Total  .Sunday  .  304.997  349,1.87 

Gr.and  Total  .  1,954,267  2,029,150 

JACKSONVILLE.  FLA. 

Times-Union  . (tn)  475.052  475,186 

Journal  . (e)  418.847  440,255 

Times-Union  . (S)  225.308  224,904 

Total  Daily  .  893,899  915,441 

Total  Sunday  .  225,308  224.904 

Grand' Total  .  1,119,207  1,140,345 

JAMESTOWN.  N.  Y. 

Journal  . (e)  278.755  334.986 

Post  . (ill)  278,666  328,341 

Grand  Total  .  557,421  663,327 

JOHNSTOWN.  PA 

Tribune  . fe)  469,215  513,248 

Tribune  (e)  .sold  in  cunibinatiun  with  Democrat 


44,0331 

(111). 


J 
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January  Linage  in  Leading  Cities 


KANSAS  CITY.  MO. 


Journal  . 

. (e) 

1939 

266.593 

19d8  Gain  or  Loss 
234,316  s32.277  G 

. (e) 

590.388 

622,043 

31,655  L 

579,949 

586,95.3 

7,004  L 

Journal  . 

Star  . 

. (S) 

1 33,828 

92,969 

40,859  (1 

. (S) 

,380,046 

373,763 

6,283  G 

Total  1  lady  .  . 

1 .436,930 

1,443,312 

6..382  I, 

Total  .Sunday 

513,874 

466,732 

47,142  G 

Grand  Total  . 

1.950.804 

1,910,044 

40,760  C. 

Juunial  . 

Ne»s-Sentinel 

KNOXVILLE.  TENN. 

. (m)  .328.755  323,402 

5,353  C 

. (e) 

,354,573 

.365.588 

11.015  L 

. (S) 

108,033 

120,312 

12.279  L 

'N'e»s-5M‘ntittel  . . 

. (S) 

148.460 

151,629 

3,169  L 

683.328 

688,990 

5.662  I, 

Total  Sunday 

256,493 

271,941 

15,448  L 

Grand  Total 

939,821 

960,931 

21.110  L 

Examinir  . 

LOS  ANGEIES.  CALIF. 

. (m)  586,352  590,930 

4,578  L 

334.826 

336,208 

1.382  L 

. (m) 

935,160 

885,503 

49.657  G 

Herald  Express 

. (e) 

658,370 

684,431 

26.061  L 

. (c) 

.344.562 

279,825 

64,737  G 

•ExarnintT  . . . . 

. (S) 

422.967 

404,3.32 

18,635  G 

(Times  . 

. (S) 

397.701 

430,069 

32,368  L 

Total  Daily 

2,859,270 

2.776.897 

82,373  G 

Total  Sunday 

820,668 

834.401 

13,733  L 

(Irand  Tot.al  . 

3,679,938 

3,611,298 

68,640  G 

CouritT'Journal 

LOUISVILLE.  KY. 

. (m)  643.607  668,396 

24,789  L 

. (e) 

582,372 

619,347 

36,975  L 

Courier-Journal 

. (.S) 

290,177 

370,782 

80,605  L 

Total  Daily  . . 

1,225,979 

1,287,743 

61,764  L 

Total  .Sunday 

290,177 

370,782 

80,605  L 

t  irand  Total 

1,516,156 

1,658,525 

142.369  L 

Union  Leader  . . 

MANCHESTER.  N.  H. 

. (e)  336,049  355,426 

19,377  L 

Union  (m)  and  Leader  (e)  sold  in  combination. 

Linage 

Union  (m)  is  shown. 


MEMPHIS.  TENN. 


Commercial  Appeal 

.  .(m) 

546.216 

553,450 

7,234  L 

Press-Scinritar 

....(e) 

328,022 

.155,959 

27.937  L 

((^mmercial  Appeal  .(S) 

281.698 

317,707 

36,009  L 

Total  Daily  . . . , 

874.238 

990,409 

35,171  L 

Total  Sunday  . . 

281.698 

317,707 

36,009  L 

Gram!  Total  . . . 

.  1,155,936 

MIAMI.  FLA. 

1,227,116 

71,180  L 

Herald  . 

. .  .(m) 

998,347 

1,013,055 

14,708  L 

News  . 

....(e) 

708.299 

734,501 

26.202  L 

Herald  . 

...(S) 

346.692 

387,275 

40,583  L 

Nrws  . 

...(S) 

240,990 

222,113 

18.877  G 

Total  Daily  . . . . 

1,706.646 

1,747,556 

40.910  L 

Total  Sunday  . , 

587,682 

609,388 

21.706  L 

Granil  Total  _ 

.  2.394,328  2,356,944 

MILWAUKEE.  WIS. 

62,616  L 

Sentinel  . 

. . .  (m) 

355.852 

353.381 

2.471  G 

Journal  . 

....(e) 

875.104 

778,268 

96.836  G 

Post  . 

....(e) 

128.060 

121.210 

6.850  G 

News  . 

....(e) 

178.961 

359.540 

180,579  L 

*Ncw-Sentinel 

,...(S) 

1 78,969 

190.403 

11,434  L 

•Journal  . 

...  (.S) 

298,374 

330,010 

31.636  L 

Total  Daily  . . . . 

1.537.977 

1,612.399 

74,422  L 

Total  Sunday  . 

477..343 

520.413 

4.1,070  L 

Grand  Total  . . 

2,015,320 

2,132,812 

117,492  L 

News  discontinued  January  14,  1939. 

MINNEAPOLIS,  MINN. 

Journal  . 

....(e) 

546.545 

541,090 

5,455  G 

Tribune  . 

....(d) 

497.016 

517,988 

20,972  I. 

Star  . 

....(e) 

448.142 

347.081 

101.061  G 

*yournal  . 

....(S) 

145.207 

214  479 

69.272  L 

(Tribune  . . 

....(S) 

256.131 

295.888 

39,757  L 

Total  Daily  _ 

1.491.703 

1,406.159 

85,544  G 

Total  Sunday  . 

401.3.18 

510.367 

109.029  L 

(•rand  Total  . . 

.  1.893.041  1,916,526 

MOBESTO.  CALIF. 

23.485  L 

Bre . 

. . . . (e) 

.136,712 

316,996 

19,716  C. 

NEW  HAVEN.  CONN. 


19.19 

1938  (i 

lain  or 

J»»urnal  CuuriiT  .  . 

,  ..(m) 

255.031 

2o7,903 

12,872  L 

Kegislir  . 

...(e) 

543.897 

516.332 

27,565  G 

Register  . 

...(S) 

145,044 

152,961 

7,317  1. 

Total  1  )ailv  . .  . . 

798,928 

784,23.5 

14.693  G 

Total  Sunday  . . 

145.644 

152,961 

7.317  I. 

(irand  Total  ... 

944,572 

937,196 

7,376  G 

NEW  ORLEANS, 

LA. 

Tiines-Picayitiie  . . 

. . .  (m) 

716,230 

754,209 

37.979  I. 

'rrilmne  . 

. . .  (m) 

251,040 

246.681 

4,959  G 

Item  . 

. . .(e) 

510,724 

447.291 

63.433  G 

States  . 

,  ...(e) 

378,731 

401.295 

22.564  I. 

Times-Picayiiiu* 

States  . 

...tS) 

317,980 

325.70.1 

7.783  1. 

iltem-Tribune 

. . .(S) 

248.603 

285,478 

.16,875  1. 

Total  Daily  .... 

1,857,325 

1,849,476 

7,849  G 

Total  Sunday  . . 

566.583 

611,241 

44,658  1, 

Grand  Total  ... 

2,423,908 

2,460.717 

36.809  L 

NEW  YORK.  N. 

Y. 

Times  . 

. .  .  (m) 

775,191 

834,064 

59,473  1. 

Herald  Tribune  .. 

. .  (m> 

537,005 

570.976 

.13,971  I. 

aVews  . 

. .  (in) 

900,047 

869.828 

.10.219  G 

Mirror  . 

. .  (in) 

257,082 

246.107 

10.975  G 

Journal*  American 

...(e) 

541.280 

592.390 

51.104  1. 

Sun  . 

...(e) 

891.833 

990.294 

98,461  I, 

World-Telegram 

. .  .(e) 

779,540 

819,185 

39,645  I. 

i’ust  . 

...(e) 

364,302 

514,161 

149.859  L 

Times  . 

...(S) 

756.269 

856,766 

100,497  1. 

•Mirror . 

...(S) 

144,697 

154,404 

9,707  L 

News  . 

...(S) 

4.16,106 

500,036 

63,930  I, 

tllerald  Tribune  . 

.  . .(S) 

511,350 

575,977 

64,627  L 

*  Journal- American 

..(S) 

301,326 

298,302 

3,024  K 

Total  Daily  . . . . 

5,046,286 

5.437,605 

391,319  L 

Total  .Sunday  . , 

2,149.748 

2,385,485 

235,737  D 

Grand  Total  . . , 

7,196,034 

7,823,090 

627.056  L 

BROOKLYN.  N. 

Y. 

Eagle  . 

....(e) 

595,415 

629,855 

34,440  L 

Eagle  . 

,...(.S) 

133,184 

150,213 

17,029  L 

Grand  Total 

728,599 

780,068 

51,469  I. 

NIAGARA 

FALLS. 

N.  Y. 

■Gazette  . 

....(e) 

490,916 

534,932 

44,016  T. 

OAKLAND.  CALIF. 

Post-Einiuircr  . . . 

....(e) 

359.504 

361,213 

1,709  I. 

Tribune  . 

..  .(e) 

036,848 

638.228 

1,380  1. 

Tribune  . . 

....(.S) 

174,208 

154,826 

19,382,j; 

Total  1  taily  . . . 

996,352 

999,441 

3.089  I, 

Total  Sunday  . 

174,208 

154.826 

19,382  G 

( irand  Total  . . 

1.170,560 

1.154,267 

16.293  G 

OKLAHOMA  CITY. 

OKLA. 

Oklahoman  . 

...  (m) 

,145.439 

318,542 

26  897  G 

Times  . 

....(e) 

436.438 

453,979 

17,541  1. 

Oklahoma  News  . . 

....(e) 

264.279 

280,156 

15,877  1. 

( )k1ahoman  . 

.  ...(S) 

186.462 

217,316 

30,854  I. 

Oklahoma  News  . 

....(S) 

130.016 

116,515 

14,101  G 

Total  Daily  _ 

1,040.1.56 

1,052.677 

6,521  I. 

Total  Sunday 

317,078 

33.1.831 

16,753  I. 

Grand  Total  .  . 

1.36.1.2.14 

1.. 186.508 

2.1.274  I. 

OMAHA.  NEB. 

World  Herald  . . . 

....(e) 

490.087 

499.089 

9,002  I. 

tWorld-IIerald 

...tS) 

209  866 

.109,077 

779  G 

Grand  Total  . . 

099.943 

708.160 

8.223  I. 

World-Her.ild  .so 

I’d  in  morning-rvening  combination.  I.in* 

age  of  one  edition 

>hown. 

PEORIA.  ILL. 

Journal-Transcript 

...(d) 

.501.902 

475.248 

26,l>54  t; 

Star  . 

....(e) 

513.221 

498.549 

14.672  G 

Journal-Transcript 

...(S) 

155.530 

140,023 

14,913  t; 

.Star  . 

....(S) 

116,262 

145,640 

29.378  1. 

Total  Daily  ... 

1.015.123 

973,797 

41.326  (. 

Total  Sunday  . 

271.798 

286.263 

14.465  I. 

(irand  Total  . . 

1,286,921 

1,260,060 

26.861  G 

PHILADELPHIA. 

PA. 

Kvening  Hulletin 

. . . . (e) 

8.13,592 

765.274 

1.8,318  (. 

p'qnirer  . 

. . .  .(m) 

628.440 

644.419 

15.979  1. 

News  . 

- (e) 

192.978 

204.522 

11.544  1. 

Kvening  1‘ublic  \a'< 

rlger  (e) 

755,502 

775.983 

20.481  1. 

t Record  . 

....(in) 

408.114.1 

477.18) 

69.138  1. 

Irquirer  . 

....(S) 

4,81.083 

539..t53 

sS7.670  1. 

Record  . 

..  .  .(S) 

285,928 

341,430 

55.502  1. 

READING,  PA. 

]y.l9  1938  Ciam..!' I.(„i 


KokIc  . (c)  462,984  464,737  1,753  1, 

Tiims  . (m)  426,510  411,535  14.975  ('. 

K.ikIc  . (S»  31,656  34,652  2,996  1, 


Total  Daily  .  .889.494  876,272  13,222  (. 

Total  Sunday  .  31,056  34,652  2.996  1, 

lir.md  Total  .  921,150  910,924  10.226  (1 

RICHMOND.  VA. 

.\.»s  Leader  . (e)  723.129  710.144  14.985  (1 

liiiie-,-l)i.spatch  . (m)  449,952  433,184  16,768  0 

Tinics-Dispatch  . (S)  219,063  234,054  14,991  L 


Total  Daily  .  1,175,081  1,143,328  31,753  0 

Total  Suiid.ay  .  219.063  234.054  14,991  L 

Orand  Total  .  1,394,144  1,377,382  16,762  0 

ROANOKE.  VA. 

Tinie.s  . (ill)  174,259  182.430  8.171  1, 

World-News  . (e)  356,604  339,548  17,056  0 

Times  . (S)  169,204  166,632  2,572  ti 


Total  Daily  .  530,863  521.978  8.885  O 

Total  Sunday  .  169,204  166.632  2,572  (. 

Orand  Total  .  700,067  688,610  11,457  C. 

ROCHESTER  N.  Y. 

Times-l’nion  . (e)  668,891  741,708  72,817  1, 

Democrat  &  Chronicle  (m)  618,704  656,761  38,057  1, 

F.vening  News  . (e)  100,797  . 

Democrat  &  Chronicle  (S)  298,010  258.891  39,119  0 


Total  Daily  .  1,388,.392  1,398,469  10,077  1. 

Total  Sunday  .  298,010  258,891  39,119  0 

Orand  Total  .  1,686,402  l,n57,360  29,042  0 

News  new  paper. 

ROCKFORD.  ILL. 

Register-Republic  ....(e)  415,995  439.943  23,948  1. 

Star  . (m)  317,912  320.289  2,377  1. 

St.ar  . (S)  91,192  119,172  27,980  1. 


Total  Daily  .  733,907  760,232  26,325  1. 

Total  Sunday  .  91.192  119,172  27,980  1. 

Orand  Total  .  825,099  879,404  54,305  I. 

SACRAMENTO.  CALIF. 

I'nion  . (m)  215.903  220,978  5,075  1. 

Bee  . (e)  640.200  613,486  26,714  0 

Cnion  . (S)  97,446  119,686  22,240  1. 


Total  Daily  .  856,103  834,464  21.639  O 

Total  Sund.ay  .  97,446  119,686  22.240  1. 

Or.and  Total  .  9,53,549  954.150  601  L 

ST.  LOUIS.  MO. 

Olobe- Democrat  . (m)  450.962  393,659  57,303  0 

Post  Dispatch  . (e»  616,916  670.215  53.399  1. 

Star-Times  . (e)  447,961  483.595  35,634  1. 

:  Olobe- Democrat  _ (S)  214,955  277,014  62,059  1. 

I’ost-Dispatch  . (S)  347.596  .323,395  24,201  (. 


Total  Daily  .  1,515.739  1,547,469  31,730  1. 

Total  Sunday  .  562.551  600,409  37.858  L 

Orand  Total  .  2,078,290  2,147,878  69.588  1. 

ST.  PAUL.  MINN. 

rioiieer  Press . (m)  575,168  486,521  88,647  0 

Dispatch  . (e)  580.735  468,668  112,067  (. 

Pioneer  Press  . (.S)  166,391  161,098  5,293  0 


Tot.il  Daily  .  1,155,903  955.189  200,714  (. 

Total  .Snnd.ay  .  166,391  161,098  5,293  (. 

(irand  Total  .  1,322,294  1,116,287  206,007  0 

SAN  ANTONIO.  TEXAS 

Light  . (e)  405,128  443.880  38.752  1. 

express  . (in)  274,937  299.575  24,638  i. 

-News  . (e)  506.358  504.791  1,567  0 

•I.ight  . (S)  244.313  297,337  53,024  1. 

express  . (S)  225.981  209.715  16,266  0 


Total  Daily  .  1,186,423  1.248,246  61.823  1. 

Total  Sunday  .  470,794  507.052  36.758  L 

Orand  Total  .  1,656,717  1,755,298  98,581  1. 

SAN  DIEGO.  CALIF. 

liiion  . (m)  423.996  .388,856  35.140  1. 

Sun  . (e)  359.141  380.990  21.849  1. 

Tribune  . (e)  624,423  617.319  7,104  0 

1  nion  . (S)  201.987  222.946  20.959  1 

Soil  . (S)  63.840  80,851  17,011  1. 


•Star  . 

MONTREAL.  CANADA 

. (e)  960,769  961.612 

843  I. 

Gazette  . 

. (in) 

41)6.20,1 

408.809 

2.606  I. 

La  Vresse  . 

. (e) 

731.8.19 

7 1 1  895 

19.944  G 

La  Katric  . 

94.005 

95.465 

1,460  1. 

Herald  . 

. (e) 

194.495 

152.521 

41.974  G 

La  Palrie  . 

62.574 

56,645 

5,929  1. 

Total  Daily  .. 

2..187.3I1 

2,330,302 

57.009  G 

Total  Sunday 

62.574 

56.645 

5.929  G 

t.raii.l  Ti.tal  . 

2.449,885 

2,386,947 

62,938  G 

Pros  . 

MUNCIE.  IND 

. (e)  331.880 

292.684 

.19,196  G 

Star . 

.126,923 

329,306 

2,.183  D 

J'tar 

. (S) 

100,373 

91.425 

8,948  G 

Total  D.iilv  . 

658.803 

621.990 

.16.813  G 

Total  Suwelay 

100.373 

91.425 

8.948  G 

Grand  Total 

759,176 

713,415 

45,761  G 

Banner 

NASHVILLE.  TENN. 

. (e)  .1.18.148  .129.811 

8.337  G 

lennesM-an  _ 

.112.197 

314,710 

2.513  L 

renne>sean 

. (S) 

225.488 

223,186 

2,302  G 

Total  1  )aily  . 

650.345 

644.521 

5.824  G 

Total  Sunday 

225,488 

223,186 

2,302  G 

Grand  Total 

875,813 

867,707 

8,126  G 

ledger  . 

^€WS  . 

gjr  Eagle  .... 
'•edger  . 

NEWARK.  N. 

. (m)  167,800 

J. 

191.033 

23.232  I. 

. (e) 

893,949 

972.618 

78.669  I, 

374,038 

380,398 

6,360  L 

. (S) 

198.816 

253,461 

54,645  I. 

. (S) 

77,115 

r02,621 

25,506  I. 

Total  Daily  . 
Total  Sunday 
wand  Total 

1,435,787 

1,544,049 

108,262  L 

275.931 

356,082 

80,151  L 

1.711.718 

1,900,131 

188,413  I. 

Total  Daily  .  . . 

2.818.555 

2.867.370 

48.824  1. 

Total  Snndav  . 

/  (>".(>!  1 

880.78.1 

111.172  1. 

(irand  Total  . , 

.  3,586,166  .1,748,162 

PHOENIX.  ARIZ. 

16I.49(,  1. 

Republic  . 

.  . .  .  (m) 

1.53.649 

.189.305 

15.656  1. 

( inzette  . 

. (e) 

438,582 

474.6.18 

d(>.056  1, 

Republic  . 

. . .  .tS) 

1.16.778 

144.247 

7.469  1. 

Total  Daily  .  . . 

792.2.11 

861,94.1 

71.712  1. 

Total  Sunday 

1,16.778 

144.247 

7.469  1. 

1  iranii  Total  .  . 

.  929.01)9  1,008,191) 

PITTSBURGH.  PA. 

79.181  1, 

Snn-Tclegrapli  .. 

. (e) 

574,426 

628.954 

54.528  1. 

l*ost-(iazettc  .... 

. .  . .  Dn) 

534.859 

500.002 

.14.857  G 

Press  . . 

. (e> 

789.221 

844.194 

1)14.971  r. 

•Sun-Tclcgraiih  .  . 

....(S) 

24.1..124 

260.007 

16.681  1, 

■•Press  . 

_ (Si 

.112.304 

.145.742 

11.418  I. 

Total  Daily  .  . . 

1,898.506 

2.021.150 

124,644  1. 

Total  Sunday 

555.62S 

605.749 

50.121  1. 

(irand  Total  . . 

.  2.454,134  2,028,849 

PORTLAND  ORE. 

174,865  1. 

tiregonian  . 

. . , .  (m) 

.179.15.1 

146.919 

12.2.14  ( . 

luiirnal  . 

. (e) 

572.36U 

512.919 

19.441  G 

News-Telegram  . 

. te) 

312.302 

205.810 

106.472  G 

**0"egonian  . . . , 

. (S) 

285.978 

191.640 

92.1.18  t  i 

■IJournal  . 

. (S) 

1.18.546 

112.720 

5.826  (  . 

Total  Daily  . . , 

1.26.1,815 

1,085.668 

178.147  G 

Total  Sunday 

424.524 

126.161) 

98,lt)4  t: 

(irand  Total  .• 

.  1.688,339 

PROVIDENCE,  n 

1,412,028 

1.  1. 

276,111  G 

Bulletin  . 

. (e) 

836.731 

746.511 

90.218  G 

Journal  . 

. . . .  (m) 

319,309 

274.671 

44,618  t; 

Journal  . 

. (S) 

177,567 

206,216 

28,649  1. 

Total  Daily  . . , 

1,156,040 

1,021.184 

114,856  t. 

Total  Sunday 

177,567 

206.216 

28.649  1. 

1 1rand  Total  . 

1.333,607 

1 .227,400 

106.207  G 

Ttjtal  Daily  . 

1.407,560 

1.187,165 

20.395  < . 

1  uta!  Sunday  . . 

265,.s27 

101.797 

37,971)  1. 

(grand  Total 

I,671,.187 

1,690,962 

17,575  1 

SAN 

FRANCISCO. 

CALIF. 

(broiiicle  . 

.  .(in) 

409.221 

422.496 

13,27.1  1. 

Kxamirer  . 

.  .  (in ) 

6)9.2H(. 

559.741 

59.541  1. 

('all-Bulletin  . 

.  .  .(e) 

4.59.894 

440.459 

19,415  G 

\ew>  . 

.  .  .(e) 

5.19.021 

600.107 

61.286  L 

(  hrt»iiicle  . 

,  .  .tS) 

1 91. 826 

206,1)21 

14.195  1. 

Kxaniiner  . 

, . . 1 S) 

.(7n,o56 

171,729 

4.127  G 

Total  Daily 

2,027.422 

2.021.005 

4.417  1 . 

lolal  Sunday  .. 

567,882 

577.750 

9.868  1. 

(irand  Total  ... 

(  lininicle  includca 

N'.illey 

2.59.%304 

Kdition. 

2,600,755 

5,451  I 

SCHENECTADY. 

N.  Y. 

(iazetlg-  . 

.  .  (ml 

564.178 

555,665 

8.513  < ; 

1  nio’i  Star  . 

...(c) 

474,899 

502,156 

27,257  1. 

tir..!,,!  Total  ... 

.  1,019,077  1,057,821 

SCRANTON.  PA. 

18,744  1. 

Trilmtit  . 

.  .  (  Ill  ) 

422..100 

382.115 

39,965  1 ; 

1  ime-*  . 

. ..(e) 

618,892 

652,660 

.11.768  1. 

Srraiitonian  . 

...(S) 

174.256 

193,716 

19,480  1. 

Tot.il  Daily  .... 

1,041.192 

1,014,995 

6,197  G 

I'otal  Sunday  .. 

174,256 

193.736 

19,48(1  I. 

( grand  Total  •  . . . 

.  1,215,448  1,228,711 

SEATTLE.  WASH. 

11.281  I. 

pM>ilti(elligtncer 

,  ..(m) 

126,829 

317,280 

9,549  G 

Star  . 

...(e) 

249,905 

202,895 

47.010  G 

1  ink's  . 

.. .(e) 

612,181 

549,077 

63,106  G 

'  Post-Intelligencer 

. .  (S) 

218,552 

198,670 

19,882  (1 

1  imes  . 

...(S) 

217,417 

214.894 

2,521  G 

Total  Daily  .... 

1,188.917 

1,069.252 

119,665  G 

Total  Sunday  .. 

415,969 

413,564 

22,405  G 

•  .rand  Total  . . . 

1,624.88(. 

1.482,816 

142.070  1 ; 
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January  Linage  in  Leading  Cities 


N( 


SIOUX  CITY.  IOWA 


19.(9 

1938 

aili  >>r 

2(>1 .6.''.> 

229.24^ 

32.400  ( i 

Tt  ilmm  . 

.  .  ( i  » 

2.T5.1(t5 

242.514 

7.409  1. 

I'dirnal  . 

(Si 

(.4,172 

9(1.  .4 13 

32.141  1. 

T..1.1I  n.iiiv  .. 

49(.,7(i(t 

47 1 .76.' 

24.907  (i 

T«i!;i1  SnntI..N 

04.172 

9(...11.4 

42.141  1. 

( iraml  T  ‘‘al 

5f>s.n76 

7.144  1, 

SOUTH 

BEND,  IND. 

\t  vs  '‘■Time'  .... 

(  t  » 

339. h73 

IriLum  . 

.  .if) 

.^75.tl5.> 

437.0.42 

i.tx,o2.(  ( ; 

\t  w '-Tinit '  .... 

...(Si 

68.638 

rriliinu  . 

(Si 

I(I.(.299 

93.367 

11.942  t; 

Tettal  I>.iily  ... 

575.055 

766.704 

191.(.49  L 

Total  Siimiav 

I0.X.299 

162.004 

40.70(1  L 

(.r..ml  Ti.!..I  .. 

(.80..(54 

928.709 

248,444  L 

SPOKANE.  WASH. 

>l>ckt>niar.  Ktvitu 

1  111  » 

256.165 

253.108 

4.047  C; 

(iironicU  . 

.(el 

4.x8.(.29 

472.808 

14.179  L 

I*ie"  . 

1  18.874 

159.100 

40.22(.  L 

•  SiM.ke'maii-ReNiew 

«s. 

222.442 

221.836 

fiito  (; 

Tiital  Dailv  .  .  . 

.8.(.(.6(.8 

885.016 

41.448  L 

I'eital  Snrifiav 

222.442 

221,8.40 

0O6  (i 

'  iranil  Ty  t;**  . 

t.(i5tLll0 

1,106.8.52 

40.742  L 

SYRACUSE,  N. 

Y. 

Titirtial  .  .  .... 

.  Act 

40.1.(148 

417,441 

14.404  1. 

Ii<r;il<i  . 

_ ( t  » 

465.881 

476.6(t6 

10.725  L 

F'jKt-Stamlarel 

.  .  . .  <  in  » 

(1.4.495 

274.66(» 

01.171  L 

*.\mericaii  . 

_ (Si 

1.41.349 

139.330 

7.981  L 

Il<r.il(l  . 

_ (Si 

54.62.4 

80.788 

2(..I63  1. 

P  iM-StamlaTil  .  .  . 

.  .  .  .  ‘  S) 

62.461 

6(),1 75 

4.714  L 

l.,t.Tl  DaiK  ... 

1.182.424 

1.208.723 

80.299  L 

Total  Suntlav  . 

248.435 

286.293 

.47.858  L 

(irand  Total  .. 

1.430,859 

1.555,016 

124.157  1. 

TACOMA,  WASH. 

Nevvs-Tribum  ... 

. (t) 

447.9.49 

348.585 

626  L 

Timex  . . 

. (el 

274..42.( 

304.961 

40.638  L 

\»  wis  Trilmiit 

_ (Si 

1.42.249 

146.572 

14.323  L 

Total  I  tally  .  .  . 

(.22.282 

653.546 

31.264  1. 

I'eTtal  .Sunday 

1 42.249 

146,572 

14.323  L 

Total  . 

744.4.41 

80(t,118 

44.587  L 

TOLEDO.  OHIO 

1  iiiif'  . .  . 

.(nit 

108.410 

109.912 

1.402  1. 

Hl.lile  . 

. ( f  ( 

h94.7l6 

710.446 

1.4.730  L 

N.»s-Be<  . 

. (e) 

330.757 

limes  . 

. (Si 

2.(8.402 

265.737 

27.335  L 

I'lilal  Daily 

803.126 

1,151.115 

347.989  I. 

Total  Sunuay 

2.(8,402 

265.737 

27,335  L 

(•rand  Tota!  . 

1.041.528 

1,416,8.52 

375..424  1. 

TORONTO, 

ONT.,  CANADA 

( iloln-  \  Mali  .  . . 

....(nit 

471.580 

473.557 

98.023  G 

1  elenram  . 

. . .  .  .  (et 

8.42. 1.(6 

859.457 

27„421  L 

Star  . 

. (ft 

914.673 

1,037.645 

122.972  L 

Star  . 

t  w  t 

51.723 

58.696 

6.973  1. 

( ii  aml  . 

2,370.112 

2,429,355 

59,243  1. 

TRENTON.  N.  J. 

ly.W  Cain  i.i 

Time . <i  i  541.sy.f  r4.5<i7  (i 

*riincs*A«lvfrti<( I  ...  (St  7.^.S.(1  !(>(»  I. 

Cratid  Tiilal  .  (►17..S,SS  34.(.1.S7  74.4(11  (i 

Trcntipii  Kvf.  Tinu-s  X  State  Ca/.Hte  miiriiiti):  are  miIiI 
in  cotnliiiiaticin.  l.inaKe  ot  Kveiiinn  TinU'  civen.  Until  nf 
tliepie  ('ditiniis  are  jitdiliahed  live  days  each  week. 


TROY.  N.  Y. 


Kt  Curd  . 

. (nit 

.t89,(.84 

1  .(..(.(4  ( ; 

Record  (in)  m 

iild  ill  combination  with 

1  iim  '  ( ( 

1.  l.ioaKi 

of  Record  showi 

1. 

TULSA,  OKLA. 

Trihniif  . 

. (el 

279.409 

394.747 

l(..3.(s  1. 

World  . 

402.841 

41(1.003 

13.1  (.2  1, 

World  . 

. (SI 

157.S.tK 

181.704 

23.8(1(1  1. 

Tribune  . 

142.252 

131.4.(4 

10.818  G 

Total  Daily  . 

782.250 

811.740 

29..50O  1. 

Total  Sunday 

3(Hi.(t9(t 

313.1.(8 

13.048  1, 

(irand  Total 

1.082.340 

1,124,SXK 

42.448  1. 

WASHINGTON.  0 

1.  c. 

HeraM  . 

412.131 

.(80.253 

31.878  (1 

I’ost  . 

493.804 

453.650 

40.154  (. 

. (e) 

409,599 

413,941 

4..(42  1 . 

Times  . 

. (et 

599,958 

557,805 

42.153  (i 

Star  . 

. (et 

1.224.327 

1,194,675 

29.652  (i 

’llerald  . 

. (St 

287.910 

384,409 

96.499  L 

(Star  . 

. (St 

416,490 

446,730 

.10,240  L 

Post  . 

. (St 

238.910 

26L6(iO 

22,750  1, 

Total  DaiK  . 

3.139,819 

3,000.324 

139,495  G 

Total  Siind.'iv 

943,310 

1.092.799 

149.489  1. 

( irand  Total 

4.083.129 

4.tt9.T122 

9.994  1. 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


Mainarolu-ck  'I'inu  ' 

.  (et 

129.776 

154.173 

24.397  L 

Mt.  Wrnon  Ar^jii'  . 
New  Rocbelle  Stand; 

..(el 

ird 

404.299 

366.379 

37.920  ( i 

Star  . 

Ossining  Citizen- 

..(el 

404.836 

.387,524 

17.312  (. 

Register  . 

..(el 

145.333 

1 52.5(»(i 

7.233  1. 

Port  Chester  Item  . 

..(ft 

243.1.(0 

255.06/ 

11.937  1. 

I'arrytown  News  . . . 
Yonkers  Herald- 

.  .  ( e  t 

150.632 

154.102 

3,470  1. 

'Statesman  . 

.(e» 

3.(4.3,4(i 

.104.529 

29.827  (. 

White  Plains  ReiMirter  (el 

426.251 

452.278 

26.027  I. 

Pcekskill  Star  . , . .  . 

.  .(el 

197.848 

187.(.62 

10.186  G 

Grand  Total  .  .  .  . 

.  2.4.(6.461  2.414.280 

WICHITA,  KAN. 

22.181  G 

Beacon  . 

.  .  .(et 

381.700 

385.975 

4.275  1. 

.  .(m) 

248.322 

258.0.(4 

9.712  1, 

E.a(!lc  . 

.  .  .  (et 

299.901 

300.788 

9,887  L 

Beac.n  . 

.  .(Si 

199.215 

280.722 

81.507  1. 

Easle  . 

.  .(Si 

114.966 

146.4.40 

.31.484  L 

Total  Dailv  .... 

929.923 

953.797 

23.874  1. 

Total  Sunilav  .. 

314.181 

427.172 

112.991  1. 

Grand  Total  _ _ 

1,344,104 

1,380.969 

1.36.865  1. 

WINSTON-SALEM, 

N.  C. 

Twin  City  Sentinel 

.  . .(el 

.322.841 

297,4(TI 

25,440  C 

lournal  . 

.  .  (ml 

246.284 

228.704 

17,580  G 

Journal  \  Sentinel  , 

,  .  .(St 

123.688 

119.47b 

4.210  G 

Total  Dailv  _ 

.469.125 

526,1(15 

4.3,020  G 

Total  Sunday 

123.688 

119.478 

4.210  G 

( iriiiid  T‘»tal  .  ,  . 

692,813 

645.583 

47.2.30  G 

WORCESTER.  MASS. 


19.(0 

19.(8  (i 

iain  ..r 

Telegram  .  .  .  . 

. (ml 

44.(.15.1 

3/4.659 

69.094  (1 

Gazette  iv  Post 

. (el 

489,647 

4.15. 14(. 

54.501  (i 

TeleKram  . . . . . 

. (St 

159.857 

167,629 

^772  I, 

Total  Daily 

93i,8iMi 

809.20.4 

12.(.59.((. 

Total  .Sundav 

1.49.857 

167.629 

7.772  L 

(■rand  Total 

I.092.(>57 

976.8.14 

1 14.82.1  (, 

YOUNGSTOWN.  OHIO 

Viiitlicalot*  \  Ti 

i-lexram  (el 

no.l.l  18 

(>41.(>(i4 

.(8.546  1. 

X’iiidicator  \  l  e 

leKram  ( S  i 

149.452 

1811.197 

(0.745  1. 

Grand  Total 

752.570 

S_M.861 

09.291  I, 

FIGURES  SUPPLIED  BY  PUBLISHERS 


BRONX  (NEW  YORK  CITY) 


Home  Nev\>  ... 

. (el 

l(i0.97o 

182.990 

22.112(1 1, 

1  li*nu'  .News  .  .  . 

. (SI 

74.005 

98.231 

2.1.226  1. 

Grand  Tol;d 

KANSAS 

235,981  281.227 

CITY.  KAN. 

45.246  I. 

. (et 

188.63(1 

193,473 

4,8.17  I. 

Kaii-an  . 

. (SI 

120.03(1 

129.899 

9.863  L 

Graii'l  Total 

. (08.672  323.(72 

NEW  BEDFORD,  MASS. 

14.7(10  1. 

Standard-Times 

. (e) 

318.710 

339.780 

21,070  1. 

.Mercury  . 

. (in) 

310.492 

.341.852 

31.360  1. 

Standard-Times 

. (SI 

53.872 

63.77(1 

9.898  I, 

629,202 

681,6.32 

52,430  L 

Total  .Sunday 

53,872 

63,770 

9.898  L 

(irand  Total 

683,074 

745,402 

62,328  L 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS 
WEEK"— JANUARY.  1939 

•  "AMKKICAN  WKKKI.Y"  I.inaKe — 50.117  lims  and 
•'COMIC  WEEKLY"  Linage — 9.555  lines  is  included  in  the 
Sunday  figures  of  the  following  )i;ii>ers:  .■\lhany  Times  Union, 
.\tlanta  American.  Baltimore  American,  Boston  .\dvertiser. 
Chicago  Herald-Examiner,  Detroit  Times.  .Milwaukee  Neas 
Sentinel.  New  York  Journal  .Xiiierican.  I'ittshurgh  Suti-Te.t- 
graph.  San  Antonio  Light,  Syracuse  .Xnieric.aii,  Washington 
llerald. 

•  “AMERICAN  W  EEKLY"  Linage  48.247  lines;  (iO.M  1C 
WEEiKI.Y  Liiu^e — 9.555  lines  in  the  Los  Angeles  Examiner. 
.San  Francisoj  Examiner  and  Seattle  I’osl-Intelligeiicer. 

*•  “AMERICAN  WEEKLY"  Linage— 50.117  lines  in  the 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer.  Houston 
I’ost,  Minneapolis  Journal,  Nashville  Tennessean;  4ri.,14.1 
lines  in  the  Portland  Clregonian. 

t"THLS  WEEK"  I  aitiaee — 21,9(17  lines  is  iiicluili-il  in  tw 
Sunday  figures  of  the  allowing  ]«at>tTs:  Atlanta  Journal. 
Baltimore  Sun,  Birmingham  News  iSi  Age  Herald.  Boston 
llerald,  Buffalo  Times,  Cincinnati  Knquirer,  Cleveland  Plain 
Dealer.  Dallas  News,  Detroit  News.  Indiaiiapdis  Star. 
Memphis  Commercial  Api)eal.  Milwaukee  Journal,  Minneapo¬ 
lis  Tribune,  New  Orleans  Item  Tribune.  New  York  Heraln 
Tribune.  Omaha  VVorld-Herald.  Philadelphia  K^'ord.  Pitts¬ 
burgh  Press.  St.  Louis  Globe  Democrat.  Washington  Star; 
20,783  lines  in  the  Chicago  Daily  News.  21.560  lines  in  the 
Los  Angeles  Times.  P«»rtlaii(l  Jimrnal.  Si>okanr  .Spokesmar. 
Review. 


Restriction  of 
Advertising  Will 
Hurt  Business 

Paul  West.  ANA  President, 

So  Tells  Detroit 

Club 

Detroit,  Feb.  13 — Management,  all 
management,  must  recognize  that  re¬ 
striction  of  advertising  will  mean  that 
all  business  will  suffer  whether  it  be 
food  or  automobiles  or  steel  or  rail¬ 
roads.  Our  system  is  so  complex  and 
yet  so  sensitive  that  this  restriction 
will  mean  more  unemployment,  not 
only  of  labor  as  it  is  generally  known, 
but  of  those  unsung  workers  in  the 
field  of  distribution — our  wholesalers, 
our  retailers  and  our  great  white  col¬ 
lar  class,”  declared  Paul  B.  West, 
president  of  the  Association  of  Na¬ 
tional  Advertisers,  speaking  at  a 
luncheon  of  the  Adcraft  Club  here 
last  week. 

His  subject  was  “Advertisers  Had 
Better  Be  Good  to  Advertising.” 

Job*  Depend  on  Advertising 
"If  by  governmental  edict  or  other¬ 
wise  advertising  were  to  be  forbid¬ 
den  or  seriously  restricted,”  he  con¬ 
tinued.  “I  firmly  believe  there  would 
be  no  Chrysler  Corporation,  no  Gen¬ 
eral  Motors,  no  General  Foods,  none 
of  those  corporations  now  affording 
a  living  to  hundreds  of  thousands  of 
workers  and  other  thousands  of  small 
investors.  Jobs  would  be  scarcer  and 
the  cost  of  living  would  inevitably 


shoot  upward.  Our  banks,  our  in¬ 
surance  companies  would  be  im¬ 
measurably  weakened  and  our  pres¬ 
ent  American  structure  would  be 
definitely  in  danger.” 

West  continued  his  warning  by 
pointing  out  the  truth  of  the  assertion 
that  advertising  does  constitute  an 
important  part  of  our  national 
economy. 

“It  is  just  as  important.”  he  said, 
“to  those  industries  whose  invest¬ 
ment  therein  is  relatively  small,  the 
so-called  ‘heavy  industries,’  for  ex¬ 
ample,  as  it  is  to  those  engaged  in  the 
manufacture  and  sale  of  consumer 
goods.  In  other  words  the  fundamen¬ 
tals  are  important  to  all  industries 
regardless  of  how  necessary  adver¬ 
tising  is  to  them  as  a  selling  tool  in 
the  movement  of  their  merchandise.” 

Doesn't  Glorify  It 

West  criticized  some  of  the  present- 
day  advertising.  “I  would  be  the  last 
to  glorify  advertising  for  the  sake  of 
advertising,”  he  said,  “and  certainly 
not  some  of  the  advertising  which  is 
being  run  at  present.  I  do  believe 
that  ad-v'crtising  is  just  as  essential 
and  therciore  just  as  important  to 
business  management  as  is  produc¬ 
tion.  and.  frankly,  I  am  concerned 
about  it,  concerned  because  it  is  my 
considered  judgment  that  too  large  a 
proportion  of  business  management 
knows  little  and  cares  less  about 
this  important  phase  of  our  national 
economy;  concerned  because  that 
ignorance  leads  to  abuse  and  abuse 
will  eventually  lead  to  the  serious  im¬ 
pairment  of  an  essential  tool  of  mass 
production  and  mass  distribution. 
The  danger  of  such  impairment  of 


advertising  lies  not  so  much  from 
without  as  from  within  busine.ss  it¬ 
self.” 


RANDAU  ON  S.  A.  TOUR 

Clem  Randau,  vice-president  and 
general  news  manager  of  the  United 
Press,  who  is  on  an  inspection  tour  of 
South  America,  recently  interviewed 
President  Roberto  M.  Ortiz,  of  Argen¬ 
tina. 


IN  NEW  QUARTERS 

The  San  Francisco  offices  of  Fen- 
ger-Hall  Co.,  Ltd.,  have  been  moved 
to  the  Examiner  Building,  George 
Close,  president,  announced  this 
week. 


Linage  Losses  Due  to 
Lack  of  Selling 

continued  from  page  3 


papers  are  in  a  better  piosition  than 
ever  before  to  serve  the  advertiser. 
Competition  for  the  leisure  time  of 
our  adult  population  is  keener  than 
ever  before.  Comparing  the  years  of 
1933  and  1937,  for  example,  we  find 
there  were  in  the  latter  year  32,000,- 
000  more  imits  of  magazine  circula¬ 
tion  per  month  to  be  read,  6,000,000 
more  passenger  cars  to  be  driven, 
7.500,(X)0  more  radios  to  listen  to,  and 
32,000,000  more  movie  attendances  per 
week. 

Increases  in  leisure  time,  through 
labor  saving  devices,  shorter  working 


hours,  etc.,  are  far  from  enough  to 
absorb  all  these  increases,  nor  have 
population  increases  been  sufficient 
to  account  for  them. 

Because  newspapers  perform  such 
a  primary  and  important  daily  service, 
it  seems  reasonable  that  they  will  al¬ 
ways  be  in  “preferred  position”  with 
the  public.  Every  day  30,000,000  fam¬ 
ilies  buy  40,000,000  copies  of  daily 
newspapers  to  say  nothing  of  the  many 
important  weeklies,  and  they  buy 
nearly  32,000,000  papers  every  Sunday 
of  the  year. 

One  of  the  advertiser’s  many  prob¬ 
lems  today  is  to  be  sure  that  his  chan¬ 
nel  to  the  consumer  is  direct  and  cer¬ 
tain  and  the  fact  that  the  American 
public  asserts  its  interest  in  news¬ 
papers  every  day  of  the  year  guar¬ 
antees  that  they  have  that  important 
qualification  in  full  measure. 

It  is  my  opinion  that  the  full  poten¬ 
tial  value  of  the  newspapier  medium  to 
the  national  advertiser  is  not  to  be 
measured  by  the  peak  volume  of  the 
national  business  in  1929,  but  by  some 
figure  well  beyond  that.  Once  the 
trend  line  is  changed  upward  through 
organized  selling  of  the  medium  with 
every  effort  made  to  insure  the  proper 
use  of  the  medium  through  adequate 
schedules,  great  progress  back(?d  by 
real  success  is  inevitable. 

■ 

DAILY  OFFERS  REWARD 

A  reward  of  $50  is  being  offered  by 
the  Cleveland  Press  for  information 
leading  to  the  apprehension  and  con¬ 
viction  of  any  of  the  slugging  purse- 
snatchers  who  have  been  beating  and 
robbing  Cleveland  women  since  Jan.  1- 
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Newsprint  from 
Paper  Waste 
Tested  by  Dailies 

Pittsburgh  Papers  Use  Prod¬ 
uct  Perfected  by  Dr.  Hoch- 
stetter  .  .  .  Paper  Satisfactory 

Pittsburgh,  Feb.  14 — The  first  tests 
of  a  newsprint  made  from  waste 
paper  products  were  conducted  suc¬ 
cessfully  yesterday  and  today  on  the 
high-speed  presses  of  the  three  Pitts¬ 
burgh  newspapers. 

The  test  was  described  by  editors, 
pressroom  executives  and  others  as 
eminently  successful,  and  the  experi¬ 
ment  went  through  without  a  hitch. 

The  Pittsburgh  Press,  the  Sun- 
Telegraph  and  the  Post-Gazette  each 
printed  several  pages  on  the  new 
paper  in  one  of  their  editions.  These 
pages  could  not  be  distinguished  from 
the  others  except  on  close  inspection 
which  revealed  they  were  somewhat 
whiter. 

The  paper  was  made  from  old 
magazines,  newspapers,  bill  poster 
material,  discarded  letters  and  other 
waste  material  by  a  process  developed 
by  Dr.  F.  W.  Hochstetter,  a  relatively 
obscure  inventor  backed  by  the  Bene- 
dum-Trees  interests. 

Dr.  Hochstetter  discovered  a  way  to 
take  the  ink  and  filler  out  of  the  waste 
paper  products  without  destroying  the 
fibers— something  scientists  have  been 
trying  to  accomplish  for  almost  a  cen¬ 
tury. 

For  a  practical  trial  of  paper  made 
by  this  process.  Dr.  Hochstetter  made 
four  tons  of  pulp  at  a  small  experi¬ 
mental  plant  here,  and  arranged  with 
the  Tarentum  Paper  Mills  to  turn  it 
into  newsprint.  Enough  paper  was 
made  to  give  two  half-rolls  to  each 
of  the  Pittsburgh  dailies,  and  to  sup¬ 
ply  the  Valley  Daily  News  oj  Taren¬ 
tum  for  its  entire  edition  today. 

At  the  Pittsburgh  Press  Plant,  the 
new  paper  was  given  a  real  workout 
on  new  high-speed  presses.  The 
paper  was  run  through  the  presses  at 
top  speed,  and  the  machinery  was 
stopped  and  started  suddenly  to  see 
if  the  paper  would  break.  It  didn’t. 

The  run  at  the  Press  was  made 
under  the  supiervision  of  Charles  M. 
Wolf,  mechanical  .superintendent; 
Managing  Editor  W.  W.  Forster  and 
Dr.  Hochstetter.  Representatives  of 
the  American  Academy  for  the  Ad¬ 
vancement  of  Science  also  watched  the 
press  run  in  the  various  plants. 

After  the  run  was  completed,  Mr. 
Forster  said; 

“Dr.  Hochstetter’s  process  is  little 
less  than  amazing.  His  newsprint  is 


almost  pure  white,  minus  the  usual  pin 
holes.  It  is  strong  and  pliable  and 
withstood  the  tension  of  our  presses. 
The  Press  ran  off  approximately  10.000 
copies  as  part  of  a  late  edition.  Dr. 
Hochstetter  may  have  a  new  Amer¬ 
ican  industry  in  the  making.  While 
his  present  supply  of  paper  is  made 
from  scraps  containing  paper  fiber, 
he  also  claims  that  he  can  obtain  the 
.same  results  from  straw.” 

F.  H.  Winch,  mechanical  superin¬ 
tendent  of  the  Post-Gazette,  also  was 
enthusiastic  about  the  paper. 

Dr.  Hochstetter  announced  that  the 
first  plant  to  manufacture  the  paper 
will  be  in  the  Pittsburgh  district. 

Dr.  Hochstetter,  who  claims  that  his 
process  will  reduce  the  price  of  news¬ 
print  from  the  present  scale  of  $50 
to  $55  a  ton  for  products  from  wood 
pulp,  to  a  price  between  $30  to  $35, 
.said  he  was  not  sure  when  the  new 
paper  could  be  produced  commer¬ 
cially. 

Dr.  Hochstetter  has  been  working 
in  Pittsburgh  for  15  years  under  the 
sponsorship  of  Joe  C.  Trees,  oil  and 
gas  magnate.  He  was  educated  abroad 
and  did  research  work  in  Germany 
before  coming  to  this  country  to  be¬ 
come  associated  with  the  laboratories 
of  Thomas  A.  Edison. 

In  the  waste  paper  process,  the 
same  fibers  can  be  used  over  and 
over  again.  Dr.  Hochstetter  says,  with 
a  loss  of  about  five  per  cent  every 
time  the  paper  is  worked  over. 

CORRECTION 

The  Santa  Anna  (Cal.)  Register  is 
represented  nationally  by  West-Hol- 
liday  Company  it  was  pointed  out 
this  week  correcting  a  statement  on 
page  29  of  last  week’s  Editor  &  Pub¬ 
lisher,  which  said  the  R.  J.  Bidwell 
Co.  was  representing  the  paper. 


c  E  xt  T  I  ri;  E  i> 


<zr^S^CCLill  cipx 


teu 


TELEMATS 


ate 


tLe  TuAcit 

in  the 

VVUIILI) 


c 


More  Business 
Through  Better 
Production 

“Don’t  you  WANT  people  to 
know  what  your  goods  look 
like?”  queried  the  dre.ss  shop 
scout.  “Dresses  are  bought  on 
appearance.  Just  saying  ‘new 
models’  will  never  get  the 
women  excited.  It  takes  pic¬ 
tures.” 

More  space,  more  appeal,  more 
sales  proved  that  creative  sell¬ 
ing  becomes  an  instinct  with 
the  man  who  has  confidence  in 
the  paper’s  production  standards. 

For  dependable  stereotyping,  rely  on 
Certified  Mets,  made  in  ihtU.S.A. 

CERTIfe  DRY  MAT  CORPORATION 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 


BURSTON  ON  U.  S.  TRIP 

Harold  A.  Burston,  managing  di¬ 
rector  of  the  News  &  Mail,  Adelaide, 
South  Australia,  was  the  guest  of 
honor  at  luncheon  at  the  Lotos  Club 
on  Thursday,  given  by  A.  D.  Roth¬ 
man,  American  representative  of  the 
Australian  Associated  Press.  Mr. 
Burston  is  en  route  to  Canada  and 
England  studying  American  news¬ 
paper  methods,  as  well  as  newsprint 
production.  Among  the  guests  were 
J.  A.  McNeil,  general  manager,  Ca¬ 
nadian  Press;  William  J.  McCam- 
bridge,  assistant  general  manager. 
Associated  Press;  Neil  MacNeil, 
night  managing  editor.  New  York 
Times:  Dean  Carl  Ackerman,  Pulitzer 
School  of  Journalism;  Elliott  Sanger, 
vice-president.  Station  WQXR;  Elmer 
Adler,  publisher,  Colophone:  Joshua 
B.  Powers,  president,  Joshua  B.  Pow¬ 
ers  &  Co.,  New  York. 

SUCCESSORS  NAMED 

Following  the  recent  resignation  of 
Harold  Butcher  as  editor  of  The 
Foreign  Press,  organ  of  the  Asso¬ 
ciation  of  Foreign  Press  Correspond¬ 
ents,  and  vice-president  of  the  asso¬ 
ciation,  members  at  a  recent  meeting 
voted  a  resolution  of  “gratitude,  ap¬ 
preciation  and  friendship  for  his  ser¬ 
vices.”  Replacing  him  in  the  offices 
he  held  in  the  organization  are  A. 
Bernard  Moloney,  Reuters,  vice- 
president;  G.  Fritsch-Elstrangin,  Havas, 
committee,  and  Alan  O.  Trower, 
Reuters,  editor  of  The  Foreign  Press. 


EDITOR  &  PUBLISHER 
mflRKET  GUIDE  FOR  1939 


is  an  expensive  as  well  as  extensive  compilation 
of  up-to-the-minute  reports  on  more  than  1,500 
local  markets. 

It  is,  beyond  question,  the  most  comprehensive 
and  authentic  collection  of  vital  statistics  of 
this  character  to  be  found  anywhere. 

Advertising  Managers  and  Sales  Managers  will 
find  valuable  data  necessary  for  the  planning 
of  effective  advertising  and  sales  campaigns — 
and  1939  conditions  demand  very  careful  plan¬ 
ning  in  order  to  be  effective. 

Keep  this  copy  close  at  hand.  Consult  it  fre¬ 
quently.  It  will  prove  to  be  a  guide,  phil¬ 
osopher  and  friend. 


For  additional  information  on  any  one  of  these  news¬ 
paper  markets— Write  or  phone— The  Service  Manager 
— EDITOR  &  PUBLISHER — 1700  Times  Building — 
1475  Broadway,  New  York  City — Phone  BRyant  9-3052. 


Hickerson  Organizes 
New  York  Agency 

J.  M.  Hickerson.  for  nine  years  ac¬ 
count  executive  and  copywriter  with 
Lord  &  Thomas  adveritsing  agency. 
New  York,  this 
week  announced 
establishment  of 
his  own  adver- 
t  i  s i n  g  agency, 

J.  M.  Hickerson. 

Inc.,  with  offices 
at  480  Lexing¬ 
ton  avenue.  New 
York  City. 

Mr.  Hickerson 
has  had  broad 
experience  in  ad¬ 
vertising.  He  was 
for  four  years  in 
the  publicity  de¬ 
partment  of  the  General  Electric 
Company,  Cleveland,  and  was  for  five 
years  advertising  and  promotion  man¬ 
ager  of  the  Miller  Co.,  Meriden,  Conn. 

Frank  B.  Ziehl,  formerly  secretary- 
treasurer,  Amsterdam  Agency,  Inc., 
will  be  secretary. 

BOTTINELLI  ELECTED 

Charles  A.  Bottinelli,  who  for  the 
past  ten  years  has  been  Sales  Manager 
of  Fred  Kimball,  Inc.,  publishers’  rep¬ 
resentatives,  was  recently  elected  trea¬ 
surer  of  the  company.  Hil  F.  Best,  for 
six  years  manager  of  the  Detroit  office, 
was  recently  elected  vice-president 
and  western  manager. 


EDITOR  5.  PUBLISHER! 


ANPA  GROUP  MEETS 


Thirteen  of  the  15  members  of  the 
ANPA  Mechanical  Committee  met  at 
the  ANPA  office  in  New  Yoi'k  Tues¬ 
day  of  this  week  to  discuss  the  pro¬ 
gram  for  the  annual  Mechanical  Con¬ 
ference  to  be  held  in  Philadelphia 
June  5-7,  at  the  Benjamin  Franklin 
Hotel.  F.  H.  Keefe,  publisher  of  the 
Newburgh  -  Beacon  (N.  Y.)  News, 
chairman  of  the  committee,  presided. 
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WILLIAM  BELL  RAMSEY,  60,  editor 

of  Sharon  (Pa.)  Herald  since  1909, 
was  found  dead  in  bed  from  a  stroke 
Feb.  10.  For  the  last  five  years  ill 
health  had  prevented  him  from  being 
at  his  desk,  but  he  continued  to  serve 
as  a  director  of  the  paper.  He  started 
his  career  with  the  Sharon  (Pa.)  Tele¬ 
graph  and  later  was  with  the  Pitts¬ 
burgh  Gazette-Times  and  the  Phila¬ 
delphia  Press.  In  1909  he  returned  to 
Sharon  and  with  A.  W.  McDowell 
and  others  purchased  the  weekly  Her¬ 
ald  and  converted  it  into  a  daily. 

Forney  G.  Stei  hens,  66,  founder 
and  for  45  years  publisher  of  the 
Southern  Star  at  Oneonta,  Ala.,  and 
former  president  of  the  Alabama 
Press  Association,  died  Feb.  14  in  a 
Birmingham  hospital  following  two 
emergency  operations.  Mr.  Stephens 
served  two  terms  as  a  member  of  the 
Alabama  legislature  and  during  the 
last  four  years  he  directed  publicity 
for  the  state  of  Alabama  in  addition 
to  his  publishing  duties. 

H.  Marshall  Allen,  39,  account  ex¬ 
ecutive  in  the  Chicago  office  of  J. 
Walter  Thompson  Co.,  died  Feb.  10 
in  Chicago  of  pneumonia. 

Robert  Wood,  84,  classified  advertis¬ 
ing  manager,  Columbus  Ohio  State 
Journal  from  1910  to  1928,  died  Feb.  12 
at  his  home  in  Columbus.  He  had 
been  witli  Columbus  newspapers 
since  1882. 


George  R.  Hippard,  70,  veteran 
newspaper  man  who  in  recent  years 
was  on  the  Los  Angeles  Evening 
Herald-Express  staff,  died  of  a  heart 
attack  Feb.  7.  A  native  of  Dayton, 
O.,  Mr.  Hippard  was  graduated  from 
Oberlin  College  and  joined  the  staff 
of  the  Columbus  Dispatch,  later  be¬ 
coming  managing  editor.  In  1905  he 
became  managing  editor  of  the  Spring- 
field  (Ill.)  Daily  News.  In  1907  he  went 
to  California,  working  on  the  San 
Francisco  Examiner  as  assistant  city 
editor  and  for  a  short  time  as  manag¬ 
ing  editor.  He  joined  the  Los  Angeles 
Evening  Herald  in  1929  and  was  with 
its  successor  at  his  death. 


OppoH— ifiet  (cont'd) 


Newspapers  For  Sale 


ExperlenMd  and  desirable  party  with  some 
Boancial  backintt  and  biKh  standing,  as 
associate  fur  weekly  publication  devoted 
to  Foreign  Exhibits  at  World’s  Fair  and 
Hotel  Publicity.  Address:  Theo  Lowe 
c/o  Baker  Press,  460  W.  34th  Street, 
New  York  City. 


CLASSIFIED 

ADVERTISING 


RATES 

•SITUATIONS  WANTED"  ADS 

(Cash  with  Order) 

I  Time  — .50  per  line 
3  Times  —  .40  per  line 


"HELP  WANTED"  ADS  AND  ALL  OTHER 
CLASSIFICATIONS— 

(Cash  with  Order) 

I  Time  —  .85  per  line 
4  Times  —  .70  per  line 
Count  six  words  to  the  line  when  tending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  at  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORfvIS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


Businctt  Opporfunitiet 


A  PRINTING  AND  PUBLISHING 


BUSINBSS  FOR  SALE 


William  Larcher,  60.  senior  partner 
of  Larcher-Horton,  Providence,  R.  I., 
agency,  died  there  recently  of  a  heart 
attack. 


Frank  Hensley,  61.  of  the  Houston 
(Tex.)  Post  and  at  one  time  rated  the 
youngest  newspaper  manager  in  the 
U.  S.,  died  Feb.  12  at  the  home  of  his 
father,  T.  P.  Hensley,  at  El  Reno,  Okla. 
With  his  father  he  established  in  1893 
the  Enid  (Okla.)  West  Side  Democrat, 
the  first  newspaper  in  the  Cherokee 
Strip  after  its  opening.  He  was  man¬ 
ager  at  the  age  of  16  when  it  was  sold 
two  years  later 


This  is  a  real  opportunity  for  soim- 
one  who  wishes  to  take  over  an  estab 
lished  busineas. 


Equipment  cmd  Supplies 


ITS  SPEED 


STEREO 


<7/te 


He44A 


IMPROVED 


FLAT 


SPEED  MOULD 


Write  tor  illustrated  bulletin 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  Yotk,  N.  Y. 


EQUIPMENT 


Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION,  CHICAGO,  ILL. 


For  Sale  -Weekly  with  Job  Shop.  Ca«h 
$12,000.  Reason  for  selling,  health.  Splen¬ 
did  territory  for  worker.  THE  CALL 


Schuylkill  Haven,  Schuylkill  County 
Pennsylvania.  ' 


Invastmant  OppertaeWy 


Newspaper  Brakars 


900  Shares  8CRIPPS  HOWARD  Investment 
Companies  stock  for  sale  at  5%  less  than 
treasury  price.  Paid  dividends  to  5% 
on  $10  share  1938.  Box  5210,  Editor 
&  Publisher. 


Capable  handling,  baying,  aelllng,  mergeri. 
No  leases  or  trades.  Highest  references 
LEN  PEIGHNER  AGENCY,  Nashville 
Mich. 


Agents  &  Advertisers 


Any  time  you  need  highly  specialized 
checking  or  surveying  service  in 
any  city  or  town  in  the  United 
States  and  Canada  having  a  daily 
newspaper — -and  there  are  more 
than  1.500  such  markets^phone. 
Manager.  Reader  Service,  Bryant 
9-3052  and  we  will  be  glad  to 
assign  one  of  our  corre-spondents 
to  the  task  of  getting  for  you 
the  information  you  desire  and 
on  a  fee  basis. 


Daily,  N.  0.,  cash  $12,600.  Weekly,  Ala., 
opportunity  build  large  job  busineti, 
cash  $4,000.  Weekly,  Ala.,  smart  grow 
ing  town,  cash  $6,500.  One  of  best 
weeklies  in  Florida.  $32,500.  terms.  Old 
established  Penn.  Daily,  unusual  oppor¬ 
tunity.  Small  Ohio  Daily,  moderate  down 
payment.  HARWELL  &  FELL,  2026  4th 
Avenue,  Birmingham,  Ala. 


Daily  newspapers,  magazines,  trade  publics 
tions  bought,  sold,  consolidated,  and  ap 
praised.  Confidential  negotiations. 

NEWSPAPER  APPRAISAL  CORP’N 
Times  Bldg.  Times  Square  New  York 


Public  Notices 


Will  Oscar  Shelly,  who  was  in  New  York 
City  several  weeks  ago,  comniunicate  with 
the  Classified  Department  of  EDITOR  k 
PUBLISHER.  Several  replies  to  his 
■Situations  Wanti-d"  advertisement  await 
liini  here. 


AN  AUXILIARY  SERVICE! 


•EDITOR  AND  PUBLISHER”  is  a  ser¬ 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data  autnt 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
service.  A  specialist  on  the  daily  news¬ 
paper,  “EDITOR  &  PUBLISHER,”  now 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


N.  Y.  Fair  Ntws  Strvic* 


Because  of  ill  health  and  advancing  age. 
controlling  owner  wishes  to  dispose  of 
his  interest  in  a  modern  printing  and 
publishing  business  located  in  Washing 
ton.  D.  C. 


Plant  is  now  doing  a  business  averag¬ 
ing  $60,000  per  year,  and  is  capable  of 
handling  $300,000  per  year. 


Equipment  is  all  modern  and  consists 
of  Hoe  Rotary  newspaper  press,  Mergen 
thaler  linotypes,  Ludlow,  Elrod,  Babcock 
and  Kelly  cylinders  with  several  platen 
job  presses. 


Fur  further  information  address  JOHN 
PAUL  JONES,  Atty.,  1339  Wisconsin 
Avenue  Northwest,  Washington,  D.  C. 


IF  YOU  SEEK 
A  NEWSPAPER  JOB— 


Balltf  Our  Aid 

PUc*  a  lhre»4iBi«  "Siliiation”  ad  in  EDITOR 
a  PUBLISHER. 


t.  Adt  let  oar  aaiployaianl  ratiiiralion  blank. 
With  Ikii  nilad  oat  coaiplalaly,  wa  will 
ba  abla  lo  prasani  yoar  qualiRcalloni  in  an 
intellifanl  nunnai. 


3.  Than  it  no  ckarga  let  potilioni  obtalnad. 
This  it  an  additional  tarvica  lo  oar  clattiHad 
advartitart. 


4.  Wa  Jnquanlly  racaivc,  and  alwayt  invila, 
laquatb  lor  halp  froai  newtpaper  ownart 
and  axacalivai. 


DRAFT  a  thraa-Uaic  ad  now  II  von  ara  taakinf 
a  nawtpapar  connaction,  and  tand  il  lo 
at  with  your  ekack  or  Bionay>ordar  al 
ratular  ratat  thown  in  lha  clattifiad  rala 
Khadula.  Tha  ad  will  tiarl  In  Uia  naxi 
availabla  ittua  and  a  ragitbalion  card  will 
ba  tani  you  iuiuiudialtly. 

CLASSIFIED  DEFT. 

1700  Tiuiut  Bldf.,  Tiuitt  Square,  N.  Y.  C. 


Naw  York  Nawi  Covarage 


For  exclusive  New  York  news,  features, 
interviews,  photos;  general,  technical; 
write  Angiopress,  872  Lorimer,  Brooklyn, 
New  York. 


Circvlotien  Frometioa 


For  good  newspapers,  thia  27-year  old  insti 
tution  continues  to  add  sound,  substantial 
circulation  on  a  self-financing  plan.  The 
CHARLES  PARTLOWE  CO.,  Occidental 
Building,  Indianapolis,  Indiana. 


Diract-Mail  Service 


NBLCO  TYPED  LETTEES 
The  personal,  effective  means  of  selling 
more  prospects  by  mail — inexpensively. 
NEW  ERA  LETTER  COMPANY.  INC., 
47  West  Street,  New  York.  DIgby  4-9100. 


Our  Process  letters  are  taken  for  personal 
communications.  Try  us.  Complete  mail 
ing  service.  Perfect  Letter  Co.,  30  E 
21st  St.,  N.  Y.  C. 


Trade  School 


New  York  World’s  Fair — Full  news  and 
picture  coverage  daily,  weekly,  trade  pa¬ 
pers,  state  capitals,  metropoli,  industrial 
and  college  centers  before  and  after  open¬ 
ing  to  meet  special  regional  require¬ 
ments.  Exhibits  completion,  advance 
representation  states,  cities,  localities, 
industries.  Attendance  from  specific  areas 
fully  reported.  Interviews  with  promi¬ 
nent  visitors,  delegations.  Daily  or  weekly 
column  or  letter  and  full  photo  service 
personally  directed  by  editor-reporter 
New  York.  Boston,  Washington  newspa¬ 
pers,  magazines,  trade  papers,  corres¬ 
pondent  European,  South  American,  Afri- 
can  centers.  Box  5190,  Editor  &  Publisher. 

THE  NEW  YORK  END 
The  New  York  World’s  Fair  opens 
April  30,  next.  It  is  expected  that  more 
than  fifty  million  people  will  pass  thru 
tho  gates  from  May  to  October.  Many 
occasions  will  arise  no  doubt  when  the 
Editors  of  America’s  newspapers  will 
desire  to  interview  some  of  the  hump 
town  folks  who  will  be  visiting  New  York. 

We  will  be  glad  to  serve  you  in 
securing  exclusive  interviews  with  these 
home  town  people  and  on  a  very  reason 
able  fee  basis.  Best  references.  Wire — 
Home  Town  Folks  Service,  1706  Times 
gilding,  1475  Broadway,  New  York  City. 


Learn  Linotype  —  Write  for  free  booklet 
•E’.  N.  Y.  MERGENraALER  LINO¬ 
TYPE  SCHOOL,  244  West  23rd  St.,  New 
York. 


Help  Wmufud 


In  answertHff  advertisement  of  the  "Help 
Wanted"  nature,  it  is  advisable  to  lem 
copies  of  references  rather  than  the  origmui. 
Copies  serve  the  purpose,  and  avoid  possible 
loss  of  originals. 


Large  metropolitan  newspaper,  city  of 
900,000  has  several  openings  for  classi¬ 
fied  phone  room  solicitors  ( female)  . 

Salary  $18.00,  plus  commission  and 
bonus.  Submit  qualifications  and  photo 
in  confidence  to  Classified  Department, 
Editor  &  Publisher. 


Wanted  at  once:  Columu.s,  Features,  Ladies 
Page  for  .syndication.  Send  3  samples 
MYERS  PUB.,  Troy,  N.  Y^ _ 


ing  syndicated.  ,  „  „ 

WICKES  WAMBOLDT,  ASHEVILLLN^i 


Sitaatian*  Waatadi 
AdvertUmc 


Position  open  in  mldwestem  city  for  good 
copyreader.  Prefer  young  man  who  has 
bad  thorough  training  on  carefully  edited 
newspaper.  Position  requires  speed,  k 
curacy,  dependability  and  ability  to  write 
interesting  headlines.  Box  5170,  Editor 
&  Publisher.  _ _ 


Reporter — Above  average  in  education  and 
capabilities.  .\ble  to  write  interesting!! 
news,  heads,  editorials,  for  prize  suburban 


w«-ekly.  Also  opening  for  advertising 
solicitor.  P.  O.  Box  209,  Madison,  N._J: 


Wanted — Salesman  for  human  interest  4*^7 
and  weekly  newspaper  column  now  be 


Wanted — Young  lady  experienced 
play  and  classified.  Morning  daily. 

ABC  circulation.  Southern  town 
000.  State  salan',  send  photo.  Bex  oleo- 
Editor  &  Publisher. 


Advertising — Business-Promotion  ManM*‘> 
salesman  extraordinary.  Metropoljtxn 
small-city  experience.  Now  East.  Seeking 
better  opportunity;  immediate  remunera 
tion  secondary.  Result  arrangement  pre¬ 
ferred.  Jlarried;  responsible;  confiden 
tial.  Box  5208,  Editor  &  Publisher. 


Advertising  Executive,  employed.  seek> 
bigger  job,  permanency.  Know  display 
classified,  eredit,  promotion,  rate.-;  ana 
merchaiidising.  Consider  assistant  man¬ 
agership  or  top  salesman  opportunitj- 
Eleven  years  newspaper,  agency  experi¬ 
ence,  east,  midwest.  Excellent  tocora. 
Young,  married,  Protestant.  Bex  oocJi 
Editor  k  Publisher. 
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Situations  Wanted 

Advertisinf  (Cont’d) 

^tiling  Man — Kight  yeiirs  publishing 
^11,  2  years  big  league  department 
ijre  advertising,  2  years  minor  iMgue 
oiil  merchandising  and  advertising. 
rjliSed  for  executive,  contact,  creative 
Lponsibility — exceptional  idea,  copy, 

(iood  personality,  energetic,  uni 
.'nity  education,  married,  age  37.  Em- 
lyM.  Box  3200,  Editor  &  Publisher. 

Cdfing  man.  Brings  in  business.  Su- 
^or  salesman,  with  inimitable  imagina- 
Good  executive.  Newspaper  layout, 
«T  experience.  University  trained.  Age, 

2  Box  5118,  Editor  &  Publisher. 

[inttslng  man,  business  getter,  excellent 
l-'ord,  experienced  salesman,  creative 
ws,  copywriter,  manager.  Age  40.  Box 
.99,  Editor  &  Publisher. 

Urtislng  Manager  or  Assistant.  Salable 
[liwt.  Satisfactory  linage  results.  Excel- 
.'t  references.  Permanent.  Box  5184, 
■jilor  &  Publisher. 

p!rtlsing  Manager,  aggressive,  12  years 
Successful  experience,  wants  to  change 
aj.  .\ge  33.  Box  5177,  Editor  &  Pub 
-her. 

Mtislng,  Sales  or  Promotion  Manager 
!9  years  old  PACESETTER  now  sixth 
.;fce8sful  year  competitive  town.  Fine 
«>pappr,  magazine,  agency  background 
il  fifteen  years.  CLEAN,  straight-think- 
jif.  aggressive  family  man  who  wears 
ttll.  Box  5212,  Editor  &  Publisher. 

t  making  no  wild  claims  in  a  classilied 
liTcrtisemenl.  Prefer  to  talk  to  a  pub 
-her  interested  in  the  services  of  a 
■oroughly  trained  newspaper  sales  ex- 
utive.  Box  5175,  Editor  &  Publisher, 

isified  Manager,  .Jewish.  25,  college.  Now 
•uployed  small  daily.  Several  years  ex 
-ricncp  Hearst  metropolitan  daily,  class!- 
I'd  and  display.  Box  5174,  Editor  & 
Piblisher. 

iJsified  Solicitor:  especially  well-grounded 
.1  all  elementals  of  classified;  have 
lorked  only  in  highly  competitive  fields. 
Seven  years  on  lending  niidwestern  daily; 
'•lit  years  experience  on  large  New  York 
-ttropolitan  newspaper  and  trade  pub 
'ition. 

Married;  39  years  of  age;  Scotch- 
irish;  university  training;  will  consider 
*ty  city  above  25,CMiO.  If  you  have  a  clas- 
■W  job  to  be  done — investigate.  Can 
hoa-  fine  record — continuous  gains. 
Excellent  references,  good  health.  Sal- 
gy  secondary  to  opportunity.  Will  answer 
ill  questions  freely. 

Box  518  8^ _ E^tor_  & _ Publisher. _ 

C0NCiaTm7PEBHAPS  .  .  . 

■  if  not  the  best  advertising  man -  a 
•ioae  second. 

A  revenue  producer  with  “57  varie- 
ira"  of  tested  linage-winuing  promo- 
■ion«;  expert  in  layout  and  copywriting. 

Columbia  education;  7  years  experi- 
'ace  newspaper,  direct  mail  and  short 
-'ory  work. 

27  years  old,  single,  free  to  travel, 
''vk  position  with  newspaper  or  adver- 
'.ising  agency. 

Box  5205,  Editor  &  Publisher. 

^-tpliy  Advcrtlalng  Manager  (no  chair 
vsnner).  National  reputation  as  success 
U  producer  against  TOUCH  competi 
iw.  15  years  with  one  newspaper  chain. 
*'«nt8  to  make  change  for  SOUND  rea 
•0B8.  Finest  references.  34  years  old, 
iirried,  go  anywhere  where  ability  will 
^  recognized.  Box  5194,  Editor  &  Pub- 
'her. 

MB.  PUBLISHER 

you  a  reason  for  a  Special  Edition  or 
'Mturc  Page?  46  Editions  without  a 
hilurc.  Clean  selling  make  collections 
[Wit.  Newspaper  and  bank  references, 
wrs  linage— extra  dollars.  Box  5065, 
Milor  &-  Publisher. 


Situations  Wanted 

Circulation  (Cont’d) 

Publishers  (15,000)  Note:  Katisfied  with 
present  revenue?  Salary-bonus  offer. 
Reputation,  references  and  ready.  Box 
5185,  Editor  &  Publisher. 

Southern  Newspaper — Can  you  use  an  ex¬ 
pert  circulation  man  able  to  do  the  dif 
hcult  assignments?  Ten  years’  experi- 
enen  on  one  large  and  one  small  paper. 
-All  phases  of  district  work — excellent  rec¬ 
ord  with  carrier  organizations  and  motor 
route  supervision.  Bond,  excellent  employ¬ 
er  and  personal  references.  Age  37.  Box 
5166,  Editor  &  Publisher. 


ASSISTANT  OB 
CIRCTTLATION  MANAOBB 

‘10,518  net  increase  from  Sept.  ’37  to 
Sept.  ’38.’’  This  promotion  ad  recently 
published  by  the  paper  for  which  I  have 
been  handling  circulation  for  the  past 
five  years.  'Total  14  years  experience. 
Know  how  to  keep  expenses  down — rev 
enue  up. 

Young  (33  years),  ambitious,  enthusi¬ 
astic,  available  at  once. 

References:  P.  Pitts,  The  Wilmington 
(Delaware)  Journal.  M.  Lund  and  C. 
Boysen.  Assistant  Comptroller,  The  Wash¬ 
ington  (D.  C.)  Post. 

Interview — 

W.  J.  HAYES 
31.33  Connecticut  Avenue 
Washington,  D.  C. 


Situations  Wanted 

Commercial 

Bookkeeper,  capable,  efficient,  honest,  wants 
situation  midwest;  12  years  experience 
newspaper  aceounting,  payrolls,  tax  re¬ 
turns,  hiisines.s  letters,  full  charge.  Good 
health.  Charac  ter.  Write  Wilma  Heaehler, 
Bloomington,  Indiana. 

Situations  Wanted 
Editorial 

Ability  proven  or  wages  refunded.  Young 
man  oollege  grad,  former  editor  commun¬ 
ity  weekly,  desires  reporter’s  position 
on  daily  anywhere.  Salary  secondary. 
i;t.522  Newbern,  Detroit.  Michigan. 

College  editor,  no  illusions,  22.  personable, 
prefer  Southwest.  Box  5094,  Editor  & 
Publisher. 

Copyreader,  makeup.  Ten  years  Metropoli¬ 
tan  experience — two  in  slot.  Young, 
steady,  capable;  go  anywhere.  G.T.M., 
222— 90th  Street,  Brooklyn,  New  York. 

Daily  experience  wanted.  Man,  32.  married, 
graduate  Texas  A.  &  M.  Local  features, 
sports,  column,  general  newrs.  Knows  how 
to  get  news;  writes  entertainingly,  ac¬ 
curately.  Can  take  press  releases  on  type¬ 
writer.  Just  sold  own  weekly.  Salary, 
locaSion  secondary  to  chance  on  daily 
staff.  Car.  Go  anywhere.  E.  O.  COOK, 
Venango,  Nebraska. 

Editorial — City,  News,  Telegraph,  niakeui> 
or  copydesk ;  age  38,  Christian,  married ; 
large,  small  city  experience;  at  yonr 
salary.  Box  5192,  Editor  &  Publisher. 

Editorial  Writer — Sound  education,  thor¬ 
ough  experience,  excellent  recommenda¬ 
tions.  Now  employed  as  feature  writer  but 
prefers  editorial  work.  Box  5135,  Editor 
&  Publisher. 

Experienced  News  Executive  will  invest 
$1,000  with  services  as  managing,  city 
editor,  in  small  daily.  Box  5128,  Editor 
&  Publisher. 

Experienced  Washington  newswoman,  collegi- 
degree  economics  wants  connection  as 
correspondent,  columnist,  publicity  or  ser 
vice  reports.  Box  5198,  liditor  &  Pub 
lishor. 


*“t«ii:  classified  managership,  solicitor  Feature  Writer,  .26.  University  graduate, 
ffil  e.-,t.ifc  section  or  any  combination  Wants  reporting  job,  plenty  legwork 
^jsified  display.  Box  5211,  Editor  &  small  daily.  Salary  no  object.  Box  511.5, 
niblisher.  Editor  Si  Publisher. 


Situatieas  Wautud 

Circulation 

•'P*ble  drculation  manager  for  fifteen 
?’»r8  wants  connection.  Can  meet  all  re- 
Wiremenfs.  Age  42.  Box  5105,  Editor  Sc 
Poblisher. 

■^™j*flon  Manager  wants  job  on  small 
MU)-.  Ten  years  experience.  Single ; 
Obitious;  reliable.  Excellent  references, 
“'third  Westmoreland,  Box  1563,  Hobbs, 
Mexico. 

•''Opetent  reliable  circulation  man  R<‘elix 
,  *'*J®*‘  possibilities:  now  employed.  Thor 
’  Unly  fsiiiiliar  in  all  phasos  of  circulii- 
»  adequate  references.  Box 
Editor  &  Publisher. 

*  m?*  *’*®':«ssful  district  manager,  age  26, 
'  ®'iiilnble.  Excellent  references.  Lo- 
tih.  “'’E''hcre.  No  “floater.’’  Knows  all 
carrier  promotiun.  Wants  oppor- 
'1.  Box  4058,  Editor  &  Publisher. 


Foreign  correspondent  or  asst,  editor,  31. 
gentile,  wide  experience,  world  traveler, 
seven  languages,  university  degrees  law 
.and  literature,  feature  writer  outstanding 
New  York  dailies.  Box  5172,  Editor  A; 
Publisher. 

General  news  man  varied  experience,  on 
medium  sized  dailies.  Available  March 
1.  Can  handle  local.  Sports.  Desk.  Prefer 
South.  Box  5215,  Editor  &  Publisher. 

Just  returned  from  Central  Europe.  Experi¬ 
enced  newspaper  and  publicity  man  seeks 
employment.  Reinuneratioii  based  on  re¬ 
sults.  Energy,  tenaeity  and  faithful  ser 
vice  assured  to  reliable  and  appreeiative 
concern.  Box  5I8‘_’,  Editor  &  Publisher. 

Nine-year  desk-leg  man.  Young,  married, 
aei-iirale.  Reliable.  Go  anywhere.  Box 
5164,  Editor  &  Publisher. 

Private  Secretary — former  reporter  and  edi¬ 
tor.  40,  now  private  seeretary  high  pub- 
lie  official,  wishes  return  to  newspaper 
game.  Box  5168,  Editor  &  Publisher. 


Situations  Wantud 

Editorial  (Cant'd) 

Photographer,  age  21.  two  years'  experi 
ence,  can  do  street,  inside,  or  commer¬ 
cial  work.  Go  anywhere.  Box  5060,  Edi 
tor  &  Publisher. 

Photographer,  1  year’s  experience  with 
Des  Moines  Register  Sc  Tribune  and  Min¬ 
neapolis  Star  on  general  assignments. 
One  year  comniereial  and  free  lancing. 
Age  22.  own  car.  Go  anywhere.  Phil 
Schwartz,  5506  Woodland.  Dps  Yaines, 
Iowa. 

Beporter-Deskman.  Eight  years  well-rounded 
editorial  experience  on  large  and  small 
dailies.  College  graduate.  Excellent  refer¬ 
ences.  Available  immediately.  Box  5157. 
Editor  &  Publisher. 

Reporter,  rewrite,  deskman;  28,  8  years 
large,  small  dailies;  self-starter,  copy 
carries  punch,  worth  trial  anywhere. 
Box  5191,  Editor  A  Publisher. 

Beporter-rewrite,  21.  Completed  rounded 
experience  New  York  dailies.  United 
Press.  References.  Anywhere.  small 
salary.  Box  5214.  Editor  A  Publisher. 

Rotogravure  Layout  Artist — Editor.  Ten 
years’  publishing  house  and  newspaper 
experience,  desires  position  with  Metro 
politan  paper  or  national  magazine.  Box 
5154,  Editor  Sc  Publisher. 

Sports  writer,  editor,  reporter  or  desk;  32, 
experienced;  now  employed  and  wish  to 
make  change.  Excellent  references.  De¬ 
sires  permanent  position  on  daily.  Box 
5122,  Editor  Sc  Publisher. 

Sports  Writer,  22.  four  years'  exiierienei- 
as  metropolitan  area  sport  editor,  wishes 
make  change  to  small  daily.  Know 
eopyreading,  miikenp.  etc.;  wil  start  $25. 
Box  5180,  Editor  A  Publisher. 

Talented  editorial  writer  a  la  Brisbane, 
philosopher,  feature  writer,  seeks  worth¬ 
while  connection  with  small  town  daily. 
Scholarly,  conscientious,  loyal,  with  deeji 
sense  of  responsibility  to  the  community, 
tor  Si  Publisher. 

Situations  Wanted 

Mechanical 

Composing  Room  Foreman  and  Mechanical 
Superintendent.  Twenty  years’  experi 
ence.  National  authority  and  speaker 
ANPA  Mechanical  Conference.  Rca-sonable 
salary.  Good  references,  including  present 
employer.  Open  shop.  Box  5202,  Editor 
A  Publisher, 

Expert  Machinist,  ad  operator.  Run  Elrod, 
service  Linos.,  Inters.,  Mohr  saws.  Ludlow- 
other  equipment.  A-1  references.  Married, 
35,  sober.  SHAW,  2344  Biddle,  Wyan¬ 
dotte,  Michigan. 

Working  Foreman  or  Mechanical  Supt.— 
16  years  as  executive,  now  open  for  situa 
tion.  Daily  or  combination  daily— job 
shop.  Know  makeup,  floor,  all  machines, 
good  machinist,  rotary  and  flatbed  webb 
newspaper  pre.sse8,  jobbers,  stereo,  etc. 
Sober,  reliable,  loyal.  Thorough  exeou 
live  printer-operator  pressman.  Handle 
help.  State  salary,  conditions.  Box  5195. 
Editor  Sc  Publisher. 

Matorial  For  Salu 

Linotype  Mold  Disks  now  rebuilt  by  pat 
ented  process  using  steel  rim.  Disks 
loaned  and  exchanged.  Sent  on  approval 
basis.  Only  $30.  We  buy,  sell  and 
trade  in  new,  used  and  rebuilt  type¬ 
setting  machine  equipment.  Montgomery 
A  Baron,  Towanda,  Penna. 

Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St..  New  York 
City. 

Newspaper  Machinist 

Moving,  erecting,  di.smantling  —  jiressroom 
and  sl«‘reotypc  equipment.  Call  BEekniaii 
3-5967.  H.  .4IIIIIIOII  A  (  <>..  136  Lafayette 
St.,  N.  Y.  C. 

Phote-Eagraviag  Eqaipw*  For  Sala 

Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  manufacturer^ 
and  distributors.  Send  for  catalogue. 

THE  DOUTHIfT  COKPORATION 
660  W.  Baltimore  Ave.,  Detroit,  Mich. 

Photo-engraving  Equipment  and  Metals 
E  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St 

New  York,  N.  Y.  Chicago.  Ill 

Mechanical  Equipment  Wanted 

Wanted:  One  used  '  |-page  folder  suitable 
for  attaching  to  a  standard  I)iii>lex  Ro 
tary  unit  type  press — aildress  reply  to 
Editor  A  I’liblislier,  Box  5162. 

90  Channel  Split  magazine.  THE  DAILY 
PROGRESS,  Charlottesville,  Virginia. 


THE  EQUIPMENT  MART 

The  used-equipment  and  supplies  listed 
below  are  offered  by  leaders  in  the 
field. 


&  Machiaery  Far  Sala 


Duplex  20-page  semi  cylindrical  plate  press 
with  high  speed  folder,  AO  motor  drive, 
dry  mat  roller  and  stereo  machinery. 
Would  accept  Duplex  or  Comet  in  trade. 
John  Griffiths  Co.,  Inc.,  145  Nassau  St., 
New  York,  N.  Y. 

For  Sale — Emerson  Linotype  AC  motor 
geared  V  220  cy.  60  HP  1/3  Ph  2,  3  HI’ 
motor  reversible,  induction  type,  Ph  2 
Rl’M  1800  amp  7.1  oy  60.  SUNDAY 
COURIER,  47  Cannon  St.,  Pt '  hkeep- 
sie,  N.  Y. 

Goss  48  page  straight  line  Sextuple  Press 
23  9  16  inch  page  cut  off  equipped  with 
two  folders  and  electric  paper  hoist.  Semi¬ 
automatic  A.  C.  control.  Two  ton  Hoe 
metal  pot  with  pump.  Hoe  hand  casting 
box  and  Hoe  iini.shing  machine.  Priced 
for  quick  sale  at  $5,000  as  is  at  OB¬ 
SERVER-DISPATCH,  Utica.  New  York, 
where  it  is  now  in  use.  Come  see  it  in 
operation. 

Goss  Cox-O-Type  press  with  double  folder, 
double  delivery.  Pine  for  8  page  news¬ 
paper,  16  page  tabloid,  32-page  maga¬ 
zine,  or  circular  work  2  colors.  Machine 
is  practically  new.  Cost  $8,700.00.  Will 
sell  delivered  and  erected  for  $4,800.00 
on  terms.  Graphic  Machinery  Exchange, 
30  W.  24th  St.,  New  York  City. 

Hoe  heavy  design  unit  type  octuple  press 
with  half  color  deck  with  automatic  ink 
pump  distribution  and  super  speed  rotary 
fnlders.  Installed  in  1933,  in  first  class 
condition.  South  Bend  News-Times,  South 
Bend.  Indiana. 

Linotype,  model  ;26,  No.  48755,  4  molds. 
17  split  magazines  with  matrices  from 

12  to  36  point  equipment;  electric  pot. 
Margaeh  feeder.  Emerson  motor.  $4500.00 
cash.  South  Bend  News  Times,  South 
Bend,  Indiana. 

Linotypes,  Intertypes,  Monotypes.  Cylinder 
and  Job  Presses,  Saw  Trimmers,  Casting 
Boxes,  etc.  Plants  completely  equipped. 
Terms.  PAYNE  A  WALSH  CORPORA¬ 
TION,  82  Beekman  St.,  New  York. 

Model  “E”  Duplex  4,  6  and  8-page  flat 
bed  press;  running  speed  5.000  per  hour. 
Will  furnish  erector  and  guarantee  good 
condition.  John  Griffiths  Co.,  Inc.,  145 
Nassau  St.,  New  York,  N.  T. 

Monotype  Giant  Caster  Mats:  Bodoni,  Cas- 
lon,  Cheltenham,  Cooper,  and  other  faces; 
send  for  complete  list.  R.  J.  Heuslein  Co., 

13  South  Meridian  St.,  Indianapolis,  In 
diana. 

MUST  MOVR  AT  ONCE 

32  page  Goss  press  from  South’s  leading 
daily.  Complete  stereo  equipment.  Ex¬ 
ceptional  offer  to  firm  that  has  opportu¬ 
nity  for  large  press  runs.  Requires  only 
small  amount  of  cash  bnt  must  be  moved 
before  March  1. 

PAJAT,  Bethpage,  N.  T. 

- - - — - - - - - — - - 

Proof  Press — Challenge  Potter  No.  8 — 
Proofs  full  page  in  chase.  (}ood  condition. 
Bargain  price.  Box  5120,  Editor  A  Pub¬ 
lisher. 

Rebuilt  printing,  typesetting,  binding  equip¬ 
ment  and  supplies.  Large  Stock  Bargains. 
Terms.  Shaknn  Printing  Machinery  Co.. 
129  W.  24th  St.,  New  York. 

Used  motors  for  sale.  Three  Cline  Mfg.  Co. 
Westinghonse  made  for  Intertypes;  8 
Emerson  for  Linotypes.  Specifications  on 
request.  Press-Gazette,  Green  Bay,  Wis¬ 
consin. 

12-Page  Hoe  Rotary  Press  with  stereo 
equipment  complete  with  oil-burning  unit. 
Running  now  OK.  Reason  for  selling — 
new  plant.  Price  low — $2500  if  re 
moved  now.  TRANSCRIPT  PRES.S. 
Dedhiim,  Mass.  Phone  Ded.  0001. 
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PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Su+er  &  Palmer 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


VIA  WIRELESS  and  other  channels 
we've  heard  a  lot  lately  about  the 
baleful  influence  of  the  advertiser  on 
newspaper  integrity. 
Agency  Han  Even  so  sage  a  gen- 
Cracked  His 

as  William  Allen 
Whip  But  White  has  sounded 
off  on  the  perils  that 
newspapers  might  face  from  the  ma¬ 
chinations  of  advertising  agencies  with 
a  sockful  of  dough  to  dispense  among 
complacent  journals.  We  did  not.  and 
do  not.  believe  in  much  of  it.  A  good 
many  years  of  desultory  contacts  with 
advertising  agency  men  convinces  us 
that  the  majority  want  to  keep  as  far 
away  from  an  editorial  office  as  they 
can.  One  of  them  remarked  over  a 
friendly  glass  recently  that  news 
rooms  are  usually  on  the  second  floor 
and  that  a  feller  could  collect  a  lot  of 
bruises,  and  maybe  splinters,  if  the 
city  editor  took  personal  charge  of  his 
exit.  We  agreed. 

But  if  we  had  to  prove  that  agen¬ 
cies  seldom  stick  their  heads  into  the 
ante-rooms  of  editorial  tabernacles, 
the  task  would  not  be  easy.  It  would 
be  like  proving  that  we  don’t  chisel 
on  expense  accounts  or  abuse  the 
family,  or  in  Jimmy  Walker’s  old  line, 
that  we  weren’t  in  Waterbury  on  July 
15,  1935. 

So,  like  manna  from  Heaven  came 
the  Chicago  Tribune  editorial  page  of 
B'eb.  6.  In  the  southeast  corner  was  a 
letter  from  a  gentleman  named  T.  R. 
McCabe.  Cleveland  manager  of  Beau¬ 
mont  &  Hohman.  a  topline  advertis¬ 
ing  agency  Mr  McCabe  was  telling 
the  Tribune  (of  all  papers!)  in  no 
delicate  language  that  it  had  offended 
one  of  his  agency’s  clients  by  printing 
a  comic  strip  that  took  none  too  subtle 
pokes  at  bus  transportation.  He 
wanted  to  know!  He  wanted  an  ex¬ 
planation  of  the  Tribune’s  conduct 
(the  letter  was  written  to  the  business 
manager)  and  he  wanted  assurances 
as  to  its  future  conduct.  Well,  it 
seems  that  the  McCabe  fell  foul  of  a 
Macfarlane  and  a  McCormick,  and  if 
the  result  didn’t  approximate  Donny- 
brook  Fair,  it  sent  Mr.  McCabe  h(>me 
w'ith  a  bruise  or  two. 

.  .’n  the  blunt  fashion  to  which  Tri¬ 
bune  readers  are  accustomed,  the  edi¬ 
torial  page  told  the  agency  that  the 
editors  of  the  Tribune  were  going 
right  on  with  their  job  and  that  Mr. 
McCabe’s  assistance  was  not  wanted. 
In  fact,  it  went  on,  if  he  wrote  any 
more  nasty  letters,  his  advertising 
might  no  longer  be  welcome  in  the 
Tribune’s  columns.  It  was  a  hard- 
boiled  piece,  but  it  was  the  most 
beautiful  rebuke  we’ve  ever  seen  of 
attempted  agency  influence  over 
newspaper  news,  editorials,  or  features. 


publisher  ducks,  or  that  the  advertis¬ 
ing  whip  is  cracked  by  advertisers  who 
deserve  respect.  Mr.  Hohman  writes; 

“Recently  there  was  reprinted  on 
the  editorial  page  of  the  Chicago  Tri¬ 
bune  a  letter  from  a  member  of  our 
Cleveland  office,  together  with  an  edi¬ 
torial  reply  by  the  Tribune.  This  let¬ 
ter  dealt  with  a  comic  strip  which  ap¬ 
peared  derogatoi"y  to  motor  bus  travel, 
and  it  became  over-zealous  in  its 
phraseology,  to  the  extent  that  it  may 
have  appeared  as  an  attempt  to  in¬ 
fluence  editorial  policy. 

“As  president  of  the  Beaumont  & 
Hohman  Agency,  I  wish  to  state  em¬ 
phatically  that  the  letter  was  written 
in  a  moment  of  irritation,  without  my 
knowledge,  and  that  it  does  not  re¬ 
flect  the  policy  or  the  belief  of  the 
agency.  We  believe  that  far  too  much 
importance  was  placed  on  the  dam¬ 
aging  nature  of  the  comic  strip  in 
question.  It  is  also  obvious  that  the 
letter  was  written  in  the  heat  of  the 
moment  and  without  due  deliberation 

“The  relationship  of  our  agency 
with  the  press  for  the  past  19  years 
has  been  exceedingly  cordial  and 
friendly,  and  no  attempt  has  ever 
been  made  to  influence  editorial 
policy.  We  have  purchased  advertis¬ 
ing  space  purely  on  the  basis  of  its 
intrinsic  value  and  the  returns  that 
such  space  will  bring  to  our  clients. 

“Our  confidence  in  the  effectiveness 
of  newspaper  space  is  easily  evidenced 
by  the  fact  that  a  very  large  percen¬ 
tage  of  our  total  advertising  budget 
has  been  expended  in  this  medium. 
This  agency’s  space-buying  has  always 
depended  and  will  continue  to  depend 
upon  such  basic  considerations  as  the 
market,  the  circulation,  and  the  type 
of  readership. 

“We  sincerely  believe  that  the  ad¬ 
vertising  department  of  the  Chicago 
Tribune  or  any  newspaper  with  which 
we  have  placed  adverti.sing  will  be 
glad  to  substantiate  this  statement.’’ 


“When  are  we  going  to  get  rid  of 
this  plague  of  columnists?” 

We  repeated  the  question  to  the 
genial  Monsignor  on  our  right. 

“Ho!”,  he  returned.  “Why  wmrry 
about  that?  It’s  good  for  us.  A  few 
years  ago  only  the  Holy  Father  called 
himself  infallible.  Now  we’ve  got 
3,000  claimants  to  infallibility!” 

It  was  a  good  quip,  but  like  a  lot  of 
them  about  newspapers  and  newspa¬ 
permen,  it  had  only  the  shadow  of 
truth.  A  few  columnists  imitate  the 
Winchell  tradition  of  “see-all,  know- 
all,  tell-all,”  but  they  are  the  minor¬ 
ity.  They  are  a  pain  in  the  neck  to 
a  good  many  editors  who  would  prefer 
to  use  the  space  for  other  purposes, 
but  are  held  back  by  the  fear  that 
important  circulation  follows  the  by¬ 
liners.  It’s  an  idle  feai’. 

We  could  name  several  columnists 
whose  daily  presence  might  make  us 
buy  a  paper,  but  we  have  the  inner 
feeling  that  if  a  paper  is  dependent 
for  its  pull  on  a  purchased  opinion,  it 
is  giving  us  less  than  our  money’s 
worth.  Certainly  the  clash  of  opinion 
between  columnists  can  make  a  bril¬ 
liant  feature  page,  but  it  is  decidedly 
at  the  expense  of  the  newspaper  if 
people  get  the  idea  that  the  columnists 
yearn  to  infallibility  and  that  they  do 
all  the  paper’s  editorial  thinking. 


OUR  comment  was  that  the  agency 
would  probably  not  withdraw  the 
bus  business  from  the  Tribune.  We 
also  remarked  that  if 
Mr.  Hohman  news,  cartoons  or 
Didn’t  Agree  were  more  ef- 

u/:»b  u:_  fective  m  keeping 
business  from  an  ad¬ 
vertiser  than  his  ad¬ 
vertising  was  in  attracting  it.  the  self- 
evident  fault  was  with  either  the 
product  or  the  copy.  Tire  newspaper 
had  proved  its  strength. 

Maybe  we  were  all  too  hasty.  Under 
date  of  February  13.  we  received  a 
letter  from  Mr.  H.  A.  Hohman.  pres¬ 
ident  of  Beaumont  &  Hohman.  which 
we  respectfully  refer  to  his  fellow 
Chicagoan,  the  Hon.  Harold  L.  Ickes 
and  all  others  who  believe  that  when 
the  advertising  whip  is  cracked  the 


terns  which  use  the  wires.  Yet 
have  a  place. 

They  keep  the  public  aware  that  the 
press  is  alert  to  technical  advance 
that  it  will  spend  money  for  news  t 
all  quarters  of  the  world,  and  the\ 
keep  newspapermen  aware  of  the 
perfection  of  today’s  product. 


THAT'S  a  man’s  letter.  If  such  de¬ 
cency  in  newspaper  and  advertising 
circles  was  universal  there  would  not 
be  any  d  a  m  f  o  o  1 
Why  Not  charges  that  “as  the 

Admit  Our  advertiser  thinks,  so 

.  thinks  the  manage- 

'*  **  **  ment  of  the  average 

American  newspa¬ 
per.”  We  cull  that  quotation  from 
the  Kalends,  house  organ  of  the  Wav- 
erly  Press,  of  Baltimore,  Md..  the 
snapper  to  a  page  of  drivel  about  the 
freedom  of  the  press.  If  the  shot  at 
newspapers  is  motivated  by  a  desire 
to  divert  newspaper  advertising  into 
leaflets,  booklets,  folders,  or  other 
printed  matter,  we  can  understand  it. 
Not  a  few  of  the  press  knocks  have 
had  similar  motives.  They  gain  cur¬ 
rency,  if  not  force,  from  the  motions 
of  left-wingers  and  the  people  who 
nourish  real  or  imagined  grievances 
against  newspapers. 

The  real  grievances  can  usually  be 
cured  when  newspapers  adopt  the 
frank  and  honest  policy  exemplified 
by  Mr.  Hohman’s  letter.  Newspapers 
can  be  wrong  and  they  often  are.  in 
principle  and  detail.  They  can  admit 
it.  and  suffer  a  good  deal  less  harm 
than  would  come  by  the  same  admis- 
.sion  from  a  doctor,  a  locomotive  en¬ 
gineer,  or  a  lawyer. 

A  few  weeks  ago  we  were  seated  at 
a  dinner  between  two  dignitaries  of 
the  Catholic  Church.  Naturally  the 
talk  turned  to  journalism,  upon  which 
we  were  .scheduled  to  speak.  The 
Bishop  asked; 


NEWSPAPERS  get  nowhere  by  claim¬ 
ing  omniscience.  Neither  do  they 
profit  by  excusing  all  their  blunders 
and  their  peccadillos 
Obvious  by  pointing  to  their 

1.  ctiii  ov-,  innate  human  prone- 

_  '  .  "  ness  to  error.  They 

mp  asize  can’t  know  every¬ 

thing,  but  by  the  na¬ 
ture  of  their  relationship  to  society, 
they  are  expected  to  know  more  than 
the  run  of  their  readers.  If  they  don’t, 
they  are  incompetently  managed  and 
incompetently  staffed.  Not  many  of 
them  are. 

Most  of  them  know  more  than  ever 
gets  into  cold  type,  and  they  must,  if 
what  does  get  into  type  is  to  have 
the  salt  and  pepper  that  will  make  it 
palatable.  That  should  be  taken  for 
granted.  It  might  also  be  taken  for 
granted  that  newspapers  have  enter¬ 
prise,  that  they  spend  extraordinary 
efforts  to  get  news,  that  their  editorial 
columns  have  influence,  and  that  re¬ 
production  of  pictures  is  an  everyday 
routine. 

Newspapers  make  bad  friends  by 
overemphasis  on  the  obvious.  It  is  a 
hangover  from  the  primary  days  that 
a  newspaper  has  to  boast  that  its  news 
came  by  telegraph  or  by  radio,  that 
the  city  fathers  took  its  advice  in  lo¬ 
cating  the  new  park  or  the  railroad 
station,  or  that  the  picture  of  the  Pope 
lying  in  state  at  St.  Peters  was  tele¬ 
phoned  to  London  and  radioed  to  New 
York.  For  purposes  of  identification, 
such  information  has  its  place.  As 
promotion,  it  is  pretty  stale. 

We  heard  a  group  of  upstate  New 
York  newspapermen  this  week  talk¬ 
ing  about  pictures  and  the  feeling 
among  them  was  fairly  general  that 
most  radio-transmitted  pictures  to 
date  have  not  been  worth  printing. 
Il  seems  pretty  true,  on  the  surface. 
Most  of  them  are  about  of  the  techni¬ 
cal  grade  you  might  expect  from  a 
one-man  engraving  plant  60  miles 
from  a  railroad.  Except  for  the  fact 
that  they  were  brought  in  by  radio 
at  particularly  stiff  rates,  no  picture 
editor  would  touch  them.  They  don’t 
belong  in  the  same  page  with  the 
beautiful  domestic  products  of  AP 
Wirephoto  and  other  electrical  sys- 


Look  Back 
Only  a 
Few  Years 


THAT  is  important.  It  doesn’t  makJ 
much  difference  when  the  press  d 
kicked  around  by  people  who  donY 
know  what  they  are! 
talking  about.  The 
can  be  answered  and 
corrected,  with  afl- 
around  results  that 
should  be  good.  It 
makes  a  lot  of  difference  when  tech¬ 
nical  defects  are  pointed  out  by  tech¬ 
nicians  or  stand  out  like  bandaged 
thumbs  without  any  demonstration 
The  first  wired  pictures  and  a  lot  that 
came  after  weren’t  as  good  as  today's 
radiophotos,  and  improvement  came 
because  we  were  both  patient  and 
impatient  with  the  year-to-year  pro¬ 
duct.  The  pioneers  did  their  work 
at  their  own  expense,  or  under  subsidi 
from  leaders  like  the  old  New  Yori, 
World,  the  St.  Louis  Post-Dispatdi.l 
the  A.  T.  &  T.,  W.  R.  Hearst,  and  man;! 
others  now  dead  or  forgotten.  Nonfl 
of  them  made  the  fortune  that  mig'.,[ 
have  been  expected  from  scientific! 
achievement.  Even  the  great  Telc-[ 
phone  company  was  delighted  to  pax 
the  experiment  to  the  Associated 
Press  a  few  years  ago.  It  had  achieved 
technical  perfection,  as  had  some 
other  processes  about  the  same  time, 
but  the  market  for  the  finished  pro 
duct  looked  discouragingly  thin. 

Newspapers  provided  that  market  | 
Some  thirty  came  along  at  the  staitH 
undertaking  a  cost  that  staggered  tbcH 
conservatives  who  saw  no  need  forj 
sending  pictures  over  a  daily  wire® 
service.  Maybe  there  was  no  "need'l 
Like  balloon  tires,  the  automobile  it-| 
self,  electric  lighting,  and  mechanic 
refrigeration,  to  mention  only  a  fe 
of  the  moderns,  the  new  device  fountj 
its  own  consumers.  There's  still  wask 
to  be  sure.  Some  pictures  are  seal 
to  keep  the  wire  busy,  but  when 
big  story  breaks,  as  it  does  quite  of-^ 
ten,  the  wire  is  there  to  move  it  nS 
picture.  We  don’t  attempt  to  rate 
idea  as  a  contribution  to  either  jour-^ 
nalism  or  civilization,  but  it  is  in  tune® 
with  the  20th  century  movement  to¬ 
ward  speed  with  utility  and  economy 
Radio  pictures  have  even  wider 
possibilities.  To  date,  the  net  effedt  d 
fast  communications  has  not  been,  * 
idealists  of  100,  50,  and  20  years 
hoped,  the  advancement  of  peace  be¬ 
tween  nations,  but  the  last  page  of  d* 
book  has  not  yet  been  cut.  We  hw 
the  instrumentalities  for  understand 
ing,  we  may  yet  learn  to  use  th» 
Radio  pictures  come  under  that  h^ 
Their  perfection  is  a  matter  of  a  M 
years  at  most,  and  the  normal  combi¬ 
nation  of  patience  with  impatienff 
may  hasten  the  process. 

So  while  we  don’t  argue  that  evW 
radio  picture  should  be  printed  foi^ 
own  sake,  we  can  stand  a  lot  of  the® 
as  incentives  to  the  experiment^ 


When  they  have  real  news  ^alui^  dd 
spite  their  blurs,  they  are  worth  ■ 


least  as  much  as  any  routine 
off  the  wire  or  the  blotter  that  mig®' 


occupy  the  same  space. 


REPORTER  BARRED 

Sacramento.  Cal.,  Feb.  16 — A  rei^ 
sentative  of  the  San  Francisco  W- 
nniiner  was  barred  by  Governor 
bert  L.  Olsen  from  his  press 
ence  today  on  the  grounds  > 
W.  R.  Hearst  newspaper  is  “snipmf 
at  his  administration.  A  policy  of 
fairne.ss  and  coloring  of  the  i 

the  purpose  of  sniping  unfairly  ^ 
untruthfully  about  acts  of  the 
ministration  was  alleged.’’ 


